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Washington  Post 
to  start  up 
national  weekly 
(See  page  12) 

Evening  daily 
to  close  down 
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(See  page  12) 
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one,  two,  three,  GO ! 

Chromagraph  399  Color  Scanner:  Simplicity  with  Quality 


•  Microprocessor  control  of  all  machine  functions 

•  Microprocessor  flags  operator  errors,  keeps  operator 
productive 

•  Eight  push-button  selected  graduation  curves  suit 
various  printing  conditions 

•  Super  color  correction,  standardized  and  operator 
selective 

•  Automatic  under  color  removal 

•  Tw/o,  four  color  simultaneous  laser  exposure  with 
contact  screen 

•  Step  and  repeat  feature  automatically  produces 
multiple  sets  and  repeat  images 

•  High  level  shadow  and  highlight  separation  makes 
low  and  high  key  pictures  print  beautifully 

•  20"  X  25.6"  input  and  output  format;  20-2,000% 
reproduction  ratio 

•  Costs  less  than  any  other  high  quality,  high 
performance  color  scanner  on  the  market! 


Hovi 


GRAPHIC  SYSTEMS,  INC 


Simplified  three  step  set-up 
eliminates  operator  to  operator 
variables  yet  yields  excellent 
quality  results.  The  Model  399 
can  also  be  operated  for  individual 
and  selective  color  correction 
to  suit  the  most  demanding 
art  director. 
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April  2,  1982  is  a  day  Paris,  Texas  will  never  forget.  On 
that  day,  a  tornado  tore  through  the  town,  leaving  destruc¬ 
tion  and  despair  in  its  wake. 

The  staff  of  The  Paris  News,  an  evening  newspaper, 
responded  to  the  crisis  quickly,  working  through  the  night  to 
get  an  “Extra”  edition  out  to  townspeople  the  next  morning. 
Timely  information  the  community  needed  was  all  there: 
where  to  find  medical  attention,  f(^  supplies  and  shelter, 
and  progress  reports  on  the  restoration  of  utilities. 

Community  concern  and  leadership  of  this  caliber  set  all 
Harte-Hanks  newspapers  apart.  Our  goal  is  to  become  Com¬ 
munity  Information  Centers,  striving  to  meet  the  changing 
informational  needs  of  our  communities.  We  help  bond 
communities  together,  and  when  the  need  arises  we  help 
our  communities  pick  up  the  pieces. 


EFFECTIVE 

HUNAN 

RELATIONS 


Training  Seminar  •  Miami,  Florida 
November  14-18, 1983 
January  9-13, 1984 


Human  behavior  is  both  remarkably  unique 
and,  in  many  situations,  remarkably  alike.  The 
good  manager  understands  human  behavior, 
motivation,  needs  and  modifies  his/her  own 
behavior  to  develop  team  skills  to  reach  goals. 

There  are  at  least  three  widely  different 
management  styles  and  this  seminar  teaches 
both  the  characteristics  and  consequences  of 
each  style.  It  teaches  the  pitfalls  and  the 
practicality  of  making  assumptions. 

You  will  learn  about  ‘‘the  hierarchy  of  human 
needs”  and  how  these  needs  create  human 
energy.  And  you  will  gain  an  overview  of 
interpersonal  relationships  at  five  different 
levels  —  between  supervisor  and  subordinate: 
between  supervisor  and  superior;  between 
supervisor  and  peers;  line-staff  relationships 
and  between  supervisor  and  union 
representatives. 

You  will  gain  practical  information  about  the 
administrative  skills  necessary  to  manage 
effectively  and  practice  the  skills  of  planning, 
organizing,  staffing,  coordinating,  directing  and 
controlling  group  behavior.  It  will  provide  the 
spark  to  improve  your  own  personal 
development  as  an  effective  manager. 


COST:  $350,  payable  in  advance 
Fee  includes  all  meeting  materials;  breakfast, 
lunch  and  dinner  at  The  Miami  Herald  for  the 
duration  of  the  meetings.  Expenses  for  travel 
and  lodging  are  additional.  Hotel 
accommodations  available  within  walking 
distance.  Additional  information  sent  upon 
receipt  of  fee. 

Send  your  nominations  to: 

James  E.  Wells,  Director  of  Training 

KNIGHT.RIDDER  NEWSPAPERS 
INSTITUTE  or  TRAINING 

One  Herald  Plaza  Miami,  Florida  33101 
Phone:  (305)  350-2905 
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SEPTEMBER 


30-10/2— Voices  of  Freedom  '83,  Talloires,  France;  sponsored 

by  Tufts  University  Edward  R.  Morrow  Center  and  World  Press 
Freedom  Committee. 

OCTOBER 

2-4 — Circulation  Managers  Association,  Hueston  Woods  Lodge,  Oxford, 
Ohio. 

2- 5— Association  of  National  Advertisers,  The  Homestead,  Hot  Springs,  Va. 

3- 5— "Videotex;  A  Communications  Revolution,  Evolution  or 

Insurrection,"  sponsored  by  Ohio  State  University,  Hyatt 
Regency  Hotel,  Columbus. 

5- 7 — Catholic  Press  Association  Western  Regional  Conference,  San 

Damiano  Retreat  House,  Oakland,  Calif. 

6- 7 — New  York  State  Dailies  Advertising  Managers  Bureau,  Hilton 

Inn,  Albany. 

6-8 — Florida  Newspaper  Advertising  and  Marketing  Executives,  Don 
Cesar  Beach  Resort,  St.  Petersburg  Beach. 

6-8 — National  WIRE  WATCH,  Chicago  Marriott. 

6- 9— Society  of  Newspaper  Design,  “New  Horizons  in  Newspaper  Design, " 

Wilshire  Bonaventure  Hotel,  Los  Angeles. 

7- 9 — "Economic  Issues  Conference"  for  journalists,  sponsored 

by  Foundation  for  American  Communications  and  co-sponsored  by  The 
Gates  Foundation  and  Colorado  Broadcasters  Association,  Keystone 
Conference  Center,  Keystone,  Colo. 

9-15 — National  Newspaper  Week,  "A  Free  Press:  Democracy's 
First  Defense.  " 

11- 14 — Advertising  Media  Credit  Executives  Association  Interna¬ 

tional,  Inc.,  Loew  s  Westbury  Hotel,  Toronto,  Canada. 

12- 16 — Women  in  Communications,  Inc.,  National  Professional 

Conference,  "Framing  the  Future,"  Bellevue  Stratford  Hotel,  Philadelphia. 

13- 14 — National  News  Council,  1  Lincoln  Center,  New  York  City. 

13-15 — Festival  of  Cartoon  Art,  Library  for  Communication  and  Graphic 
Arts,  Ohio  State  University,  Columbus. 

13-15 — Catholic  Press  Association  Southern  Regional  Conference, 
Holiday  Inn,  Padre  Island,  Corpus  Christi,  Texas. 

15 — International  Newspaper  Carrier  Day. 

16-18 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

16-18 — Mid-Atlantic  Circulation  Managers  Association,  Fall  Sales 
Conference,  Carolina  Inn,  Columbia,  S.C. 

16-19— Institute  of  Newspaper  Controllers  and  Finance  Officers, 
Fairmont  Hotel,  Denver. 

16-20— Food  Editors  Conference,  Drake  Hotel,  Chicago. 

20-23— Graphic  Arts  Technical  Foundation,  The  Cloister,  Sea  Island,  Ga. 
24-28 — Inter-American  Press  Association,  General  Assembly,  Lima,  Peru. 


Seminars/Workshops/Clinics 

OCTOBER 

2-5— SNPA  Foundation,  Ethics  and  the  Newsroom,  Washington  and 
Lee  University,  Lexington,  Va. 

2-7 — American  Press  Institute,  Business  and  Economic  Coverage, 
Reston,  Va. 

2- 7 — Oklahoma  Press  Association,  Newswriting  Short  Course,  OPA 

Building,  Oklahoma  City. 

3- 5— ANPA,  Leadership  in  the  Newsroom  Workshop,  Hotel  Washington, 

Washington,  D.C. 

4 —  Changes  in  the  Telephone  Industry:  What  Do  They  Mean?  Washington 
Journalism  Center,  Washington,  D.C. 

5—  Banking:  New  Directions,  New  Issues.  Washington  Journalism  Center, 
Washington,  D.C. 

5-8 — ANPA  Foundation,  Newspaper  in  Education,  Instructor -Training 
Seminar,  Airlie  House,  Airlie,  Va. 

9-14 — American  Press  Institute,  Journalism  Educators,  Reston,  Va. 

9-19 — American  Press  Institute,  Circulation  Managers,  Reston,  Va. 

16-21 — Modern  Media  Institute,  Public  Arithmetic  for  Working  Journalists, 
St.  Petersburg. 


Voi.  116,  No.  39,  September  24,  1983;  Editor  &  Publisher,  The  Fourth  Estate  (ISSN:0O13- 
094X)  is  published  every  Saturday  by  Editor  &  Publisher  Co.  Editorial  and  business  offices  at 
575  Lexington  Ave. .  New  York,  N  Y.  1 0022.  Cable  address  Edpub,  New  York."  Second  class 
postage  paid  at  New  York,  N.Y.  and  additional  mailing  offices.  Printed  at  Hughes  Printing  Co., 
East  Stroudsburg,  Pa.  1 8301 .  Titles  patented  and  registered  and  contents  copyrighted  1 983 
by  Editor  &  Publisher  Co..  Inc.  All  rights  reserved.  Annual  subscription  $35.00  in  United  States 
and  possessions,  and  in  Canada.  All  other  $65.00. 

Postmaster;  If  undelivered,  please  send  form  3579  to  Editor  &  Publisher  Co.,  575  Lexington 
Ave.,  New  York,  N.Y.  10022. 


2 


EDITOR  &  PUBLISHER  for  September  24,  1983 


TV  Guide® 
Television  Guide® 
Cable  TV  Guide® 
TV  Movie  Guide® 
Pay  TV  Guide® 


Our  trademarks  are  as  important  to  us 
as  TV  Guide  is  to  nearly  38  million  discrim¬ 
inating  readers  every  week.  So  remember: 
TV  Guide,  Television  Guide,  Cable  TV  Guide, 
TV  Movie  Guide,  Pay  TV  Guide  and  the 
TV  Guide  logo  are  all  registered  trademarks 
of  Triangle  Publications  Inc., 
and  can’t  be  used  by 
anyone  else. 


TV 
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TRIANGLE  PUBLICATIONS,  INC. 


The  4th  Estate 


About  awards 


By  Doug  Borgstedt 


•THISOHES  FOR  ATSHANISTAN  -  THftT  ONES  FOR  THE 

KOREAN  AIR  UNQ<-ANi>  THIS  ONES  FDR  HOLDINq 


•SHUCKS -WERE  JUST  TKYIHS-TD  MAKE  IT  LOOK  NICE-” 


•  ONE  FINAL  TIR  -  K  SURE  MOT  TO  MENTION  YOU  _ 

WFMT  m  1/UIPM&I KM  n 


Women’s  Specialty  .  •  .  The  subject  was  Arthritis — its 
cure  and  treatment  and  people  who  suffer  from  it.  And 
nine  of  the  dozen  journalists  who  won  prizes  in  the  Arthri¬ 
tis  Foundation’s  contest  that  honors  Russell  L.  Cecil  were 
women:  Newspapers — Connie  Nesteruk,  Bucks  County 
(Pa.)  Courier  Times;  Carol  Elrod,  Indianapolis  Star;  and 
Brenda  Tabor,  Spokane  Spokesman  Review,  broadcast — 
Irene  Maher,  WAVY-tv  Portsmouth;  Carol  Bogart, 
KMGH-tv  Denver;  Meg  Lauerman,  Nebraska  ETV;  Syl¬ 
via  Chase  and  Karen  Burnes,  ABC;  and  Nancy  Brooks, 
KYW  Philadelphia.  Two  male  writers  were  regional  win¬ 
ners:  Don  Dare,  KSDK-tv  St.  Louis,  and  John  Angelides, 
KMOX  St.  Louis. 

*  *  * 

Woman  of  Science  .  .  ,  Christine  Russell,  Mills  College 
’7 1 ,  began  her  writing  career  at  the  Washington  Journalism 
Center  and  moved  along  as  a  science  writer  to  several 
book  and  magazine  jobs.  With  the  Washington  Post  since 
the  Star  folded,  she  has  “interpreted  chemistry  for  the 
public”  in  a  way  that  has  merited  the  American  Chemical 
Society’s  James  T.  Grady  Award  of  $3,0(K),  particularly 
for  “The  Politics  of  Cancer.” 

Eagle-eyed  reporting  .  .  .  The  top  prize  for  reporting  on 
the  bald  eagle  was  awarded  to  Ted  Williams  for  an  article 
(The  Year  of  the  Eagle)  in  Boston  Magazine.  Newspaper 
writers  who  shared  in  $2,300  prizes  given  by  the  Outdoor 
Writers  Association/Eagle  Rare  Bourbon  for  reporting  on 
endangered  species  included:  Mark  LaBarbara,  Min¬ 
neapolis  Star;  Wayne  Arnst,  Great  Falls  Tribune;  and  Bob 
Gwizdz,  Fort  Worth  Star  Telegram. 

♦  *  * 

Right-to-Know  Champions  .  .  .  The  Gishes,  Tom  and 
Pat,  have  been  accorded  national  recognition  for  their 
persistence  in  publishing  stories  in  the  public’s  interest  in 
their  Mountain  Eagle  (Circ.  7,()()())  at  Whitesburg,  Ky. 
They  suffered  loss  of  advertising  and  damage  by  arsonists 
but  their  reporting  on  strip  mining  and  company-run 
medical  systems,  etc.  exposed  power  brokers  and  resulted 
in  lawsuits.  For  their  efforts  they  have  received  a  Hugh  M. 
Hefner  Amendment  Award  from  the  Playboy  Foundation. 

♦  *  * 

He  Wrote  the  Whole  Thing  ...  A  16-page  special  re¬ 
port  in  the  Spokane  Chronicle  on  area  personnel  missing  in 
Vietnam  was  given  second  prize  ($250)  in  the  C.B.  Blethen 
Memorial  Awards  competition  for  Pacific  Northwest 
newspapers.  Michael  Murphey  won  the  judges’  praise  for 
his  one-man  effort,  but  the  first  prize  ($500)  for  local 
reporting  went  to  Jeanette  Marantos,  Wenatchee  World, 
for  a  three-part  series  on  illegal  aliens.  Other  citations  to: 
Gary  Strauss,  Boise  Statesman;  Eric  Nelder,  Timothy 
Egan  and  Gordy  Holt,  Seattle  Post  Intelligencer;  Peyton 
Whitely,  Seattle  Times;  Karen  Dorn  and  Frank  Bartel 
(with  Mike  Murphey),  Spokane  Chronicle. 

*  *  * 

In  Public  Affairs  Program  .  .  .  Seven  men  and  three 
women  will  study  for  1 1  months  at  Ohio  State  University 
to  earn  master’s  degrees  in  the  Kiplinger  Program  for 
Public  Affairs  Reporting.  Chosen  for  the  1983-84  class 
were:  Curtis  D.  Anderson,  Loveland  (Colo.)  Reporter 
Herald;  Michael  G.  Bazinet,  Bristol  (Conn.)  Press;  Susan 
A.  Chace,  Fort  Collins  Coloradoan;  Marcel  P.  Dufresne, 
New  London  (Conn.)  Day;  Robert  P.  Gelchion,  Chilli- 
cothe  (Ohio)  Gazette;  Rebecca  A.  Jones,  Kingsport 
(Tenn.)  Times-News;  Edward  G.  Maixner,  Fargo  (N.D.) 
Forum;  Kathleen  M.  McCarthy,  Miami  (Fla.)  News;  Rick 
J.  Rockwell,  KGBT-tv  Harlingen,  Tex.;  and  James  L. 
Tinney,  Lansing  (Mich.)  State  Journal. 
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TEXT  AND  IMAGE  PROCESSING  SYSTEM 


INTERACTIVE  PROCESSING 
OF  TEXT,  ADS,  PICTURES  AND 
LOGOS  IN  ONE  INTEGRATED 
PRE-PRESS  SYSTEM 
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TIPS  combines  editorial  and  production 
facilities  into  a  single  system  designed  to 
satisfy  the  volume  and  time  requirements  of 
the  newspaper  publisher 
The  various  types  of  users  get  an 
ergonomically  designed  system,  easy  to 
learn  and  use.  It  has  the  capacity  to  store 
and  process  all  the  required  information, 
providing  interactive  access  with  short 
response  times. 

Editorial  and  production  management  can 
implement  and  adapt  a  system  which 
effectively  integrates  different  material  in 
one  pre-press  system  while  guaranteeing 
complete  control  over  production.  And  TIPS 
offers  top  management  a  high  value  for 
money  investment  plus  the  flexibility  to 
choose  a  configuration  to  meet  specific 
requirements  and  expand  it  when  necessary. 

Liber  Systems 

S-162  89  Stockholm 
Tel:  08-739  90  00  Tlx:112  38 

Liber  Systems  Inc 

600  Steamboat  Road,  Greenwich  CT  06830 
Tel:  (2031-661 1427  Tlx:  996  491 

Oy  lyplan  Ab 

Koulutie  4E  SfAd2200  Espoo  20 
Tel:  90-425  033  Tlx:  12  25  27 

lyplan  AG 

\\feststrasse  75,  CH-8003  Zurich 
Tel:  01-461  1211  Tlx:  814057 
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The  most 

down-to-earth  explanations 
of  our  universe  you  may  ever  read. 


Beginning  Oct.  2,  Dr.  Carl  Sagan 
joins  Parade  as  Contributing  Editor. 


©  1983  Parade  Publications,  Inc.  All  rights  reserved. 


“There  is  nothing  about  science 
that  cannot  be  explained  to  the  layman.” 


“This  is  a  democratic  society  built  on 
science  and  technology, 
and  yet  too  few  people  understand 
enough  about  science  and  technology 
— a  clear  prescription  for  disaster.” 


“Science  is  a  joy. 

A  It  is  not  just  something  for  an  isolated, 
remote  elite.  It  is  oiy  birthright.” 


*  a 


The  understanding  of  science  is  a  human  good.” 


m 


—  Carl  Sagan 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Robert  U.  Brown,  Proatdont  Jamo*  Wright  Brown 

Fardinand  C.  Taubnar,  Publlahar  Pubilahar,  Chairman  ol  tha  Board,  1912-1959 


Fingerprinting 

At  the  mere  suggestion  of  fingerprinting  in  order  to  obtain  press 
credentials,  many  reporters  will  object  strenuously  to  the  thought  of 
such  regimentation.  In  Washington,  however,  the  precedent  was  set 
40  years  ago  during  World  War  II  by  the  White  House  which  has 
required  finger  prints  ever  since.  So  the  new  regulation  at  the  State 
Department  should  be  taken  in  stride.  The  danger  is  that  the  heads  of 
many  other  government  departments  and  bureaus  may  get  the  idea 
to  do  the  same  thing. 

It  seems  to  us  that  State  is  complaining  about  a  situation  (and 
holding  members  of  the  press  responsible)  that  should  be  controlled 
within.  If  non-correspondents — lobbyists  and  politicians — attend 
press  briefings  and  ask  derogatory  questions  or  make  political 
speeches,  that  is  the  fault  of  the  State  Department  which  always  has 
had  the  authority  to  police  attendance  at  such  meetings.  If  some 
members  of  the  press  have  wandered  throughout  the  building  it  is 
because  no  one  told  them  they  should  have  specific  appointments. 

Also,  there  is  no  valid  reason  why  the  State  Department,  as  well  as 
the  Pentagon  and  the  White  House  should  not  be  able  to  require 
proper  identification  from  foreign  correspondents  as  well  as  domestic 
before  issuing  press  credentials.  Verification  by  foreign  embassies 
places  too  large  a  weapon  in  the  hands  of  foreign  governments  to  use 
against  the  press,  however,  and  should  be  avoided. 

These  regulations  when  viewed  individually  are  not  ominous,  but 
when  examined  with  other  rules  and  regulations  being  used  to  clas¬ 
sify  information,  requiring  government  employes  to  sign  non¬ 
disclosure  agreements,  attempting  to  rewrite  the  Freedom  of 
Information  Act,  all  add  up  to  the  paranoia  about  security  that  has 
swept  official  Washington.  The  great  freedom  of  access  enjoyed  by 
representatives  of  our  press  to  government  information  is  the  envy  of 
the  press  of  the  Western  world,  but  it  is  in  danger  of  being  whittled 
away  by  classifications,  fingerprints,  non-disclosure  agreements  and 
other  restrictions. 

2nd  Taiioires  conference 

Sixteen  months  ago  63  media  leaders  from  21  Western  nations 
signed  “The  Declaration  of  Taiioires”  taking  a  united  stand  against 
the  campaign  by  the  Soviet  bloc  and  some  Third  World  countries  to 
give  UNESCO  the  authority  to  chart  the  future  course  of  the  world’s 
media. 

Next  weekend  the  second  “Voices  of  Freedom”  conference  will  be 
held  in  Taiioires,  France,  and  emphasizing  the  importance  placed  by 
the  press  of  the  Western  world  on  this  issue  will  be  the  attendance  of 
90  leaders  from  print  and  broadcast  media  of  25  countries.  The 
conference  has  been  arranged  by  the  Edward  R.  Murrow  Center  of 
Public  Diplomacy  of  Tufts  University’s  Fletcher  School  of  Law  and 
Diplomacy  in  cooperation  with  the  World  Press  Freedom  Committee 
and  it  is  significant  that  39  other  media  groups  have  joined  as  co¬ 
sponsors. 

Proponents  of  a  restrictive  “New  World  Information  OrdeF’  will  be 
wise  to  note  the  determination  of  media  in  the  Western  world  to 
resist  any  encroachment  on  the  free  flow  of  information. 
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Top  25  ROP  color  newspapers— 1 982 

.  .  .  showing  total  full  run  color  advertising  linage. 


(as  measured  by  Media  Records,  Inc.) 
City,  Newspaper  &  Edition 


1.  St.  Petersburg  Times — m&S 

2.  Dallas  Times-Herald — ad&S 

3.  Atlanta  Journal  &  Journal  &  Constitution — e,S&sat 

4.  Dallas  News — m&S 

5.  San  Diego  Union — m&S 

6.  Orange  County  Register — ad&S 

7.  Memphis  Commercial  Appeal — m&S 

8.  San  Antonio  Light — e,  S&sat 

9.  San  Antonio  Express  &  Express-News — m, S&sat 

10.  Houston  Chronicle — ad&S 

11.  Washington  Post — m&S 

12.  Camden  Courier-Post — e&S 

13.  Asbury  Park  Press — e&S 


Color  Color 

Linage  City,  Newspaper  &  Edition  Linage 


7,417,187  14.  Syracuse  Herald  Journal  &  American — e&S  3,177,665 

4,973,075  15.  Houston  Post— m&S  3,0%,857 

4,937,175  16.  Detroit  Free  Press— m&S  3.023,077 

4,560,470  17.  Buffalo  News— e&S  2,944,276 

4,299,257  18.  Detroit  News— ad&S  2,821,299 

4,210,084  19.  Rochester  Democrat  &  Chronicle — m&S  2,808,682 

3,942,751  20.  Denver  Post— m&S  2,802,794 

3,937,240  21.  Denver  Rocky  Mt  News — m&S  2,6%,571 

3,790,567  22.  Cleveland  Plain  Dealer — m&S  2,694,267 

3,605,507  23.  Honolulu  Star-Bulletin  & 

3,376,867  Star  Bulletin  &  Advertiser — e&S  2,659,050 

3,305,964  24.  Peoria  Journal  Star — ad&S  2,576,913 

3,206.898  25.  Charlotte  Observer — m&S  2,500,847 


Important  note: 

Some  newspapers  that  ranked  in  the  top  25 
leadership  positions  in  the  prior  year  ( 1 98 1 )  are 
not  included  in  the  above  because  they  have 
selected  a  media  records  level  of  service  that 


excludes  measuring  of  all  full  run  ROP  color 
linage  and  accordingly  their  data  is  not  avail¬ 
able  from  Media  Records. 

The  newspapers  that  ranked  in  the  top  25  for 
the  year  1981  and  changed  levels  of  service  for 


1982  whereby  their  total  ROP  color  linage  is 
not  available  are  as  follows:  Tampa  (Fla.)  Tri¬ 
bune,  Miami  (Fla.)  Herald,  West  Palm  Beach 
(Fla.)Fost.  Lexington  (Ky.)  Herald  &  Herald 
Leader,  Tallahassee  (Fla.)  Democrat. 


Color  helps  dailies  compete  in  Florida  and  Texas 


By  M.L.  Stein 

A  wave  of  color  has  swept  over  the 
nation’s  newspapers,  with  Florida  and 
Texas  dailies  appearing  to  lead  the 
swell. 

Tampa  Tribune  managing  editor  Paul 
Hogan  put  it  this  way:  “competition 
has  a  lot  to  do  with  it.  We  sell  a  lot  of 
papers  from  racks.  When  readers  look 
at  a  row  of  racks  with  color  and  non¬ 
color  newspapers,  they’re  going  to  pick 
color.’’ 

Several  other  editors  agreed  with 
him,  but  also  pointed  out  other  reasons 
for  color,  including  enhancement  of 
editorial  content,  making  stories  clear¬ 
er  and  generaly  dressing  up  the  paper. 

They  reported  using  color  photos 
and  art  almost  every  day  and 
instructing  photographers  to  shoot  vir¬ 


Maui  weekly 


tually  everything  in  both  black  and 
white  and  color. 

“We  use  front  page  color  almost 
exclusively  to  illustrate  the  day’s 
news,”  Hogan  explained.  “We  decide 
on  color  after  we  determine  the  Page 
One  stories  for  the  day.” 

He  added  that  more  color  is  used 
more  in  artwork  than  photos,  primarily 
because  the  Tribune  is  mostly  a  letter- 

All  about  color 

Editor  &  Publisher  has  devoted  a 
sizable  amount  of  this  issue  to  the  use 
of  color  in  newspapers.  In  addition  to 
the  article  and  chart  that  appears  on 
this  page,  other  articles  about  news¬ 
paper  color  can  be  found  on  pages  14, 
15,  16,  17,  18,  31,  34. 


press  paper  in  the  process  of  conver¬ 
sion. 

Thomas  Kelly,  editor  of  the  West 
Palm  Beach  Post,  said  he  uses  120  to 
140  pieces  of  color  a  month,  which 
translates  to  either  4-color  or  spot  color 
almost  every  day.  This  even  extends  to 
the  editorial  page,  where  the  political 
cartoon,  maps  and  graphs  are  aglow. 

Like  other  Florida  editors,  Kelly  dis¬ 
missed  the  idea  that  USA  Today  has 
been  a  major  influence  in  the  paper’s 
move  toward  color. 

“We  were  using  color  before  it  was 
even  fashionable — since  1%9,”  he  re¬ 
called. 

According  to  Kelly,  “the  day  of  the 
black  and  white  papers  is  gone.  The 
New  York  Times  and  the  Wall  Street 
(Continued  on  page  31) 


Responding  to  a  classified  ad  in  E&P 
a  year  ago  offering  for  sale  a  twice 
monthly  publication  with  circulation  of 
4,000  on  the  island  of  Maui,  Bill  Worth 
and  his  wife  bought  the  Lahaina  News 
and  began  operating  it  in  February, 
1983. 

Because  of  an  unfortunate  computer 
failure,  that  classified  ad  was  re-run  in 
E&P  Aug.  20. 

Mr.  Worth  has  advised  E&P  that  his 
newspaper  is  now  a  weekly  circulating 
6,000  copies  and  is  not  for  sale.  E&P 
regrets  any  embarrassment  to  Mr.  and 
Mrs.  Worth. 
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NEWS  SERVICE 


A  A  We  run  most  of  the  New 
\  \  York  Times  material  on 
either  the  editorial  or  op-ed 
page.  We  took  a  major  survey  of 
our  readership  this  summer.  The 
result?  The  editorial  and  op-ed 
pages  had  among  the  highest 
percentage  of 
readership.  A  A  Carl  West 

Editor 

Frankfort  State  Journal 


East:  contact  Sam  Summerlin  or  Harriet  Stanton,  212-972-1070. 
West:  contact  Paul  Finch,  213-852-1579. 


Direct.  Pungent.  Unaffected 


Steve  Knickmeyer’s  columns  in  777e  >1^3  (Oklahoma)  Evening 
News  are  refreshingly  direct  and  outspoken.  His  style  is  unaffected; 
his  writing  pungent. 

It  is  this  forceful  style  —  liberally  doused  with  humor  and  wit  — 
that  earned  him  The  Baltimore  Sun’s  1983  H.L.  Mencken  Writing 
Award,  with  its  $2500  cash  prize. 

A  veteran  journalist,  Steve  is  managing  editor  of  The  Ada  Eve¬ 
ning  News,  as  well  as  daily  columnist  and  book  editor.  Steve’s  writing 
talents  exemplify  those  of  Baltimore  Sun  columnist  H.L.  Mencken:  “All 
editorials  should  take  a  stand.’’ 

The  H.L.  Mencken  Writing  Award  annually  recognizes  distin¬ 
guished  newspaper  writing  executed  in  the  spirit  and  tradition  of  H.L. 
Mencken. 

The  Baltimore  Sun  is  proud  to  add  Steve  Knickmeyer’s  name  to 
the  list  of  winners: 


Steve  Knickmeyer,  The  Ada  (Oklahoma)  Evening  A/ews  1983 
David  Rossie,  The  Binghamton,  New  York  Evening  Press  1982 
Mike  Royko,  the  Chicago-Sun  Times 

For  information  about  1984  contest  rules,  write  or  call: 

Ms.  Eurla  Frederick  501  N.  Calvert  St. 

Contest  Coordinator  Baltimore,  MD  21 278 

The  Baltimore  Sun  (301 )  332-6265 
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Every  Saturday  since  1 884 


Grand  jury  investigates  John  McGoff 

While  Securities  and  Exchange  Commission 
reaches  agreement  with  him 


John  P.  McGoff,  the  58-year  old  controversial  Michigan 
publisher,  is  currently  being  investigated  by  a  federal 
grand  jury  which  is  looking  into  allegations  that  he  acted 
illegally  as  an  unregistered  agent  of  the  South  American 
government  in  the  1970’s. 

The  recently  empaneled  federal  grand  jury  is  examining 
allegations  that  funds  were  channeled  to  McGoff  from 
South  Africa  through  a  Zurich-based  firm,  the  Thesaurus 
Corporation. 

At  least  two  former  McGoff  employees  have  testified 
before  the  grand  jury. 

Former  McGoff  editor  testifies 
David  Rood,  who  served  as  editor  of  the  McGoff-owned 
Escanaba  Daily  Press,  in  Michigan’s  upper  peninsula, 
before  he  was  fired  in  1977  over  refusal  to  run  stories 
critical  of  former  President  Jimmy  Carter,  testified  before 
the  grand  jury  on  July  26  in  Washington,  D.C.  Rood  now  is 
a  columnist  for  the  Detroit  Free  Press. 

The  other  former  McGoff  employee  recently  sub¬ 
poenaed  is  Andra  Lynn  Scott,  who  was  executive  secre¬ 
tary  to  McGoff  and  other  executives  of  the  now  defunct 
Panax  Corporation.  McGoff  served  as  head  of  Panax  until 
it  was  liquidated  in  August  1980  {E&P,  Sept.  6,  1980). 

According  to  Rood,  the  grand  jury  probers  were  trying 
to  establish  that  McGoff  did  use  his  newspapers  to 
influence  public  opinion  in  favor  of  South  Africa.  Rood 
also  said  the  Justice  Department  lawyers  told  him  the 
grand  jury  was  empaneled  in  mid-July  and  that  they 
expected  the  panel  to  complete  its  work  by  September  30. 

Scott  was  reportedly  questioned  by  the  grand  jury  about 
Panax  office  forms  and  procedures.  She  also  testified 
about  travel  McGoff  made  to  South  Africa  in  the  1970s. 

The  Justice  Department  has  for  several  years 
investigated  charges  that  McGoff  s  firm,  now  defunct  Pan¬ 
ax,  secretly  received  more  than  $1 1  million  from  the  South 
American  government  between  1974  and  1976. 

Two  previous  grand  jury  probes  of  McGoffs  dealings 
with  South  Africa  failed  to  result  in  any  indictment. 

A  spokesman  at  McGoffs  corporate  headquarters  in 
Williamston,  Michigan,  said  McGoff  was  not  available  for 
comment  on  the  grand  jury  probe.  McGoffs  attorney, 
Raymond  G.  Larroca  of  Washington,  D.C.,  would  not 
confirm  or  deny  that  the  grand  jury  was  investigating  his 
client. 

“I  have  no  comment  at  all  on  that,”  he  said. 

McGoff  in  the  past  has  consistently  denied  the  allega¬ 
tions  against  him  regarding  South  Africa. 

Agreement  reached 

In  related  action,  the  Securities  and  Exchange  Commis¬ 
sion,  which  a  few  years  ago  launched  an  investigation  into 
allegations  that  McGoff  failed  to  disclose  in  SEC  filings 
that  the  South  African  government  was  helping  to  finance 
his  media  acquisitions,  reached  agreement  with  McGoff  to 
settle  the  matter. 

The  SEC  filed  a  complaint  for  permanent  injunction 
with  the  U.S.  District  Court  in  Washington,  D.C.,  seeking 
to  restrain  and  enjoin  McGoff  from  any  future  violations  of 


Section  13  (d)  or  Section  14  (a)  of  the  Securities  Exchange 
Act  of  1934. 

McGoff  agreed  to  the  filing  of  the  complaint  and  did  not 
contest  it.  As  part  of  the  agreement,  McGoff  did  not  admit 
or  deny  any  wrongdoing  in  the  past  with  regard  to  SEC 
regulations. 

In  layman’s  terms,  McGoff  agreed  not  to  violate  SEC 
rules  in  the  future ,  but  did  not  admit  to  violating  any  that  he 
was  alleged  to  have  violated  in  the  past. 

The  SEC  investigation  into  McGoff  was  conducted  over 
a  four  year  period.  The  SEC  did  not  apparently  find  any 
cause  for  legal  prosecution,  but  it  did  see  fit  to  reprint  its 
allegations  against  McGoff  as  part  of  the  background  in 
filing  for  the  permanent  injunction. 

McGoff  statement 

In  a  prepared  statement  issued  through  his  lawyer, 
McGoff  said,  “I  agreed  to  settle  this  dispute  because  of  the 
lengthy  investigation  by  the  Commission  and  the  drawn 
out  nature  of  these  proceedings  has  been  burdensome  to 
me  and  my  family  both  financially  and  personally. 

"It  has  severely  impaired  my  ability  to  speak  out  on 
issues  of  importance  to  our  country  affecting  our  national 
security,  about  which  I  have  always  felt  most  strongly. 

"It  is  time  to  put  this  matter  behind  me  and  to  move  on 
to  other  things,”  McGoff  said. 

"The  complaint  filed  by  the  Commission  contains  var¬ 
ious  allegations  with  respect  to  my  alleged  dealings  with 
certain  officials  of  the  Republic  of  South  Africa  in  the 
mid-1970’s.  I  am  unable  to  address  the  substance  of  those 
allegations  because  as  a  condition  to  settlement,  I  can 
neither  admit  nor  deny  the  allegations  in  the  complaint.” 

SEC  allegations 

The  SEC  was  investigating  allegations  that  McGoff  got 
more  than  $1 1.3  million  from  a  secret  South  African  gov¬ 
ernment  propaganda  fund  in  an  unsuccessful  attempt  to 
buy  the  Washington  (D.C.)  Star.  When  the  attempt  failed, 
McGoff  reportedly  used  $6  million  of  the  funds  to  purchase 
the  Sacramento  Union  in  1974.  The  SEC  alleged  that 
McGoff  also  used  part  of  the  $11.3  million  to  boost  his 
holdings  in  Panax  Corp. 

Last  year  he  sold  his  half  interest  in  the  Union  to  co¬ 
owner  Richard  Mellon  Scaife. 

The  complaint  filed  in  seeking  the  permanent  injunction, 
which  the  judge  has  granted,  repeats  allegations  by  the 
SEC  that  during  1973  McGoff  and  Global,  a  holding  com¬ 
pany  wholly-owned  by  McGoff,  entered  into  an  arrange¬ 
ment  with  the  Government  of  the  Republic  of  South  Africa 
(R.S.A.)  that  continued  until  at  least  1978,  regarding  the 
purchase  of  certain  printing,  publishing  and  news  orga¬ 
nizations  with  the  financial  support  of  the  R.S.A.  These 
properties,  the  court  paper  alleges,  were  to  be  operated  by 
McGoff  and  Global  in  the  United  States,  the  R.S.A.,  and 
other  parts  of  the  world. 

As  part  of  the  arrangement  during  1974  and  1975,  the 
SEC  complaint  states,  the  R.S.A.  provided  over  $11.3 
million  to  McGoff  and  Global  through  a  Swiss  corporation 
(Continued  on  page  35) 
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Memphis  Press  Scimitar  to  cease  pubiication 

Scripps-Howard  p.m.  daily  cites  failing  circulation 

The  Memphis  (Tenn.)  Press-  tried  our  best  to  resist  this  trend  by  newshole  by  more  than  four  pages  daily 
Scimitar,  the  evening  newspaper  of  investing  a  disproportionate  share  of  and  six  pages  on  Sunday. 
Scripps-Howard  Newspapers’  Memr  our  resources  in  the  Press-Scimitar.  On  November  1,  the  morning  paper 
phis  Publishing  Company,  announced  Our  judgement  now  is  that  these  re-  will  expand  its  op-ed  page,  begin  print- 
in  its  September  21  editions  that  the  sources  would  be  more  wisely  invested  ing  more  color,  increase  coverage  of 
newspaper  will  cease  publication  Octo-  in  a  bigger  and  better  Commercial  business  news,  sports,  national  and 
ber  31.  Appeal,  looking  toward  the  future,  than  international  news  and  enlarge  the  re- 

The  Press-Scimitar,  established  in  in  continuing  the  losing  battle  to  halt  port  produced  by  the  lifestyle  section 
1880,  is  the  afternoon  counterpart  of  the  yearly  decline  in  circulation  and  staff.  More  employees  will  be  added  to 
the  Memphis  (Tenn.)  Commercial  readership.”  the  Commercial  Appeal,  including 

Appeal,  also  a  Scripps-Howard  news-  Circulation  for  the  Press-Scimitar  staffers  and  features  from  the  Press- 
paper.  reached  its  peak  in  the  mid- 1 960’ s  when  Scimitar,  Grehl  said. 

Press-Scimitar  officials  cited  steadily  it  was  close  to  140,000.  Ten  years  later,  Scripps-Howard  News  Service  will 
declining  circulation  and  readership  of  it  had  fallen  to  127,000.  also  be  added  to  the  four  wire  services 

the  evening  product,  and  an  inability  to  Advertising  linage  for  the  Press-  now  carried  by  the  Commercial 
turn  this  trend  around  despite  a  sizable  Scimitar,  according  to  Audit  Bureau  of  Appeal. 

allocation  of  resources,  as  the  reason  Circulations  figures,  was  19,692,000  for  It  was  not  disclosed  how  many  Press 
for  the  newspaper’s  demise.  1982.  That  was  down  from  20,1 14,000  Scimitar  staffers  would  lose  their  jobs. 

Not  a  sudden  move  in  1981.  In  1973,  Press-Scimitar  ad  lin-  but  discussions  were  planned  with  the 

The  move  to  close  down  the  after-  .  ...  unions, 

noon  newspaper  was  not  a  sudden  one,  ,  Press-Scimitar  ad  linage  has  Union  discusses 

according  to  Memphis  Publishing  Com-  declined,  so  has  the  ad  Image  m  the  General  manager  Williams  said,  the 
pany  general  manager  Joseph  Wil-  iporning  Commercial  Appeal,  and  the  company  “has  an  obligation  to  discuss 
Hams.  decision  to  close  the  evening  Press-  the  impact  of  its  decision  .  .  .with  the 

“This  is  not  a  sudden  move  forced  Scimitar  may  have  been  based,  m  part,  unions  representing  the  employees 
upon  us  by  hard  economic  times,”  he  the  goal  of  placing  all  efforts  on  working  on  the  Press-Scimitar.  The 
said.  “Our  company  is  financially  '^proving  the  morning  daily  which  still  companywillbecontactingunionoffi- 
healthy  and  confident  about  the  future,  niamtams  a  more  sipble  circulation.  begin  scheduling  such  meet- 

This  is,  rather,  a  decision  based  on  a  Michael  Grehl,  editor  of  the  morning  ings.  Underthe  circumstances,  we  can- 
continuing  decline  in  circulation  and  Commercial  Appeal  and  vicepresident  not  comment  regarding  what  might  re¬ 
readership  which  we  have  been  unable  Memphis  Publishing,  said  suit  from  those  discussions.  We  intend 
to  reverse  despite  considerable  effort  exellence  has  been  no  guarantee  of  to  be  fair  with  our  employees  as  cir- 
by  a  dedicated  group  of  employees  and  continued  acceptance.  Circulation  of  cumstances  permit.” 
based  on  research  conducted  over  the  evening  daily,  he  said,  steadily  Williams  added,  “We  will  attempt  to 
past  eight  years.”  declined  despite  the  best  efforts  of  place  as  many  of  the  employees 

Williams  added  that  a  review  of  the  everyone  connected  with  the  affected  by  this  decision  within  our 
circulation  history  of  the  Press-  operation.  Grehl  added  about  those  at  own  organization  as  possible.  We  will 
Scimitar  makes  it  clear  that  the  news-  Commercial  Appeal  s  sister-paper,  jo  our  best  to  find  other  opportunities 
paper  did  not  have  a  bright  future.  paper  has  flagged  or  for  the  rest.” 

“In  1973,”  he  said,  “the  circulation  failed.”  The  Press-Scimitar  nameplate  will  be 

of  the  Press-Scimitar  was  127,000.  Grehl  said  his  morning  Commercial  retired  with  the  newspaper.  The  Corn- 
Today,  it  is  less  than  80,000.  We  have  Appeal  would  increase  the  size  of  its  mercial  Appeal  is  143  years  old. 

Washington  Post  to  start  national  weekly  edition 

The  Washington  (D.C.)  Post  will  circulation  rate  base  has  been  set  at  ger  and  Dana  Frankel,  New  York 
begin  publishing  a  National  Weekly  30,000.  advertising  manager. 

EJ/fion  on  November  7.  The  Post  has  targeted  a  select,  politi-  The  Washington  Post  National 

The  inaugural  issue  will  begin  reach-  cally  active  and  high  demographic  Weekly  Edition  will  be  printed  at  The 
ing  subscribers  Monday,  October  31,  audience,  he  said.  Post’s  Springfield,  Virginia  offset  print- 

and  also  will  be  available  on  news-  Hollingsworth  said  that  advertisers  ing  plant. 

stands  in  selected  major  cities.  The  repeating  a  daily  or  Sunday  Washing-  Epstein  had  been  managing  editor  of 
coverprice  will  be  $1.(X)  and  the  charter  ton  Post  ad  in  the  National  Weekly  Edi-  Outlook,  the  Post’s  Sunday  editorial 
subscription  rate  $39  per  year.  tion  will  receive  a  10%  discount  on  the  and  commentary  section.  He  has  also 

The  Washington  Post  National  national  weekly  edition  ad.  worked  on  the  national  news  staff  and 

Weekly  Edition  will  provide  readers  The  new  publication  will  be  under  as  education  editor  since  joining  the 
nationwide  with  access  to  the  Post’s  the  supervision  of  John  B.  Kuhns,  Post  in  1971.  From  1961  to  1969,  Ep- 
coverage  of  government,  politics,  the  director  of  business  planning  for  the  stein  worked  both  as  an  editor  and 
economy  and  diplomatic  affairs.  It  will  Washington  Post.  reporter  for  the  Wall  Street  Journal  in 

contain  material  from  the  daily  paper  Noel  Epstein  will  be  the  editor  of  the  New  York  and  Washington, 
which  will  be  specially  edited  and  rede-  new  publication.  Other  staff  members  Lippman  has  been  a  Washington 
signed  in  a  tabloid  format  for  a  national  include  Thomas  W.  Lippman,  deputy  Post  reporter  since  1%6,  serving  most 
audience.  editor,  and  Lois  Reed  Munday,  associ-  recently  on  the  business  and  financial 

Charles  Hollingsworth,  general  man-  ate  editor.  On  the  business  side,  news  staff,  and  has  also  been  its  Middle 
ager  of  the  edition,  said  that  an  initial  Michael  Craig  will  be  circulation  mana-  (Continued  on  page  31) 
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Whitney 


Borders 


Crosette 


Hoge 


Levitas  Shapiro 


Six  receive  promotions  at  the  New  York  Times 


Is  eventual  successor  to  Rosenthal  among  them? 


The  New  York  Times  has  announced 
six  promotions  and  assignment 
changes  in  its  news  department,  with 
two  of  those  promoted  being  men¬ 
tioned  by  insiders  at  the  Times  as  being 
the  potential  “heir  apparent”  to  execu¬ 
tive  editor  A.R.  Rosenthal  when  he 
eventually  decides  to  step  down. 

Craig  Whitney,  now  foreign  editor, 
will  become  assistant  managing  editor, 
effective  October  3.  Warren  Hoge,  cur¬ 
rently  a  correspondent  in  Rio  de 
Janeiro,  will  become  foreign  editor 
upon  his  return  to  New  York  on 
November  1. 

Both  Whitney  and  Hoge  were  men¬ 
tioned  in  a  recent  New  York  Magazine 
article  as  possible  successors  to  Rosen¬ 
thal  when  he  decides  to  retire.  Rosen¬ 
thal  is  61 -years  old  and  speculation  has 
already  begun  as  to  who  might  succeed 
him  upon  his  retirement. 

Times’  corporate  relations  head 
Leonard  Harris  said  both  Rosenthal 
and  Times’  chairman  and  president 
Arthur  Ochs  Sulzberger  have  told  him 
that  neither  has  discussed  with  the 
other  the  topic  of  Rosenthal’s  eventual 
retirement  and  who  will  succeed  him. 

Harris  said  the  promotions  of  Whit¬ 
ney  and  Hoge,  as  well  as  the  other  pro¬ 
motions,  were  in  the  works  for  at  least  a 
year.  “They  had  nothing  to  do  with 
Abe’s  or  (Seymour)  Topping’s  (manag¬ 
ing  editor)  or  (Arthur)  Gelb’s  (deputy 
managing  editor)  retirements.  Every¬ 
body  at  this  level  must  have  a  number 
two  and  and  a  number  three  person  at 
hand  to  back  them  up,”  Harris  said. 

Yet,  he  conceded  that  the  credentials 


of  both  Whitney  and  Hoge  are 
impressive  and  acknowledged  that 
Whitney  is  the  only  assistant  managing 
editor  for  news.  Others  who  have  held 
that  position  in  the  past  include  Harri¬ 
son  Salisbury  and  Theodore  Bernstein. 

Harris  said  the  new  assignments 
were  decided  upon  to  recognize  the 
accomplishments  of  the  people 
involved.  “They  are  a  pretty  impressive 
bunch  of  appointments,”  he  said. 

Other  changes  announced  at  the 
Times  include:  William  Borders,  dep¬ 
uty  foreign  editor,  who  will  become 
editor  of  The  Week  in  Review  section; 
Barbara  Crossette,  now  an  assistant 
foreign  editor,  will  become  deputy 
foreign  editor;  Mitchel  Levitas,  cur¬ 
rently  Week  in  Review  section  editor, 
will  become  editor  of  The  Times  Book 
Review  section;  and  Harvey  Shapiro, 
now  Book  Review  editor,  will  become 
a  deputy  editor  of  The  Times  Magazine 
and  will  receive  a  new  post  of  Times’ 
literary  critic. 

Whitney  was  named  foreign  editor  of 
the  Times  in  April  1982.  He  had  been 
deputy  foreign  editor  since  his  return 
from  Moscow  in  October  1980,  where  he 
had  served  as  bureau  chief  since  1979. 
In  June  1978,  Whitney  was  accused  in  a 
Soviet  lawsuit  of  slandering  the  Soviet 
State  Radio  and  Television  Committee 
in  a  news  repbrt  about  the  televised 
confession  of  a  dissident.  The  Times 
maintained  the  article  was  balanced 
and  fair  and  the  Soviets,  after  trying 
Whitney  and  a  reporter  from  the  Balti¬ 
more  Sun  in  absentia,  dropped  the 
case. 


John  Blair  seeks  takeover  of  Advo 


The  board  of  directors  of  John  Blair 
&  Company  has  voted  to  exercise  the 
company’s  right  to  acquire  the  remain¬ 
ing  voting  stock  of  Advo-System,  Inc. 

In  June,  John  Blair  &  Company,  a 
marketing  and  communications 
corporation,  purchased  8%  of  the  out¬ 
standing  voting  stock  of  Advo-System, 
a  large  direct  mail  processor,  for  $3  mil¬ 


lion  in  cash. 

The  purchase  agreement  also  gave 
Blair  the  right  to  buy  the  rest  of  Advo- 
System’s  voting  stock  for  $33  million  in 
cash.  The  acquisition  is  expected  to  be 
completed  in  the  first  quarter  of  1984, 
provided  that  certain  closing  con¬ 
ditions  contained  in  the  agreement  are 
met. 
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Whitney  joined  the  Times  in  June 
1%5  as  an  assistant  to  James  Reston  in 
the  Washington,  D.C.,  bureau.  He  has 
also  served  as  Bonn  bureau  chief  and 
Saigon  bureau  chief  of  the  Times. 

Hoge  joined  the  Times  metropolitan 
news  staff  in  1976  and  was  later  made 
deputy  metropolitan  editor.  He  joined 
the  foreign  news  staff  and  in  January 
1979  became  chief  of  the  Times’  Rio  de 
Janeiro  bureau. 

For  10  years,  beginning  in  1966, 
Hoge  was  with  the  New  York  Post.  He 
started  as  its  Washington  correspon¬ 
dent  and  in  1970  moved  to  New  York  as 
night  city  editor.  He  was  promoted  to 
city  editor  and  metro  editor,  before 
leaving  to  join  the  Times. 

Crossette  joined  the  Times  as  a  copy 
editor  in  1973.  She  has  served  as  an 
assistant  editor  on  the  metropolitan 
desk,  as  an  assistant  news  editor  and  as 
a  correspondent  in  Washington,  Cen¬ 
tral  America  and  the  Caribbean. 

Levitas  joined  the  Times  Magazine 
in  1%5  and  later  worked  as  an  assistant 
metropolitan  editor,  a  deputy  metro 
editor,  and  as  metropolitan  editor.  Like 
Hoge,  he  is  a  former  reporter  for  the 
New  York  Post. 

Shapiro  took  over  as  editor  of  the 
Times  Book  Review  in  January  1978 
after  over  20  years  with  New  York 
Times  Magazine.  He  is  a  poet  who  has 
published  five  volumes  of  poetry. 

Consoli  named 
E&P  News  Editor 

John  Consoli,  associate  editor  of 
Editor  &  Publisher,  has  been  named 
News  Editor.  He  joined  the  E&P  news 
staff  in  March,  1976. 

A  1971  graduate  of  the  University  of 
Tennessee,  Knoxville,  with  a  B.S.  in 
Communications/Journalism,  Consoli 
had  previously  written  sports  for  the 
Paterson  (N.J.)  News,  been  a  general 
assignment  reporter  for  the  Bergen 
County  edition  of  the  Union  City  (N.J.) 
Dispatch,  and  associate  editor  for  a 
retail  trade  magazine. 
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A  colorful  USA  Today 
enters  its  second  year 


By  Andrew  Radolf 

At  a  press  conference  marking  the 
first  anniversary  of  USA  Today,  Allen 
H.  Neuharth  made  it  clear  just  how 
essential  color  is  to  the  eventual  suc¬ 
cess  of  Gannett  Co.’s  national  news¬ 
paper. 

USA  Today  was  launched  on  Sep¬ 
tember  15,  1982,  in  Washington,  D.C. 

The  chairman  and  president  of  Gan¬ 
nett  said  the  company  plans  to  expand 
its  press  capacity  at  its  USA  Today 
printing  sites,  many  of  which  are  Gan¬ 
nett  dailies,  so  that  by  July  1,  1984, 
USA  Today  will  be  able  to  print  16 
pages  of  full  color  and  a  maximum  of  48 
pages.  Presently,  Today  has  a  max¬ 
imum  of  40  pages  and  is  limited  to  8 
pages  of  color. 

The  press  expansion^will  also  enable 
Gannett  to  add  full  color  to  Today’s 
Life  and  Money  sections,  which  now 
can  only  run  spot  color,  usually  blue. 

“In  our  judgment,’’  Neuharth  said, 
“considerable  additional  advertising 
will  be  available  to  us  for  Life  and 
Money’’  by  adding  full  color  to  those 
sections. 

Advertiser  request 

Vince  Spezzano,  president  of  USA 
Today,  said  one  of  the  reasons  for 
expanding  color  into  Life  and  Money  is 
that  advertisers  have  been  requesting 
it. 

“Full  color  has  been  the  easiest  of 
ads  to  sell,’’  Spezzano  stated.  “It’s 
given  us  a  very  dramatic  way  for 
advertisers  to  promote  their  pro¬ 
ducts.’’ 

Spezzano  said  one  of  the  strengths  of 
USA  Today’s  use  of  color  is  that  “no 
other  medium’’  can  provide  a  “quality 
color  in  a  double  truck”  that  is  any¬ 
where  near  as  large. 

In  its  anniversary  issue,  USA  To¬ 
day’s  Sports  section  carried  a  double 
truck  ad  for  Pontiac’s  new  Fiero  sports 
car. 

“Just  look  at  the  size,”  Spezzano 
said  of  the  ad.  “That’s  drama  at  arms- 
length.” 

Color  helped  Gannett’s  marketing  of 
USA  Today  to  the  public  by  giving  the 
new  newspaper  immediate  “identifica¬ 
tion,”  Spezzano  said.  “Newspapers 
for  too  long  have  been  traditionally 
black  and  white.  Good  color  looks  bet¬ 
ter.  It’s  pleasing  to  the  reader.” 

USA  Today’s  full  color  weather 
page,  which  has  been  emulated  by 
newspapers  around  the  country,  was 
cited  by  Spezzano  as  a  “graphic 
example  of  good  use  of  newspaper 
color  in  the  news  section.” 


For  the  last  quarter  of  1983, 
Neuharth  said  Gannett  is  projecting 
USA  Today  will  average  “10  pages 
plus”  per  issue,  and  will  reach  its  year¬ 
long  projection  of  averaging  seven 
pages  per  issue.  He  said  Today  was 
ahead  of  that  projection  during  the 
spring  but  was  below  seven  pages  per 
issue  for  June,  July,  and  August. 

He  said  over  700  different  national 
advertisers  ran  ads  in  USA  Today  for 
900  different  products. 

Neuharth  said  that  if  USA  Today 
makes  its  circulation  goal  of  2.3  million 
circulation  daily  by  1987,  then  he  would 
be  “happy”  with  an  average  of  12  ad 
pages  per  issue.  Gannett’s  five-year 
plan  for  USA  Today  does  not  project  a 
profit  until  1987. 

Neuharth  added  that  Today’s 
circulation  held  over  a  million  during 
the  summer  and  said  that  the  news¬ 
paper  is  guaranteeing  advertisers  1.1 
million  circulation  in  the  last  quarter. 

Neuharth  said  25%  of  that  circulation 
came  from  home  delivery,  mail,  or 
office  delivery. 

The  last  audit  by  Price  Waterhouse, 
which  Gannett  retained  to  verify  the 
national  paper’s  sales,  was  done  in 
April  and  it  put  Today’s  net  average 
paid  sales  at  1.109  million. 

Although  the  standards  used  by  Price 
Waterhouse  “are  somewhat  stricter 
than  what  ABC  applies,”  Neuharth 
said  the  fourth  quarter  will  mark  the 
first  time  the  Audit  Bureau  of  Circula¬ 
tions  will  audit  USA  Today’s  sales  fi¬ 
gures.  He  said  advertisers  were  waiting 
for  the  ABC  audit  and  indicated  that  the 
audit  will  give  a  market  by  market 
break-out  of  Today’s  sales. 

Until  now,  Gannett  has  not  revealed 
how  Today  is  selling  in  individual  mar¬ 
kets.  He  said  of  the  first  15  markets  in 
which  Today  was  launched,  the  paper 
was  ahead  of  circulation  projections  in 
10,  even  with  projections  in  two,  and 
below  projections  in  three. 

On  the  bird 

One  of  the  reasons  USA  Today  can 
project  a  profit  with  an  advertising  to 
editorial  ratio  that  is  far  below  what  is 
standard  for  most  dailies,  is  because 
the  “composition  is  done  in  just  one 
location  and  then  we  send  it  up  on  the 
bird,”  Neuharth  said.  He  added  that 
although  Today’s  distribution  costs 
“tilt  in  the  other  direction,”  the  paper 
also  enjoys  “favorable”  production 
costs  because  much  of  the  printing  is 
done  by  Gannett  newspapers. 

USA  Today  will  only  print  one  ad  on  a 
page,  Neuharth  continued,  because  the 
newspaper  has  promised  no  clutter.” 


Neuharth  said  Gannett  has  no  plans 
to  regionalize  USA  Today  into  editorial 
and  national  advertising  zones, 
although  it  does  have  zones  for  classi¬ 
fied. 

The  paper  will  replate  for  late  break¬ 
ing  news  to  take  advantage  of  the  three 
hour  time  difference  between  the  East 
and  West  Coasts,  he  said. 

USA  Today  is  now  printed  in  three 
editions  with  press  times  of  midnight, 
1:30  a.m.,  and  3:15  a.m.  eastern  time. 

The  midnight  run  enables  USA 
Today  to  make  same-day  mail 
deliveries,  but  to  do  so,  the  paper  is 
unable  to  include  all  the  late-night  base¬ 
ball  scores  in  its  first  edition. 

Neuharth  commented  that  when  the 
Korean  airliner  was  shot  down  on  Sept. 

1,  Today  replated  around  5  a.m.  East¬ 
ern  time  to  get  the  news  into  editions 
selling  on  the  West  Coast.  He  added 
that  Today  replated  again  when  Sen. 
Henry  Jackson  of  Washington  died  so  it 
could  give  bigger  play  in  its  West  Coast 
papers  to  his  death. 

“Jackson’s  death  was  a  big  story 
nationwide,  but  it  was  an  even  bigger 
story  on  the  West  Coast,”  Neuharth 
said. 

USA  Today  recently  added  Boston 
and  Cleveland  to  its  distribution  to  give 
it  a  total  of  17  markets.  In  October, 
Gannett  will  launch  Today  in  the  Dal- 
las-Fort  Worth  and  Oklahoma  City 
area  and  in  New  Orleans,  Mobile,  Jack- 
son,  Miss,  market  cluster 
1984  plans 

In  1984,  Neuharth  said  USA  Today  is 
considering  launches  in  Alaska,  Buffa¬ 
lo,  Charlotte,  Cincinnati,  Kansas  City, 
Nashville,  Phoenix,  and  St.  Louis. 
Gannett  has  also  been  exploring  an 
overseas  expansion  in  both  Europe  and 
the  Pacific,  Neuharth  said. 

He  said  Gannett  has  already  held  dis¬ 
cussions  with  a  European  publisher 
about  printing  USA  Today  in  Europe 
and  will  send  a  team  in  October  to 
Europe  to  further  explore  the  situation. 
If  Today  expands  to  the  Pacific, 
Neuharth  said  the  company  has  yet  to 
determine  if  it  will  print  the  newspaper 
in  Guam  where  Gannett  owns  Pacific 
Daily  News  and  use  the  island  as  its 
main  distribution  point  or  print  in  some 
other  city  such  as  Hong  Kong. 

Neuharth  declined  to  reveal  the  size 
of  Gannett’s  “investment”  in  USA 
Today,  but  said  it  was  “substantial”  in 
1983  and  will  be  substantial  in  1984. 

Rep  named 

sew, Inc.  has  appointed  Donald  H. 
Bopp,  Riverside,  California,  as  its 
western  sales  representative. 

Bopp  will  be  calling  on  newspapers, 
magazines,  food  retailers  and  wholesal¬ 
ers,  plus  a  variety  of  other  businesses  in 
Arizona,  Utah,  California,  Idaho, 
Nevada,  Oregon  and  Washington. 
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What’s  black  &  white  and  red  all  over? 


Good  color  reproduction  is  no  picnic,  but  once 
you  get  it  right,  it  pays  off. 


especially  in  a  high  production 
environment,  requires  significant 
expenditure  in  both  equipment  and 
labor. 

For  newspapers  that  decide  that  their 
future  is  in  color,  the  conversion  pro¬ 
cess  is  not  easy.  But  once  converted, 
and  once  the  staff  is  trained,  good  quali¬ 
ty  process  color  can  be  printed  con- 
sistantly. 

The  key  to  quality  reproduction  is 
teamwork,  according  to  Bill  Howard, 
color  lab  supervisor  for  the  St.  Peters¬ 
burg  (Fla.)  Times  and  Independent, 
one  of  the  newspapers  which  pioneered 
quality  color  printing.  “If  you  want 
good  color  reproduction  in  your  news¬ 
paper,  you  must  develop  a  complete 
team  system  —  right  from  the  photo¬ 
grapher  through  to  the  press  room,”  he 
told  a  group  of  colleagues  at  a  color 
symposium  sponsored  by  Goss  in  1980. 

Besides  teamwork,  another  key  to 
good  color  reproduction  is  controlling 
variables. 

The  offset  printing  process  is  a  chem¬ 
ical  process.  The  printing  plate  used  on 
an  offset  press  attracts  water  and  repels 
ink.  As  with  any  chemical  process, 
there  are  numerous  variable  conditions 
that  can  effect  the  result  —  in  this  case, 
the  printed  image. 

The  color  newspaper  must  define 

(Continued  on  ne.xt  page.) 


By  Bill  Gloede 

The  birth  of  USA  Today,  Gannett's 
national  daily  newspaper,  has  led 
newspaper  publishers  throughout  the 
industry  to  take  a  second  look  at  color. 

Once  dismissed  by  many  newspap¬ 
ers  as  too  expensive  and  time  consum¬ 
ing,  quality  process  color  reproduction 
in  the  daily  newspaper  has  been  proven 
possible  in  a  production  operation  far 
more  complicated  and  with  a  more  cri¬ 
tical  production  schedule  than  those  at 
most  newspapers. 

Has  USA  Today  ushered  in  the  era  of 
the  four-color  daily  newspaper?  Quite 
possibly  so. 

Though  several  newspapers  in  Flor¬ 
ida,  Texas  and  other  markets  have  been 
printing  good  quality  color  for  years, 
the  large  majority  of  newspapers  have 
been  hesitant  to  get  into  color  because 
of  high  costs  and  production  complexit¬ 
ies. 

Most  any  newspaper  equipped  with 
an  offset  press  and  good  color  separa¬ 
tion  equipment  is  capable  of  printing 
process  color,  though  many  would 
have  to  add  color  printing  units  to  their 
existing  presses  in  order  to  print  color 
in  regular  editions.  Printing  color  in  a  Why  is  it,  then,  that  more  American 
newspaper  is  no  easy  task,  but  it  is  newspapers  are  not  printing  process 
possible  to  print  consistantly  good  color  in  daily  editions? 
color  under  the  most  rigid  of  produc-  One  reason  is  the  expense.  Printing 
tion  schedules.  quality  process  color  consistantly. 


Showdown 


this  week  on 
Marine  stay 


USA  Today  has  brought  newspaper 
color  to  markets  that  had  never  seen  what 
can  be  done. 


Mapping  Detroit’s  weather 


The  Weather  Outlook 


One  of  the  most  talked  about  features  of  USA  Today  is 
its  four-color,  graphically  appealing  daily  national  weather 
map. 

Six  months  after  USA  Today  made  its  debut  in 
the  Detroit  market,  the  Detroit  News  introduced  a 
four-color  weather  map  that  runs  daily  on  the  back  page 
of  a  main  section. 

The  map,  similar  to  the  USA  Today  weather  report, 
first  appeared  on  September  7.  It  occupies  roughly 
two-thirds  of  a  page  under  the  heading.  Weather  Outlook. 

Besides  giving  readers  an  in-depth  look  at  the  local, 
state  and  national  weather,  the  map  provides  an  anchored 
position  for  News  advertisers.  The  bottom  third  of  the 
page  available  to  advertising  accounts  on  a  yearlong  con¬ 
tract  basis. 

Will  the  Detroit  Free  Press  soon  follow  its  competitors? 

No,  “at  least  for  now,”  comments  Free  Press  managing 
editor  Scott  McGehee.  She  says  the  Free  Press  is  satisfied 
with  its  current  black  &  white  weather  package,  which  she 
describes  as  “excellent.” 


Vmbleliky 


Detroit  weather  forecast 
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WH^tE  SHOULD  Y#  GO 
FfMMMSm  BA^a&/G? 


John  S.  Garvey, 
vicepresident/production 
for  USA  Today,  says  the 
key  to  the  paper’s  con- 
sistantly  good  color  is  in 
“the  preparation  of  the 
original  film,  so  that  when 
we  transmit  it  out  of  here, 
it’s  absolutely  perfect.’’ 

USA  Today  is  printed 
at  21  different  sites,  on  a 
host  of  different  presses, 
some  more  than  a  dozen 
years  old.  The  newspaper 
is  capable  of  maintaining 
color  consistancy  on 
press  runs  of  200,000  and 
more  at  all  its  print  sites. 

Proofs  are  printed  on  a 
Goss  proof  press  in  Wash¬ 
ington,  using  the  same 
ink,  paper  and  original 
materials  as  are  used  in 
the  remote  sites. 

“We  have  taken  out  as 
many  of  the  variables  as 
possible,’’  Garvey 
explains. 

Since  the  film  is  trans¬ 
mitted  in  page  form  to  the 
printing  sites,  all  those 
sites  need  to  do  is  shoot 
the  pages,  make  the 
plates,  register  them,  and 
set  the  press.  Most  of 
USA  Today’s  variables 
are  in  the  pressroom. 

“The  first  thing  we  do 
when  we  select  a  print  site  is 
^  go  in  and  audit  the  press,’’ 

Garvey  explains.  The  press 
is  tuned  to  manufacturers’ 
specifications  before  any 
printing  is  done. 

Garvey  believes  the 
reason  more  newspapers 
have  not  turned  to  color  is 
the  expense.  He  points  out 
that  each  color  page  of  USA 
Today  is  transmitted  five 
times,  four  times  for  the 
color  transmissions,  and 
once  for  editorial  type.  It  is 
time  consuming. 

The  Rochester  Institute  of 
Technology  issued  a  set  of 
recommendations  for  quality 
color  reproduction  two  years 
ago  in  response  to  the 
National  Advertising  Test 
conducted  by  55  daily  news¬ 
papers.  They  are: 

1. )  All  concerned  with 
newspaper  color  reproduc¬ 
tion  should  think  of  it  as  a 
complete  system  and  not 
individual  independent  jobs. 

2. )  Solid  and  tint  ink  level 
specifications  should  be 
established  by  each  news¬ 
paper  and  then  the  papers 


Color  reproduction 

(Continued  from  page  16) 


and  quantify  the  parameters  of  its 
press,  including  such  variables  as  dot 
gain  and  loss,  optimum  ink/water  bal¬ 
ance,  ink  settings  to  achieve  similar 
inking  of  each  color  dot,  etc.  Once  the 
capabilities  of  the  press  have  been 
defined  and  the  press  tuned  up  to  man¬ 
ufacturers’  specifications,  an  often 
cited  rule  of  thumb  is  to  work  backward 
through  the  production  process. 

In  the  plateroom,  the  emphasis  must 
be  placed  on  precise  registration,  and, 
in  newspapers  which  use  wipe-on 
plates,  on  the  uniform  application  of  as 
little  diazo  coating  as  possible. 

In  the  camera  room,  original  color 
material  must  be  prepared  specifically 
for  newspaper  reproduction.  This  is  not 
a  major  problem  for  newspapers 
equipped  with  digital  color  scanners, 
since  these  machines  allow  for  highly 
accurate  adjustment  of  the  colors  in  the 
original  material. 

In  the  newsroom,  photographers 
must  be  trained  to  make  pictures  speci¬ 
fically  for  offset  newspaper  produc¬ 
tion.  What  may  be  a  great  magazine 
photo  may  not  reproduce  well  on  news¬ 
print.  Additionally,  photos  must  be 
made  with  the  slowest  possible  film 
(many  recommend  ASA  64).  Existing 
light  photos  do  not  always  reproduce 
well;  fill  flash  is  often  necessary. 


‘take  a  tip  from  me,  their  service  is  tops.” 

Those  are  the  strengths  that  have  made 
the  Howard  what  it  is  for  New  Jerseyans- 
a  trusted  advisor,  a  financial  friend,  a  place 
to  turn  to  for  all  your  banking  needs. 

Tltat's  why  the  Howard  is  the  leader  in 
banking  for  real  prople  whose  lives  require 
ctmvenience  and  financial 
security. 

Ask  your  waitress. 

She'll  tell  you  that  she  feels 
better  off,  Howard  Powered! 

And  you  will,  loo. 


She  vrorks  the  night  shift. 

And  when  payday  comes  at  2  a.m.,  she 
grabs  her  Howard  MAC'card  and  heads  for 
the  nearest  MAC  machine.  They’re  located 
throughout  New  Jersey,  and  they  never 
close.  Thanks  to  MAC,  she  does  almost  all 
her  banking  after  the  late  shift. 

Ask  why  she  selected  the  Howard, 
and  you'll  probably  hear  words  like 
"convenience,”  "security.”  “friendliness," 
and  "expertise."  She’ll  probably  also  say. 


IflieHomaid! 


People  are  talking  about  the  Howard. 

Can  a  newspaper  ad  be  creative?  Ask  the 
Howard,  a  New  Jersey  bank,  which  ran  this  ad  in 
the  Hackensack  (N.J.)  Record. 


printed  within  the  control  limits. 

3. )  The  average  percent  dot  gain 
should  be  verified  for  each  newspaper 
when  the  paper  is  printed  at  the  proper 
ink  level  so  as  to  then  establish  the 
proper  tone  reproduction  characteris¬ 
tics  for  the  color  reproduction  system. 

4. )  When  the  color  separation  nega¬ 
tives  are  obtained  from  a  color  separat¬ 
ion  supplier  such  as  is  common  with 
national  advertising  copy,  the  supplier 
must  produce  the  proper  tone 
reproduction  characteristics  in  the 
negatives  for  a  particular  press. 

5. )  Establish  quality  criteria  and 
acceptable  quality  standards. 

6. )  Conduct  seminars  and  devise 
other  ‘awareness’  programs. 

7. )  Conduct  a  program  to  determine 
the  optimum  tone  reproduction  and 
specify  them  in  objective  (measure- 
able)  terms. 

8. )  Determine  the  characteristics  and 
specifications  for  the  best  color  original 
copy. 

9.  )  Develop  a  color  reproduction  sys¬ 
tem  based  on  measurement  of  all  mate¬ 
rials,  supplies,  equipment,  procedures 
and  other  influencing  factors. 

10. )  Cause  people  to  care. 


A  recurrent  dream  of  civil  r^hts 

200,(X)Ooonmge 


Town  pntmt  TV  to  bminQ 

A  Bchool  balancing  act 


Aq^no:  Who  stood  to  gain? 


DrouCht't 

withered 

harveet 


Uneven  esseeiments, 
inequitable  taxes 


The  Hackensack  (N.J.)  Record  has  become  one 
of  the  most  colorful  newspapers  in  the  nation. 


16 


EDITOR  &  PUBLISHER  for  September  24,  1983 


Daily  color  comics  slowly  catching  on 


By  David  Astor 

The  tiny  group  of  newspapers  that 
run  color  comics  on  their  daily  pages  is 
finally  beginning  to  slowly  grow. 

The  San  Antonio  Light  began  offer¬ 
ing  daily  color  comics  in  October  1982, 
several  months  after  the  Orlando  Sen¬ 
tinel  did  so.  And  Sentinel  editor  C. 
David  Burgin  noted  that  he  has  been 
receiving  numerous  inquiries  from 
newspaper  editors  around  the  country 
looking  into  using  color  in  their  own 
Monday  through  Saturday  pages. 

“It’s  easy  to  do  and  not  that 
expensive,"  said  Burgin.  "I'm  sur¬ 
prised  that  more  papers  don’t  do  it, 
especially  those  in  competitive  situa¬ 
tions.” 

The  St.  Louis  Post-Dispatch  was  re- 
portedly  the  first  to  “do  it,’’ 
introducing  daily  color  comics  way 
back  in  1948.  "It  helps  make  the  paper 
more  dramatic  graphically,"  said  man¬ 
aging  editor  David  Lipman.  "And  com¬ 
ics  are  more  fun  in  color.” 

Lipman  added  that  the  daily  color 
strips  and  panels  are  very  popular  with 
school  kids — who  represent  potential 
future  Post-Dispatch  subscribers. 

The  offset  paper  presently  runs  1 1 
strips  and  10  panels  in  color  on  the  back 
page  of  its  "Everyday”  section  and 
eight  strips  in  black-and-white  on  the 
next-to-last  page.  Lipman  said  that  the 
most  popular  comics  usually  appear  in 
color. 

But  other  factors  come  into  play. 
Lipman  noted  that  prior  to  the 


San  Antonio  Light 

“Doonesbury"  sabbatical,  it  was 
difficult  for  the  Post-Dispatch  to  run 
Garry  Trudeau’s  strip  in  color  because 
of  its  short  lead  time. 

The  250,000-circulation  St.  Louis 
paper  employs  a  full-time  artist  to  color 
in  the  comics,  which  come  from  the 
syndicates  in  black  and  white. 

Lipman  noted  that  expenditures  for 
an  artist  and  such  materials  as  plates 
and  ink  are  among  the  reasons  why 
more  papers  don’t  run  daily  color  com¬ 
ics.  And  he  said  that  multi-hued  comics 
can  take  away  space  from  color  ads. 
But  he  emphasized  that  reader  reaction 
has  made  the  costs  more  than  worth¬ 
while  for  the  Post-Dispatch. 


Cocoa  (Fla.)  Today  staff  artist  Ruth  Pessaro  has  'painted'  comics  for  seven  years.  The 
paper  has  run  daily  color  strips  and  panels  since  1966. 

EDITOR  &  PUBLISHER  for  September  24,  1983 


Orlando  Sentinel 

Public  response  has  also  been  good 
at  Cocoa  (Fla.)  Today,  which  has  run 
daily  color  comics  since  its  1966  found¬ 
ing. 

"Our  feedback  from  readers  has  al¬ 
ways  been  positive,"  said  Buddy  Bak¬ 
er,  executive  editor  of  the  65,000- 
circulation  daily.  "And  my  guess  is  that 
color  does  increase  (daily  comics)  read¬ 
ership." 

The  offset  Today  runs  all  of  its  com¬ 
ics — 14  strips  and  six  panels — in  color 
on  the  back  of  its  "People"  section.  A 
staff  artist  "paints”  the  daily  comics, 
using  the  Sunday  funnies  section  as  a 
color  guide. 

When  asked  why  more  papers  don’t 
run  daily  color  comics.  Baker  said  it 
could  be  "complacency,  tradition”  or 
the  desire  to  save  money.  But  he 
declared,  "In  my  opinion  the  costs  are 
negligible  compared  to  the  added  plus 
they  give  a  paper.  And  with  the  offset 
process  especially,  they  shouldn’t  pose 
a  major  problem  for  any  paper." 

Offset  is  not  required  for  a  publica¬ 
tion  to  run  daily  color  comics,  howev¬ 
er.  The  letterpress  San  Antonio  Light 
does  it,  although  the  Texas  paper  uses 
an  overlay  process  rather  than  coloring 
and  then  photographing  comics. 

"We  thought  it  (daily  color  comics) 
would  be  a  real  reader  plus,"  said  exec¬ 
utive  editor  Ted  Warmbold,  noting  that 
he  saw  no  reason  why  Monday- 
Saturday  comics  shouldn’t  be  in  color  if 
Sunday  ones  are.  "And  we’re  in  a  very 
competitive  situation  with  two  Mur¬ 
doch  papers.” 

Warmbold  said  the  introduction  of 
(Continued  on  page  18) 
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Cocoa  (Flo.)  Today  St.  Louis  Post-Dispatch 

(Continued  from  page  17 1  color  in.  So  a  very  detailed  continuity  on  where  the  Light  can  place  its  “comic 

color  comics  last  October  was  among  strip  might  end  up  in  black  and  white  book”  in  the  paper  each  day.  “But  this 
the  “many  factors”  that  have  helped  even  if  it  is  has  a  very  large  readership,  is  not  a  serious  problem,”  said  Warm- 
raise  the  Light’s  daily  circulation  from  Warmbold  said  the  Light  originally  bold. 

about  127,(K)()  to  145,(KK)  during  that  had  one  artist  who  colored  in  the  daily  At  the  Orlando  Sentinel,  10  strips 
time.  comics,  but  now  the  paper’s  six  artists  and  four  panels  currently  run  in  color 

The  Light  runs  a  daily  “comic  each  do  it  one  day  a  week.  on  the  top  two-thirds  of  the  first  page  of 

book” — a  four-page  tabloid  pull-out  A  stylebook  has  been  put  together  so  the  classifieds  section.  (An  ad  runs  on 
section  with  color  now  on  the  first  and  that  the  colors  used  remain  consistent,  the  bottom  third.)  Seventeen  strips  and 
fourth  pages  and  black  and  white  on  the  according  to  Warmbold.  “We  want  to  two  panels  appear  in  black  and  white  on 
inside.  Twenty-one  comics  are  in  color  make  sure  Captain  Vincible’s  pants  are  parts  of  the  next  two  pages, 
and  21  in  black  and  white.  red  and  his  shirt  is  blue,”  he  said  with  a  The  introduction  of  the  color  comics 

To  appear  on  the  color  pages.  Warm-  laugh.  in  the  spring  of  1982  (on  the  suggestion 

bold  said  comics  have  to  be  high  in  The  executive  editor  noted  that  the  of  executive  editor  Steve  Vaughn)  was 
popularity  and  also  fairly  simple  to  use  ofcolor  places  “some  restrictions”  (Continued  on  page  33) 
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Publisher  Reg  Murphy  beside  the  Constellation  in  Baltimore. 


“For  only  4%  of  our  editorial 
budget,  AP  provides  24%  of  our 
news.  Now,  that’s  real  news  value. 

“In  any  business,  time  is  money, 
and  every  publisher  knows  quality 
news  coverage  takes  time  and 
costs  money. 

“Over  the  past  10  years  the  Sun 
has  spent  hundreds  of  staff  hours 


and  thousands  of  column  inches 
covering  the  often  controversial 
development  of  Baltimore’s  inner 
harbor.  That  cost  us  a  good  share 
of  our  budget  but  we’re  proud  of  the 
results.  And  results  are  why  we’re 
proud  of  our  membership  in  AP, 
the  world’s  only  news  cooperative. 

“AP  complements  our  regional 


and  foreign  bureaus,  enabling 
us  to  bring  more  complete  news 
coverage  to  the  same  people 
who  care  about  our  town.” — 

Reg  Murphy,  Publisher  &  President, 
The  Baltimore  Sun. 


ASSOCIATED  PRESS. 
ONE  OF  A  KIND. 


Ap 


Harold  Wesley  Juson,  Jr.,  has 
been  appointed  legal  counsel  to  Copley 
Newspapers.  Former  senior  staff  coun¬ 
sel  to  the  Times  Mirror  Co.,  he  will  be 
responsible  for  legal  affairs  of  The  Co¬ 
pley  Press,  Inc.  Juson  taught  com¬ 
munications  law  at  the  University  of 
Illinois,  Urbana,  before  joining  Times 
Mirror.  Earlier  he  was  a  copy  editor 
and  assistant  news  editor  at  the  Hous¬ 
ton  Post  and  a  reporter-photographer  at 
the  Galesburg  (Ill.)  Daily  Register 
Mail. 

4:  * 

Barry  I.  Slavsky  was  named 
research  manager  at  Newspapers  Inc., 
the  Journal  Company  division  which 
publishes  the  Milwaukee  Journal  and 
the  Sentinel.  Slavsky  previously  was 
director  of  corporate  planning  for 
Elaine  Powers  Figure  Salons  and  also 
taught  economics  at  the  University  of 
Wisconsin- Whitewater. 

*  *  ♦ 

Watson  S.  Sims,  editor  and 
vicepresident  of  the  New  Brunswick 
(N.J.)  Home  News,  was  elected  secre¬ 
tary  of  the  board  of  directors.  As  corpo¬ 
rate  secretary,  Sims  succeeds  Richard 
N.  Sheble  .  who  retired  as  associate 
publisher  and  senior  vicepresident  in 
July. 

Sheble  served  the  Home  News  for  38 
years  in  many  departments  and  capaci¬ 
ties — classified,  national,  business  and 
as  a  corporate  director.  He  continues 
as  a  director. 
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Tom  Janning,  circulation  manager 
of  the  Grand  Junction  (Colo.)  Daily 
Sentinel,  was  transferred  to  the  West 
Palm  Beach  News,  a  sister  paper  in  the 
Cox  Newspapers  chain.  His  new  post  is 
administrative  assistant  to  the  circula¬ 
tion  manager. 

♦  *  * 

Carl  Barrea  was  appointed  retail 
advertising  manager  for  the  Oakland 
(Calif.)  Tribune.  He  most  recently  was 
vicepresident,  advertising,  for  the 
Honolulu  Newspaper  Agency.  Before 
his  vicepresidential  appointment,  Bar¬ 
rea  was  advertising  director  for  the 
Honolulu  Star-Bulletin. 

*  *  it: 

Marvin  Richards  and  Helen 
Allen  have  been  promoted  to  retail 
advertising  manager  and  classified 
advertising  manager,  respectively,  of 
the  Rome  (Ga.)  News-Tribune . 
Richards  was  classified  manager  and 
Allen  has  worked  in  classified  and  retail 
advertising. 

*  *  * 

Promotions  at  the  Birmingham  (Ala.) 
News  include: 

Wendell  Givens  was  promoted  to 
assistant  managing  editor  from  the  post 
of  news  editor  which  he  has  held  the 
past  18  years. 

Tom  Scarritt,  formerly  Washing¬ 
ton  correspondent  for  the  News,  was 
named  news  editor.  During  eight  years 
with  the  News  Scarritt  has  been  a 
reporter,  metro  editor  and  special  pro¬ 
jects  editor. 

Olivia  Barton  was  named  Wash¬ 
ington  correspondent,  effective  Jan¬ 
uary  1 .  She  has  held  numerous  report¬ 
ing  and  editing  posts  since  joining  the 
newspaper  in  1972. 


NEWSPEOPLE 


The  Associated  Press  has  announced 
new  assignments  as  follows: 

John  Kennedy,  broadcast  execu¬ 
tive  for  New  Mexico  and  Arizona 
based  in  Albuquerque,  will  move  to 
Los  Angeles  to  be  broadcast  executive 
for  Southern  California. 

Dan  Day  was  appointed  news  editor 
for  the  Omaha  bureau.  Day  has  been 
broadcast  editor  in  Milwaukee. 

Ten  A  Haraldson,  newswoman  in 
the  Sioux  Falls,  S.D.,  bureau  has  been 
named  correspondent  in  charge. 

Rick  Vernaci,  newsman  in  the 
Detroit  bureau,  was  appointed  corre¬ 
spondent  in  Bismarck,  N.D. 

John  Nolan,  currently  correspon¬ 
dent  in  Chattanooga,  has  been 
appointed  correspondent  in  Cincinnati. 

Jeff  Barnard,  Providence  bureau, 
was  named  correspondent  at  Grants 
Pass,  Ore. 

*  *  % 

Michael  Jones  was  named  presi¬ 
dent  of  the  Tribune-Review  Publishing 
Co.,  Greensburg,  Pa.,  succeeding 
James  S.  Lyon,  who  retired.  Jones 
served  most  recently  as  the  newspap¬ 
er’s  executive  vicepresident  and  gener¬ 
al  manager  and  will  continue  in  the  role 
of  general  manager  along  with  duties  of 
president.  He  also  serves  as  executive 
vicepresident  of  the  Lebanon  (Pa.) 
News  Publishing  Co.,  as  assistant  to 
the  publisher  of  the  Sacramento  (Calif.) 
Union  Corp.,  and  as  president  of 
Statewide  Publications,  publisher  of 
Economy  Magazine  and  Pennsylvania 
Economy. 


WE’RE  HERETO 
ANSWER  YOUR  QUESTIONS 


PESTICIDES 


(cut  and  clip  to  your  rolodex) 


Ms.  SYLVIA  A.  WALTERS 
Director  of  Communications 

the  notional  agricultural  chemicals  association 
1155  15th  street,  n.uj. 
suite  514 

Washington,  d.c.  20005 

TELEPHONE:  202-296-1585 
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PUBLISHERS 
ASSOCIATED 
TO  GAIN 
ECONOMY 


Six  Momingside  Drive 
Lansdale,  Pennsylvania  19446 
(215)822-6161 


Expertise 

For  Owners  Considering 
Sole  of  their  Newspapers 

(919)  782-3131 

OX  17127  RALEIGH,  N.C.  27619 

28  Years  Nation-Wide  Personal  Service 


*  *  * 

Thomas  Tuley,  managing  editor  ot 
the  Evansville  (Ind.)  Press  since  1980, 
was  named  editor.  He  succeeds  Wil¬ 
liam  W.  Sorrels,  editor  since  1977, 
who  took  early  retirement  to  fulfill  two 
book  contracts. 

Tuley  began  his  career  at  the  Press 
part-time  while  still  in  high  school  and 
continued  part-time  while  attending  the 
University  of  Evansville.  He  joined  the 
newspaper  after  graduation  and  in  1976 
became  executive  sports  editor  of  the 
Cincinnati  Post,  subsequently  return¬ 
ing  to  the  Press  as  managing  editor. 
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STRENGTH  IN  NUMBERS 


If  you’re  concerned  about  sinking  profits  from 
the  high  cost  of  materials,  don’t  worry— 
cooperate.  PAGE,  Publishers  Associated  to  Gain 
Economy,  is  a  purchasing  cooperative  designed 
to  provide  savings  from  5%  to  45%  on  commonly 
used  supplies,  by  pooling  the  buying  power  of 
independent  dailies  and  small  privately  owned 
groups. 

Cooperative  purchasing  is  the  key  to  financial 
health  in  the  ’80s,  and  PAGE  is  the  source  of 
both.  Contact  PAGE.  Cooperation  makes  sense. 


IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 

Brian  F.  Crynes  was  appointed 
director  of  management  information 
systems  of  the  New  York  Daily  News. 
He  will  be  responsible  for  operation  of 
computer  and  communication  systems. 

Crynes  was  a  senior  manager  in  the 
management  advisory  services 
department  of  the  New  York  office  of 
Price  Waterhouse  &  Co.  before  joining 
the  News. 

*  ♦  * 

The  Chicago  Tribune  has  added 
three  newspeople  to  its  editorial  staff  as 
follows: 

Sally  Saville  Hodge,  to  the 
financial  department  staff.  She  will 
work  with  Carol  Kleiman  on 
expanded  careers  coverage  as  well  as 
other  reporting.  Hodge  was  with  the 
Fort  Lauderdale  News  and  Sun  Sen¬ 
tinel  and  Chicago  Business. 

John  Lucadamo,  a  copy  editor 
from  the  Chicago  Sun-Times. 

Marcia  Watkins,  to  the  Tempo 
staff.  She  was  a  reporter  and  editor 
with  the  Racine  (Wis.)  Journal  Times. 
*  *  * 

Colin  Lindsay,  formerly  assistant 
controller  for  the  Los  Angeles  Times, 
has  been  promoted  to  assistant  director 
of  administrative  services. 

*  ♦  ♦ 

Lewis  W.  Schaub  was  appointed 
sales  manager  for  This  Week  in  Denver 
magazine.  Schaub's  35-year  advertis¬ 
ing  background  includes  various 
Scripps-Howard  publications,  the 
Rocky  Mountain  News,  TV  Week,  and 
the  Denver  Post. 


Schueler 


John  Robert  Schueler,  circula¬ 
tion  sales  and  marketing  director  of 
Atlanta  Newspapers,  publisher  of  the 
Journal  and  Constitution,  was  named 
circulation  director  of  the  Arkansas 
Gazette,  Little  Rock.  He  replaces 
W.E.  SwoR,  who  is  on  medical  leave 
and  will  accept  another  post  at  the 
Gazette  upon  recovery. 

Schueler,  in  Atlanta  since  1979,  ear¬ 
lier  was  with  the  Miami  Herald  Publish¬ 
ing  Company  as  circulation  manager  in 
the  Fort  Lauderdale  area  for  the  Herald 
and  the  Miami  News  and  also  was  man¬ 
ager  of  the  consumer  information  sys¬ 
tems  program. 

*  *  * 

Julie  C.  Morse,  educational  coor¬ 
dinator  of  the  school  services 
department  of  the  Chicago  Sun-Times, 
was  named  Newspaper-in-Education 
chairman  for  Illinois  by  the  American 
Newspaper  Publishers  Association.  She 
will  coordinate  statewide  educational 
programs  involving  newspapers  and 
schools  preparing  for  Newspaper-in- 
Education  Week,  next  March  5-9. 


Richard  D.  Blum,  senior  corporate 
vicepresident  of  A.H.  Belo  Corpora¬ 
tion,  has  announced  he  will  retire 
December  31.  Blum,  61,  indicated  he 
had  been  contemplating  the  move  for 
some  time  and  will  serve  as  a  consul¬ 
tant  to  the  company  through  1987. 

Blum  joined  the  Dallas  Morning 
News  in  1957  as  an  administrative 
assistant  and  in  1964  was  named  assis¬ 
tant  to  the  president.  Elected  to  the 
Belo  board  of  directors  in  1968,  he 
became  a  vicepresident  in  1970  and 
senior  vicepresident  in  1975.  Named  to 
his  current  position  in  1980,  he  was 
elected  chairman  of  the  board  of  News- 
Texan,  Inc.,  a  suburban  group  of  news¬ 
papers  published  by  Belo  in  the  Dallas- 
Fort  Worth  area,  in  1982. 

*  ♦  * 

Edmund  J.  Farrell  joined  the 
Newark  (N .  J . )  Star-Ledger  as  director, 
sales  development,  with  responsibility 
for  developing  special  sections  in  addi¬ 
tion  to  coordinating  the  newspaper’s 
annual  business  review. 

(Continued  on  page  22) 


Newspeople 

(Continued  from  page  21) 

Elise  S.  Burroughs  was  appointed 
publications  director  of  the  American 
Society  of  Newspaper  Editors  effective 
October  1 1 .  Formerly  a  staff  writer  for 
presstime,  the  magazine  of  the  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion,  Burroughs  will  provide  staff 
assistance  for  the  ASNE  magazine,  and 
edit  The  Editors’  Exchange,  a  newslet¬ 
ter,  and  the  ASNE  Proceedings. 

♦  ♦  * 

Edward  M.  Passarella,  news  edi¬ 
tor  of  the  Salem  (Mass.)  Evening  News 
since  1979,  has  been  promoted  to  the 
new  position  of  managing  editor.  He 
joined  the  paper  as  a  reporter  in  1978. 

David  F.  Hill,  city  editor  since 
1979,  succeeds  Passarella  as  news 
editor. 

Roland  A.  Corneau,  a  15-year 
member  of  the  staff  and  most  recently 
political  editor,  was  named  city  editor. 
*  ^  * 

The  Batavia  (N.Y.)  Daily  News  has 
appointed  Gregg  McAllister  to  the 
post  of  managing  editor,  and  David 
Weidner  to  advertising  director. 

McAllister,  formerly  city  editor,  has 
been  with  the  paper  eight  years.  Weid¬ 
ner  was  formerly  with  the  Philadelphia 
Bulletin  and  the  Lansdaie  (Pa.)  Repor¬ 
ter. 


Gene  R.  Tye  was  named  circulation 
sales  and  marketing  manager  at  the 
Hartford  (Conn.)  Courant.  He  will 
direct  the  circulation  department’s 
sales  and  marketing  function,  including 
telemarketing,  direct  sales  and  circula¬ 
tion  promotion  activities.  Tye  joined 
the  Courant  from  the  Long  Beach 
(Calif.)  Press-Telegram  where  he  was 
consumer  promotion  manager. 

Also,  Leo  Williams  moved  to  the 
department  as  circulation  promotion 
manager.  He  was  national  advertising 
senior  account  executive  and  a  retail 
advertising  account  executive. 

ik  *  * 

Thomas  P.  Brooks  Jr.  was  named 
to  the  new  position  of  southwest  mana¬ 
ger  of  business  services  for  United 
Press  International  with  responsibility 
for  pursuing  new  markets  for  UPI  with 
business-oriented  services.  He  has 
been  with  the  wire  service  1 1  years  in 
the  south  and  southwest. 

Margaret  Boatright,  most  re¬ 
cently  regional  sales  executive  in  Texas 
and  New  Mexico  in  her  23-year  career 
with  UPI,  will  succeed  Brooks  as 
southwest  division  sales  manager. 

*  Jk  * 

Charles  E.  Hayes  was  appointed 
to  the  newly-created  position  of  real 
estate  editor  of  the  Chicago  Tribune. 
The  past  year  Hayes  has  been  on  the 
editorial  board  and  before  that  was  edi¬ 
tor  of  the  Suburban  Trib. 


Currow  Ward 


APPOINTMENTS — In  restructuring  the 
administration  of  its  advertising  and 
circulation  departments,  Fort  Wayne 
(Ind.)  Newspapers,  Inc.  announced  that 
Jim  Currow  was  named  vicepresident  for 
sales  and  marketing  and  John  W.  Ward 
was  named  v  i  c  e  p  r  e  s  i  d  e  n  t  of 
administration. 

All  advertising,  circulation  and  market¬ 
ing  divisions  report  to  Currow,  who  joined 
the  company  last  January  as  circulation 
director.  Ward,  business  manager  since 
1981,  continues  to  be  responsible  for  fi¬ 
nance,  personnel,  data  processing, 
purchasing  and  building  services. 

Robert  E.  Miller  was  named  man¬ 
ager  of  the  real  estate  advertising 
division,  returning  to  the  Tribune  from 
Paddock  Publications,  Inc. 

Miller  succeeds  David  A.  Reidy, 
who  was  reassigned  as  special  projects 
manager  in  classified  advertising. 


UNDERWRITER? 

Insurance  is  a  confusing  business  . . .  especialiy  so  since  the 
language  we  use  in  it  very  often  means  something  entireiy  differ¬ 
ent  to  non-insurance  people.  To  us,  an  underwriter  is  someone 
that  evaiuates  risks.  To  others  . . .  who  knows? 

If  you’re  working  on  a  story  on  insurance .  . .  and  need  to  piug 
into  "our”  language  . . .  give  us  a  cali.  If  it’s  personai  insurance 
—auto,  home,  iife,  boat— chances  are  we  can  help  you  come  up 
with  a  translation  that  everyone  can  understand. 


Media  Information  Service 
State  Farm  Insurance  Companies 
One  State  Farm  Piaza 
Bloomington,  iL  61701 
Phone:  309-766-2625 
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Notes  on  people 


Critic  criticizes  critics 

Terry  Kelleher  took  up  his  new  job  as 
arts/theatre  critic  for  the  Fort  Lauder¬ 
dale  (Fla.jNfH’s  and  Sun  Sentinel 
shooting  barbs  at  some  of  his  col¬ 
leagues. 

In  an  introductory  column  the  gradu¬ 
ate  of  Marquette  and  Illinois  univer¬ 
sities  claimed  that  “critics  tend  to  hide 
their  puzzlement  under  a  cloud  of  ver¬ 
bosity.”  Moreover,  he  asserted,  many 
critics  feel  a  duty  to  “get  behind” 
forms  of  entertainment  they  deem 
intellectually  healthful  and  “a  lot  of  cri¬ 
tics  are  loath  to  express  dislike  for 
something  they  do  not  fully 
understand.” 

He  scored  critics’  use  of  “strangely 
metaphoric  adjectives”  such  as  “rivet¬ 
ing”  and  “mesmerizing.” 

Kelleher  has  been  covering 
entertainment  and  the  arts  in  South 
Florida  four  years. 

Writes  historical  novels 

Elaine  Bissell,  lifestyles  editor  for 
Gannett-Westchester  Newspapers, 
White  Plains,  N.Y.,  is  the  author  of  a 
new  novel,  “As  Time  Goes  By,”  pub¬ 
lished  by  Pocket  Books  as  a  paperback 
original. 

The  novel  opens  on  the  eve  of  Pearl 
Harbor  and  follows  the  lives  of  three 
young  women  whose  husbands  were 
killed  in  the  bombing. 

Bissell  is  also  writing  a  series  of  five 

Deaths 


John  Edward  Pfriem,  60, 
president  and  publisher  of  the  Post 
Publishing  Co.,  Bridgeport,  Conn., 
died  September  7  after  a  short  illness. 

He  was  associated  with  the  company, 
which  publishes  the  Bridgeport  Post, 

The  Telegram,  and  Sunday  Post,  con¬ 
tinuously  from  1946  and  had  served  as 
president  since  1971 . 

Pfriem  began  as  a  reporter  the  sum¬ 
mer  prior  to  World  War  II  and  then 
served  in  the  U.S.  Army  until  1946.  He 
returned  to  the  company  as  a  reporter 
and  worked  in  all  departments  until 
1956  when  he  was  named  vicepresident 
and  in  1958,  business  manager. 

*  *  ♦ 

Cornelia  McDuffie  Turner,  66, 
Living  Today  editor  of  the  Mobile 
(Ala.)  Press,  died  August  2. 

♦  *  ♦ 

Anna  Mae  Booth,  classified 
advertising  manager  for  the  West 
Group  newspapers  of  Pioneer  Press, 
Oak  Park,  Ill.,  died  July  13. 
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historical  novels  titled  “The  American 
Dream,”  with  the  first  published  this 
past  June  and  the  second  due  Novem¬ 
ber  2.  She  is  doing  the  series  under  her 
maiden  name,  Whitney  Faulkner,  for 
Zebra  Books. 

Gannett  professorship 

William  K.  Diehl,  editorial  page  col¬ 
umnist  for  the  Lynchburg  (Va.)  News 
and  Daily  Advance,  has  started  teach¬ 
ing  graduate  and  undergraduate 


courses  at  Marshall  University  in 
Huntington,  West  Virginia,  as  Gannett 
Distinguished  Professor  of  Journalism. 

He  will  also  serve  as  the  school’s 
liaison  with  state  and  regional  news 
media. 

The  professorship  is  supported  large¬ 
ly  by  the  Frank  E.  Gannett  Newspaper 
Foundation  and  Diehl  is  the  third  per¬ 
son  to  hold  the  post  at  Marshall. 

He  became  editorial  page  editor  of 
the  Daily  Advance  in  1976  and  for  the 
past  year  has  written  an  opinion  col¬ 
umn  for  both  Lynchburg  newspapers. 
Diehl  holds  a  master’s  degree  in  educa¬ 
tion  from  Lynchburg  College,  where  he 
also  taught  journalism. 


Does  your 
art  department 
hove  enough 
time? 


TODAY’S  INCREASED 

demand  for  graphics 
for  quick  communi¬ 
cation  can  be  time  consum¬ 
ing  and  costly.  We  offer 
an  alternative  source  of 
high-quality  items. 

infoGraphics  is  a  weekly 
graphics  package  used  by 
150  editors  across  the  U.S. 
as  a  source  of  illustrations, 
graphs,  charts,  maps  and 
story  ideas.  Each  issue 
contains  some  20  camera- 
ready  items  that  can  go 
with  hard  news  or  features, 
or  just  stand  alone. 

Topics  range  from  business 


and  finance  to  sports,  life¬ 
style  and  general  features. 
National  and  international 
base  maps,  plus  an  index, 
are  also  included. 

Our  four-page  issue  won’t 
fit  into  an  advertisement  - 
but  we  would  like  you  to 
take  a  look  at  InfoGraphics 
and  judge  for  yourself. 

Call  us  at  (714)  549-8700 
and  we  will  send  you  a 
complimentary  issue  of 
InfoGraphics  each  week 
for  a  month  . . .  you’ll  be 
amazed  how  much  time  -- 
and  money  -  InfoGraphics 
can  save  you. 


InfoGraphics 


FIELD  NEWSPAPER  SYNDICATE 

1703  Kaiser  Avenue,  Irvine,  CA  92714 
(714)  549-8700,  InfoGraphics:  ext.  503 
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PLANT  &  EQUIPMENT  NEWS 


Edited  by  BILL  GLOEDE 

Accuracy  of  quarter-fold  crucial  in 
Charleston  marriage  mail  program 


More  newspapers,  both  large  and 
small,  are  finding  out  there's  a  new  boy 
on  the  block,  one  who  can  reach  the 
masses  with  print  advertising  messages 
better  than  they  can.  While  dailies 
seem  to  be  natural  vehicles  for  reach¬ 
ing  local  consumers,  there  are  many 
gaps  in  their  coverage  plan  and  mecha¬ 
nical  capability. 

Newspapers  have  a  dis¬ 
tribution  system  in  place. 

They  have  a  facility  for  print¬ 
ing,  including  all  pre-press 
requisites.  They  know  the 
local  market  area  and  have  a 
sales  organization  in  the 
field. 

On  the  debit  side,  news¬ 
papers  cannot  claim  full 
coverage  of  every  household 
in  any  city.  They  normally  do 
not  have  complete  mailing 
lists  of  the  region  in  which 
they  publish.  Nor  do  they 
have  the  kinds  of  equipment 
required  for  processing  of 
high  volume  mailing.  Final¬ 
ly,  they  are  publishers,  not 
mailers,  and  they  lack 
understanding  of  the 
regulations  under  which  the 
mailing  field  operates. 

Kenneth  K.  Kniceley. 
production  director  of  the 
Charleston  (W.  Va.)  News¬ 
papers,  says  the  newspaper’s 
management  was  aware 
of  all  this,  but  they  foresaw  a 
threat  to  their  advertising 
business  coming  from  the 
marriage  mail  field.  Some  of 
these  companies  were  in  bet¬ 
ter  position  to  provide  total 
household  coverage  in  the 
Charleston  area. 

The  situation  was 
underscored  by  growing  fun¬ 
damental  differences  among 
advertisers.  Big  retailers, 
like  Sears  and  K  mart,  wanted  their 
advertising  to  penetrate  every  house¬ 
hold  in  Greater  Charleston,  which 
encompasses  several  counties.  Small 
merchants,  like  Arthur's  Shoe  Tree  and 
North  Dover  Fiardware,  were 
interested  only  in  specific  neighbor¬ 
hoods  and  felt  advertising  to  other  parts 
of  the  city  was  a  wasteful  practice. 
Charleston  management  knew  both 
markets  represented  considerable  busi¬ 
ness. 

Kniceley  and  his  associates  thus 
24 


began  development  of  a  plan  which 
would  satisfy  both  ends  of  the  scale  and 
achieve  the  marketing  objectives  of 
each.  It  required  four  months  of 
intensive  preparations,  but  today  the 
newspapers  offer  total  market  cover¬ 
age  in  an  eight-county  area.  The  retailer 
can  buy  as  much  or  as  little  as  needed. 

A  profile  of  Charleston  Newspapers 


is  first  useful  in  understanding  what 
happened.  The  newspapers  include  the 
morning  Gazette,  with  a  circulation  of 
58,000,  the  afternoon  Daily  Mail,  with 
approximately  the  same  circulation, 
and  the  Sunday  Gazette  Mail,  circu¬ 
lated  to  115,000  households.  At  the 
time  of  planning  for  total  coverage, 
there  was  another  product,  a  weekly 
sectional  edition  called  Metro  West. 
This  was  circulated  by  the  two  dailies 
on  Wednesdays  to  readers  in  two 
counties,  but  editorial  content  was 


changed  by  each  newspaper. 

Metro  West  was  to  be  the  catalyst 
around  which  the  plan  would  be  struc¬ 
tured.  Two  new  sectional  editions  were 
created,  Metro  East  and  Metro  North. 
Each  would  offer  a  liberal  package  of 
news  of  the  specific  area  in  which  it 
would  be  circulated,  and  a  mix  of  large 
and  small  ads. 

Meanwhile,  work  began  on 
development  of  a  mailing  list  which,  in 
the  end,  included  every  household  in 
the  Charleston  area  not  subscribing  to 
either  the  Gazette  or  Mail .  A  purchased 
list  was  added  to  and  then 
customized  to  meet  the  re¬ 
quirements  of  postal  han¬ 
dling. 

Production  management 
was  assigned  the  task  of 
creating  another  department 
solely  for  processing  the  new 
sections.  The  plan  was  to 
insert  the  proper  sectional 
edition  in  subscriber  copies 
and  deliver  them  as  part  of 
the  newspapers'  distribution 
system.  Non-subscribers 
would  receive  only  the  free 
sectional  editions  by  pre¬ 
sorted  third-class  mail. 

The  new  department 
needed  the  capability  for 
high-speed  feeding,  folding, 
labeling,  and  bagging  —  in 
other  words  —  a  production 
line  quite  new  to  the  news¬ 
papers’  personnel.  As 
Kniceley  and  his  staff  stu¬ 
died  the  requirements,  it 
became  apparent  that  the 
folding  of  the  product  was 
the  key  to  successful  pro¬ 
cessing  and  therefore  would 
be  the  key  piece  in  the  line. 
The  product  was  to  be  of  tab¬ 
loid  size,  which  meant  a 
quarter  folder  would  be  re¬ 
quired. 

Mailing  Machine  Systems, 
a  division  of  Quarter-Fold, 
Inc.,  Norcross,  Ga.,  was 
chosen  as  the  main  vendor. 
“We  saw  the  MMS  quar¬ 
ter  folder  running  at  a  nearby  news¬ 
paper,”  explains  Kniceley,  “and  were 
impressed  enough  with  its  performance 
to  buy  one  for  the  new  line.” 

Charleston’s  sectional  product 
ranges  from  six  to  twenty  pages,  well 
within  the  capability  of  the  MMS  quar¬ 
ter  folder.  The  unit  will  handle  up  to  48 
broadsheet  pages.  Products  are  folded 
to  11'/2x7'/2",  which  conforms  to 
specification  of  the  U.S.  Postal  Service 
for  pre-sorted  mail  discounts. 


(Continued  on  page  28) 
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The  MMS  quarter  folder  line,  equipped  with  pressure 
sensitive  labaler,  handles  complete  mailing  needs  of  Char¬ 
leston  Gazette  and  Mail  for  total  market  coverage.  Ken 
Kniceley  (right)  production  director,  examines  equipment 
with  operator. 


Way  ahead  in 
delivery  systems 

and  on-press  performance 

Delivery  of  the  right  inks  when  and  where  you  need  them 
—that's  why  we're  way  out  front  in  inks  for  web  offset 
newspapers. 


We  have  the  most  complete  and  flexible  delivery 


systems  to  meet  your  needs.  Our  exclusive  ICM  bulk 
trailers  carry  up  to  800  gallons  each  of  as  many  as  8 
different  colors  at  a  time.  They're  pumped  directly  from 
truck  to  ink  room  with  total  color  integrity.  Our  300-gallon, 
portable,  quick-connect  Web  Tanks  also  insure  complete 
color  integrity,  easily  moving  via  truck  or  rail.  Our  tankers 
deliver  up  to  6000  gallons  of  a  single  color.  And,  of  course, 
55-gallon  drums  are  always  available  as  desired.  Whatever 
quantity  you  order,  you  enjoy  the  best-performing  inks 
for  your  press,  your  paper,  and  your  cost  structure. 

U.S.  Printing  Ink  stays  ahead  in  technological  develop¬ 
ment,  too.  Our  R&D  group  applies  the  latest  technology  to 
assure  highest  performance  from  conventional  types  of 
inks,  unique  oil-alternative  inks,  flexographic  inks,  and 
various  conversion  inks. 

US. 

Printing 

MEast  Rutherford.  NJ; 

Washington,  DC;  Cincinnati.  OH; 

San  Francisco.  CA;  Los  Angeles,  CA; 
Jacksonville,  FL;  Dallas,  TX 


OathesumlysHte . 


On  its  maiden  voyage  to  California  from  British 
Columbia  early  this  month,  the  ship  carried  9,600  tons 
of  newsprint  destined  for  newspaper  publishers  in 
California  and  elsewhere  in  the  west.  The  new  ship  of 
British  registry,  at  18,400  DWT,  doubles  the  capacity  of 
two  smaller  ships  which  have  delivered  newsprint  from 
Canada  for  CROWN  ZELLERBACH  customers  in  the 
United  States  for  the  past  20  years. 

The  vacuum  system  can  lift  up  to  16  tons  of 
newsprint,  minimizing  damage  in  handling.  It  is  similar 
to  a  vacuum  system  installed  at  Freedom  Center,  the 
Chicago  Tribune's  production  center. 

Crown  Newsprint  Sales  Corporation,  a  subsidiary  of 
Crown  Zellerbach,  San  Francisco,  sells  newsprint  in 
the  U.S.  produced  in  Canada  by  Crown  Forest 
Industries  Limited. 

♦  *  * 

The  New  York  Times  recently  announced  to  its 
advertisers  that,  effective  August  1,  1983,  all 
newspapers  printed  by  the  Times  would  be  printed  by 
the  offset  method. 

That  announcement  marked  the  successful 
completion  of  a  four  year  project  by  PUBLISHERS 
EQUIPMENT  CORPORATION  to  convert  all  of  the 


presses  in  the  Times’  43rd  Street  Manhattan  printing 
facility  from  letterpress  to  offset. 

The  Dallas  firm  faced  two  major  engineering 
challenges  in  the  conversion  project.  First  was  the 
re-engineering  of  a  double  width  printing  press  unit 
from  letterpress  to  offset.  The  second  task  was  the 
re-design  of  a  huge  newspaper  folder  to  provide  a 
shorter  cutoff,  or  page  length. 

Carl  Hermach  rolled  up  his  sleeves  and  accepted  the 
challenge.  With  the  help  of  Don  Pullen  on  the  unit 
design  and  Lee  Bullen  on  the  folder  design  the  project 
became  a  reality. 

Many  long  days  and  hundreds  of  engineering 
drawings  later,  on  June  12,  1981,  William  J.  Kennedy, 
Jr.,  president  of  the  New  York  Printing  Pressmen’s 
Union  No.  2,  pushed  the  button  on  the  press  control 
panel  to  start  the  inaugural  live  run  on  the  first 
seven-unit  press. 

The  entire  project  included  72  units  and  nine  folders, 
a  web  width  change  from  58  inches  to  56  inches,  a 
cutoff  change  from  22y4  inches  to  56cm  (22  inches)  as 
well  as  the  installation  of  Publishers  Equipment 
designed  pump  and  rail  inking  systems. 

Publishers  Equipment  was  provided  another  contract 
by  the  Times  to  engineer  and  install  an  offset  press  for 
their  Carlstadt,  New  Jersey  printing  facility.  That  press 
is  being  intalled  at  this  time. 


Rolls  of  newsprint  —  16  at  a  time  —  are  lifted  from 
the  hold  with  a  powerful  vacuum  hoist  aboard  the  M.V. 
Thorseggen,  a  newly-commissioned  newsprint  carrier 
operated  by  Norsk  Pacific  Steamship  Company,  Ltd., 
headquartered  in  San  Francisco. 


ATEX,  INC.,  of  Bedford,  Mass.,  celebrated  the  start 
of  its  second  decade  September  1 1  with  a  “big  bash’’ 
for  its  employees,  their  families  and  friends.  The 
company,  a  wholly-owned  subsidiary  of  Eastman 
Kodak,  is  a  manufacturer  of  integrated  computer  text 
processing  systems  for  publishing  applications  in 
newspapers,  magazines,  law  offices,  technical 
publications  groups  and  government  departments. 

Atex  was  started  in  1973  in  a  Lexington,  Mass,  loft 
by  Doug  Drane,  Richard  Ying,  and  Charles  Ying. 

Later,  the  company  moved  to  a  small  building  in 
Burlington,  Mass,  just  outside  of  Bedford,  where  its 
headquarters  is  now  located. 

Atex  now  occupies  three  buildings  in  the 
Lexington/Bedford  area  including  a  manufacturing 
facility,  a  training  and  documentation  center,  corporate 
and  marketing  offices,  and  a  research  and  development 
and  manufacturing  facility  in  Redmond,  Wash.  The 
three-person  operation  that  began  in  1973  is  now  a 
company  of  over  1,100  employees  with  sales  and 
service  offices  in  16  countries. 
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Capturing  color  has  always  been  easy,  separating  it 
has  not.  That’s  why  we  developed  the  E-Z  Color 
Computerized  Enlarger.  It  combines  the  intelligence 
of  the  Chemco  Color  Computer  with  a  precision- 
engineered  enlarger.  The  result  is  color  separation 
made  simple. 

The  Chemco  Color  Computer  guides  you  through 
quick,  easy  testing  and  production  procedures.  Using 
the  video  screen,  keypad  and  on-line  analyzer 
probe  you’re  able  to  maintain  a  dialogue  with  the 
computer  at  all  times.  The  computer  quickly  calcu¬ 
lates  all  exposures  and  controls  the  enlarger’s 
functions.  You  can  use  the  computer  with  any  com¬ 
bination  of  separation  techniques,  films,  screens 


and  printing  processes,  making  separations  from 
color  negatives  or  transparencies.  The  E-Z  Color  ~i 
Enlarger  features  electronic  focusing  and  special  J 
lighting  to  produce  separations  up  to  a  full  20  x  24".  I' 
Of  course,  if  you  already  have  a  quality  enlarger,  the 
Chemco  Color  Computer  is  all  you  need  to  complete 
the  picture. 

To  get  push-button  color  separation,  just  push  a  ^ 
few  buttons  on  your  telephone.  Call  your  local  -^0^ 
Chemco  representative  or  516-676-4000  for  . 
more  information  or  a  demonstration.  ^ 


Chemco 

systems  co. 


Charles  Street 

Glen  Cove,  NY  11542 

Telephone;  (516)  676-4000  Telex:  645-183 

Tkchnology  to  Improve  your  Image. 


PushbuWm 

color. 


Pushbutton 
_  \araition. 


PRODUCTION  KOUTlHe 
CHONNtL  NUBBE*  I 

COLOB  44 
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bocentb  colob  5^  ,, 

VILLON  COLOB  SMIF  ^ 
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Marriage  mail 

(Continued  from  pa^e  24) 


An  average  Metro  package  includes 
two  inserts  plus  the  jacket.  Through¬ 
out,  according  to  Kniceley,  is  10,000 
packages  per  hour,  although  the  MMS 
feeder/folder  is  rated  as  high  as  25,000 
pieces  per  hour,  depending  on  product. 
The  head  feeder  is  designed  expressly 
for  use  with  the  quarter  folder. 

Kniceley  says,  “Perhaps  the  most 
important  requisite  of  marriage  mail 
packages  is  the  accuracy  of  the  fold. 


This  unit  meets  the  parameter  at  almost 
any  speed.”  Much  of  this  is  attributed 
to  a  forming  horn  which  precedes  the 
fold.  Any  preprinted  product  between 
12”  and  18"  wide  can  be  accomodated.” 

The  production  director  also  found 
that  labeling  of  the  mailed  packages 
was  critical  to  success  of  the  operation. 
Cut  and  glue  labels  require  feeding  the 
open  edge  of  the  product  first,  which 
slows  down  the  line.  There  are  other 
pitfalls:  cut  and  glue  labels  cover  the 
printing,  fall  off  before  delivery,  re¬ 
quire  longer  set-up  time,  and  are  messy 
to  handle. 

Kniceley  and  staff  chose  pressure 


IS  COLOR 
COMPETITION 
CUTTING  INTO 
YOUR  PAPER'S 
PROFITS? 

High  quality  process  color  in  newspapers  is  becoming  more 
prevalent  day  after  day.  Competing  newspapers  must  keep  step 
or  lose  customers.  The  result  is  usually  a  more  attractive,  but 
not  necessarily  more  profitable,  product.  Ebway  control 
equipment  for  newspaper  presses  can  help  give  you  the  desired 
attractive  product  without  sacrificing  profit  percentage.  Ebway 
web  control  equipment  tailored  to  your  press  and  your  particular 
needs  will  provide  the  crisp,  fitted,  in-register  color  product  your 
advertisers  want. 

More  to  the  point,  the  Ebway  control  package  will  keep  your 
color  related  waste  to  an  absolute  minimum!  You  will  be  pleasantly 
surprised  when  you  compare  the  modest  equipment  investment 
vs.  the  results. 

NEWSPAPER  COLOR  IS  OUR  BUSINESS. ..IN  FACT,  WE  WROTE  THE  BOOK... 


Send  for  our  24 
page  manual  on 
Tension  Control 
and  the  Non- 
Heatset  Printer "  for 
information  on  the 
relationship  be¬ 
tween  web  tension 
and  quality  printing. 


1,  INC. 

h  Old  Rand  Road 


Write  for  our  20 
page  booklet.  Con¬ 
siderations  For 
High  Quality  Color' 
for  solving  color 
printing  problems. 


,KNSlONCONT«Ot. 


EBWAY  INDUSTRIES 

RO.  Box  363  •  1111  NortI 
Wauconda,  Illinois  60084 


sensitive  labeling  since  it  has  many 
advantages.  It  permits  positioning  the 
label  parallel  to  the  folded  edge  of  the 
product  and  in  a  place  which  does  not 
interfere  with  any  of  the  printing.  They 
also  found  pressure  sensitive  stock 
provides  positive  label  adhesion,  a 
safeguard  against  falling  off  the  prod¬ 
uct.  The  labelers  require  minimal  set¬ 
up  and  breakdown  time. 

Other  components  of  Charleston’s 
mailing  line  include  a  12'  fly  table  and 
twine  tyer.  Four  of  five  workers  have 
specific  assignments  on  the  line  and  a 
machinist  watches  quality  of  the  pack¬ 
ages,  with  particular  emphasis  on  the 
fold  and  label. 

Printed  on  the  newspapers’  nine-unit 
Goss  Metro  press,  the  three  sectional 
editions  have  an  effective  design.  They 
follow  a  broadsheet  format  on  all  but 
the  front  page  which,  when  folded  on 
press,  looks  like  a  tabloid  editorial  front 
page  and  a  tabloid  advertising  back 
page.  Now,  when  the  product  is  quarter 
folded  the  recipient  sees  the  nameplate, 
indicia,  and  headline.  When  the  prod¬ 
uct  is  opened  it  is  held  and  read  like  a 
regular  broadsheet  newspaper. 

Kenny  J.  Adkins,  mailroom  mana¬ 
ger,  has  devised  a  smooth  procedure 
for  handling  the  marriage  mail.  Zip 
codes  and  households  must  be  in 
sequence,  and  bagged  separately  by  zip 
code  and  carrier  route. 

Adkins  works  closely  with  the  post 
office,  trying  to  be  as  cooperative  as 
possible.  For  instance,  tied  bundles  for 
mail  carriers  are  kept  under  the  thick¬ 
ness  of  the  12"  limitation.  Bagged  mate¬ 
rial,  which  cannot  exceed  70  pounds,  is 
kept  under  the  weight  limitation.  Such 
accomodation  is  worked  out  on  the 
computer  so  that  productivity  of  the 
mailing  line  is  unaffected. 

The  newspapers  see  a  bright  future 
for  their  total  market  coverage  pack¬ 
age,  especially  since  new  shopping 
malls  under  construction  in  the  West 
Virginia  capital  are  expected  to  create  a 
demand  for  this  kind  of  advertising.  If 
the  demand  develops,  the  retailers’  tra¬ 
ditional  medium  —  the  local  daily 
newspaper  —  will  be  ready  to  supply 
the  service. 

N.Y.  News  names 
MIS  Director 

The  New  York  Daily  News  has 
appointed  Brian  F.  Crynes  to  the  post 
of  director  of  Management  Information 
Systems,  Henry  K.  Wurzer,  executive 
vicepresident  and  general  manager, 
announced. 

Crynes,  a  computer  systems  expert 
with  broad  technical  and  managerial 
experience,  will  be  responsible  for  the 
operation  of  computer  and  communica¬ 
tion  systems  used  at  the  Daily  News. 
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Deadliner. 


Reducing  plate  costs  20%  is  just  one  of  the  ways 
3M  D^dlinef  helps  you  run  a  tight  ship. 


■snoc'.  r'j;:'  ‘'U*  <=•  *!* 


The  Deadliner  Platemaking 
System  can  save  you  20% 
or  more  on  the  per-page  cost 
of  the  materials  used  in 
making  a  newspaper  plate. 
And  there  are  other  important 
ways  this  worldwide  proven 
system  provides  greater 
economy  than  conventional 
silver  film  systems. 

Deadliner  reduces  labor 
and  equipment  costs. 

It  eliminates  the  need 

for  special  darkroom  facilities 

by  replacing  conventional 


film.  It  eliminates  the  variables 
of  wipe-on  plate  coating  and 
processing.  And  it  cuts 
platemaking  time  in  half. 

Best  of  all,  Deadliner 
accomplishes  all  this 
without  any  sacrifice 
of  quality,  even  on 
press  runs  in  excess 
of  100,000.  That 
kind  of  quality  is  just 
what  you’d  expect 
from  the  company 
that  developed  the 
first  pre-sensitized 


offset  plate  over  32  years  ago. 

For  a  free  brochure  on 
Deadliner  or  information  on 
3M’s  creative  financing 
plans,  write  Mike  Rynerson, 
Printing  &  Reprographic 
Products  Division/3M, 
223-2N  3M  Center, 

St.  Paul,  MN  55144. 

Or  call  toll-free 
1-800-328-1676.  In 
Minnesota,  call  collect 
612/733-4041 . 


3M  hears  you  . . . 


Hearst  revamps  west  coast  Sunday  magazine 


California  Living,  the  Sunday 
magazine  of  the  San  Francisco  (Calif.) 
Examiner  and  Chronicle,  assumed  the 
look  of  a  big  city  book  this  month  as  a 
wholly  redesigned  product  made  its 
debut  in  the  northern  California 
market. 

With  the  September  4  issue,  the  San 
Francisco  Newspaper  Agency  began 
printing  California  Living  on  super- 
calendered  paper  stock,  the  same  paper 
as  the  New  York  Times’  Sunday  Times 
Magazine.  It  was  downsized  to  the 
same  size  as  Parade  and  Family  Week¬ 
ly,  graphically  redesigned  and  given  a 
new  editorial  mandate:  Focus  on 
national  issues  with  a  northern  Califor¬ 
nia  viewpoint. 

Silverman,  associate  editor  of  the 
Examiner  as  well  as  the  magazine's  edi¬ 
tor,  hired  a  new  art  director,  Greg  Paul, 
formerly  with  the  Cleveland  Plain 
Dealer;  and  four  new  editors;  Jon 
Stewart,  formerly  with  Pacific  News 
Service;  Suzanne  Mantell,  once  execu¬ 
tive  editor  of  Harper's;  Karin  Shakery, 
ex  House  &  Garden  and  House 
Beautiful;  and  Eleanor  Leishman, 
formerly  with  Womens  Sports. 

Silverman  told  E&P  he  plans  to  draw 
upon  the  wealth  of  freelance  talent  in 
the  magazine's  circulation  area,  which 
is  roughly  bounded  by  the  Monterey 


Peninsula,  the  Oregon  border,  the  Sier¬ 
ra  Nevadas  and  the  Pacific  Ocean. 

The  magazine,  with  a  circulation  of 
680,843  (ABC,  Sept.  30,  1982),  reaches 
1.9  million  readers,  according  to  the 
agency.  The  circulation,  it  claims, 
represents  a  higher  percentage  penetra¬ 
tion  (61%)  of  households  in  the  San 
Francisco  ADI  (the  area  reached  by 
local  television  stations)  than  any  of  the 
national  print  media. 

Along  with  the  new  paper  came  a 
new  printer,  San  Jose  (jraphics,  a 
rotogravure  shop.  The  paper  is  being 
purchased  from  Madison  Paper 
Industries,  a  joint  venture  of  Myllykos- 
ki  Oy  of  Finland  and  the  New  York 
Times  Company. 

Spokane  daily  set 
to  go  electronic 

Spokane  Chronicle  and  Spokesman 
Review  plan  to  introduce  a  fully 
interactive,  commercial  videotex  sys¬ 
tem  on  September  15. 

Subscribers  will  pay  $19.95  per 
month  for  “Electronic  Editions.’’  They 
will  have  access  to  most  of  the  news  in 
the  dailies  and  from  the  Associated 
Press. 


DBS  system  gets 
FCC  go-ahead 

Harvey  L.  Schein,  president  and 
chief  executive  officer  of  Skyband ,  Inc . 
has  announced  that  action  taken  by  the 
Federal  Communications  Commission 
cleared  the  way  for  the  start-up  of  Sky- 
band’s  direct  satellite-to-home  televi¬ 
sion  service.  Skyband  will  be  the  first 
nationwide  service  to  offer  premium 
television  programming  to  rural,  non- 
cabled  homes  across  America 
beginning  later  this  year. 

The  FCC  action  came  in  connection 
with  an  application  filed  by  Satellite 
Business  Systems  to  lease  five  chan¬ 
nels  of  its  newest  satellite  to  News  Sat¬ 
ellite  Television  Limited,  a  wholly- 
owned  subsidiary  of  Rupert  Murdoch’s 
News  International  (a  British  corpora¬ 
tion). 

M/A-Com  Inc.  ot  Burlington,  Massa¬ 
chusetts  has  been  appointed  systems 
designer  for  the  system,  to  assist  in 
selecting  and  procuring  reliable,  eco¬ 
nomical  receiving  equipment  for  sub¬ 
scribers,  who  will  pick  up  Skyband’s 
programming  through  the  use  of  a  dish 
antenna  and  indoor  receiver. 

By  deciding  that  the  satellite-to-home 
service  is  not  broadcasting,  the  FCC 
freed  it  from  complying  with  such 
broadcasting  laws  as  equal  time  and  the 
Fairness  Doctrine.  The  Commission 
decided  that  the  proposed  service  falls 
within  the  category  “hybrid  com¬ 
munications,’’  i.e.,  exhibiting  charac¬ 
teristics  of  both  broadcasting  and 
point-to-point  services,  and  need  not 
be  subject  to  broadcast  regulation. 


George  Roehr  dies 

George  L.  Roehr,  executive 
vicepresident  and  a  principal  owner  of 
the  Atlantic  City  (N.J.)  Press,  died  in 
his  Lincoln,  Mass.,  home  September 
13  of  cancer.  He  was  52. 

Roehr,  described  as  a  “genius  in  new 
technology"  by  Charles  C.  Reynolds, 
editor  and  publisher  of  the  Press,  also 
headed  his  own  firm,  the  Roehr  Tool 
Corp.  of  Waltham,  Mass.  A  graduate  of 
MIT,  Roehr  was  an  expert  in  electronic 
systems.  He  designed  the  newspaper’s 
computerized  typesetting  operation. 

In  addition  to  his  interest  in  Abarta, 
Inc.,  the  parent  of  South  Jersey 
Publishing  Co.  (which  publishes  the 
Press),  Roehr  was  an  officer  and  held 
directorships  in  several  other  compan¬ 
ies,  including  the  company  that  pub¬ 
lishes  the  Bethlehem  (Pa.)  Glohe- 
Times,  companies  that  bottle  Coca- 
Cola  and  companies  involved  in  the  oil 
business. 


Goss: 

Market-Driven 

Technology 


A  modular  system 
for  offset 
conversion 


The  Goss  Headliner  Offset 


Application 


Replace  letterpress  units 
Totally  new  press 


Color  arrangements 


Color  half-deck 
Color  couple 
Color  cylinder 


Available  features 

Cutoffs: 

Web  width: 


211/2",  22",  22%"  or  23%  e" 

(546,  560,  578  or  598  mm) 

50"  to  68"  (1270  mm  to  1727  mm) 
Speed  to  60,000  pph 
Goss  Regent  2:1  folder 
Goss  Color  Control  System 
Goss  Press  Control  System  and 
Page  Area  Reader 
Noise  Abatement  Enclosure 


Goss  Products 
Graphic  Systems  Division 
Rockwell  International 
3100  South  Central  Avenue 
Chicago.  Illinois  60650 
312/656-8600.  Telex  253478. 


The  Headliner®  Offset  press  is  designed  to  provide 
the  excellent  print  quality,  high  productivity  and 
reliability  traditional  with  Goss  presses. 


Rockwell  International 
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Color  helps 

(Continued  from  page  9) 


Journal  can  get  away  with  it  but  they 
are  notable  exceptions.  This  is  a  world 
of  motion  and  color.  Who  watches 
black  and  white  television  anymore?” 

Joining  the  Florida  parade  is  the 
Miami  Herald  whose  executive  editor. 
Heath  Meriwether,  said  the  paper  is 
running  color  almost  every  day.  Recent 
stories  illustrated  with  color  include  the 
fighting  in  Lebanon  and  a  piece  on  tour¬ 
ism  in  south  Florida,  he  added.  In  the 
case  of  Lebanon,  a  color  map  of  the 
country  showed  the  various  parties  to 
the  conflict. 

But  Meriwether  noted  that  the 
Herald  does  not  use  color  “just  for  the 
sake  of  color.” 

“We  try  to  make  sure  that  when  we 
use  color  we  are  not  sacrificing  strong 
news  content,”  he  explained. 

Meriwether,  like  other  Florida  edi¬ 
tors,  observed  that  readers  in  that  state 
have  come  to  expect  color  in  their 
newspapers  and  probably  would  notice 
if  a  paper  cut  back  on  its  use  of  it. 

“Color  is  simply  part  of  the  competi¬ 
tive  environment,”  he  continued.  “It 
has  a  cumulative  effect  on  the  reader 
and  around  here  a  black  and  white 
product  will  be  left  in  the  lurch.” 

Other  Florida  newspapers  riding  the 
color  crest  are  the  St.  Peterhurg  Times, 
Cocoa  Today,  and  the  Orlando  Sen¬ 
tinel. 

Color  for  25  years 

Bill  Dunn,  managing  editor  of  the 
Orlando  Sentinel,  said  his  newspaper 
has  used  color  for  25  years. 

He  said  the  Sentinel  uses  color  daily 
on  the  front  page  in  conjunction  with 
hard  news  stories. 

“If  you  view  newspapers  as  compet¬ 
ing  with  television,  then  black  and 
white  (in  newspapers)  comes  off  with 
all  the  zest  of  black  and  white  tv,”  he 
said. 

On  the  other  hand,  he  said,  “you 
can’t  let  the  front  page  become  a  comic 
book  by  mixing  colors  in  an 
unsophisticated  way.  It’s  like  wearing  a 
bold  necktie.  It  can  look  undignified.” 

In  both  Florida  and  Texas,  newspap¬ 
ers  are  leaning  strongly  toward  color 
for  hard  news  over  soft  features. 

“We’re  well  beyond  the  ducks  in  the 
pond  kind  of  color  picture,”  said  Burl 
Osborne,  Dallas  Morning  News  editor 
and  senior  vicepresident.  “We  went 
with  page  one  color  on  the  flooding  in 
Houston,  and  Dallas  Cowboy  football 
games.” 

Osborne,  who  claimed  the  Morning 
News  has  led  the  way  in  Texas  to  the 
adoption  of  live  news  color,  said  the 
paper  also  features  heavy  advertising 
color,  as  do  other  dailies  in  the  state. 


He  added  that  his  paper  has  established 
a  strong  quality  control  system  for  its 
color  process.  Enabling  it  to  splash 
pages  with  vivid  weather  maps  and 
other  news  illustrations,  bringing  a 
favorable  response  from  readers. 

Not  to  be  outdone,  the  morning 
news’  local  competition,  the  Dallas 
Times  Herald  has  been  equally  gener¬ 
ous  with  color,  particularly  for  hard 
news  stories  such  as  a  recent  one  on  the 
indictment  of  the  state’s  attorney 
general. 

“If  it’s  good  color  we’ll  do  it  on  page 
one,”  commented  managing  editor 
Larry  Tarleton.  “Every  Sunday  sec¬ 
tion  has  color.  We  don’t  have  color 
maps  yet,  but  it’s  being  discussed.” 

In  San  Antonio,  the  march  toward 
color  also  is  well  underway.  The  Light 
recently  purchased  a  new  laser  scan¬ 
ner,  which  is  providing  much  better 
color  quality,  according  to  executive 
editor  Ted  E.  Warmbold. 

Good  reaction 

“Most  of  the  reaction  from  readers 
has  been  good,”  Warmbold  said.  “It’s 
an  idea  whose  time  has  come.  We  are 
using  40  to  50  pieces  of  color  a  week.” 

Warmbold  contended  that  whether  a 
paper  used  color  or  not  depends  on 
“mindset.” 

“If  you  have  a  can-do  attitude  you’ll 
find  a  way  to  use  color,”  he  declared. 
“If  you  have  a  can’t-do  attitude  you’ll 
find  a  million  reasons  not  to  use  it.  Here 
the  photographers,  engravers  and  press¬ 
men  are  in  agreement  that  we’re 
going  to  have  color  and  that  we’re  going 
to  do  it  right.” 

The  Houston  Post  also  has  invested 
in  color,  getting  AP’s  laser  2  and  a  new 
color  processor  to  improve  quality  and 
speed. 

“There  is  no  question  that  color 
makes  the  paper  more  exciting  and 
interesting,”  said  managing  editor 
Kuyk  Logan.  He  added  that  it  also 
makes  the  paper  more  competitive  with 
USA  Today  which,  he  conceded,  has 
influenced  readers  toward  color. 

Logan  revealed  that  reports  from  the 
circulation  department  show  that  sales 
go  up  when  the  paper  runs  color. 

All  editors  surveyed  agreed  that 
color  dresses  up  the  paper  and  makes  it 
more  readable. 

Harry  McNamara,  assistant  manag¬ 
ing  editor  of  Gannett’s  Cocoa  Today  in 
Florida,  said  that  “since  we  are  striving 
for  an  attractive,  readable  paper,  color 
is  a  big  help  to  us.” 

He  noted  that  when  photographers 
get  an  assignment  they  invariably  shoot 
it  in  both  black  and  white  and  color 
unless  it’s  a  mug  shot.  Today  also  fea¬ 
tures  color  comics  everyday. 

McNamara  said  that  Today,  was,  in  a 
sense,  a  forerunner  of  USA  Today, 
“which  learned  some  of  its  stuff  from 
us.” 
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East  correspondent,  Saigon  bureau 
chief,  reporter  on  the  metropolitan 
news  staff  and  Maryland  editor. 

Munday  was  previously  editor  of  the 
Post’s  Monday  Washington  Business 
tabloid.  She  joined  the  Post  in  October 
1978  as  editor  of  the  Sunday  business 
and  financial  news  section,  and  became 
assistant  editor  of  Washington  Busi¬ 
ness  in  April  1980.  Before  joining  The 
Post,  she  had  been  night  city  editor  of 
the  Dallas  Times  Herald. 


wasljlngton  |)ost 


National  weekly 

Frankel  had  been  with  Sawyer  Fer¬ 
guson  Walker,  where  she  represented 
the  Washington  Post  nationally  as  an 
advertising  sales  representative. 

Contributors  to  the  National  Weekly 
Edition  will  be  Post  staffers  David 
Broder,  Lou  Cannon,  Herblock, 
Haynes  Johnson,  Mary  McGrory, 
Hobart  Rowen  and  Bob  Woodward. 

Meg  Greenfield  will  edit  the  editorial 
pages. 


presstime  to  take  ads 

William  Marcil,  chairman  and  presi¬ 
dent  of  the  American  Newspaper 
Publishers  Association,  has  announced 
that  the  board  of  directors  meeting  in 
Montreal  Sept.  21,  “has  directed 
development  of  an  implementation 
plan  for  the  acceptance  of  some 
advertising  in  the  association’s  press¬ 
time  monthly  journal  beginning  in 
1984.”  He  said  details  of  the  plan  would 
be  developed  by  the  ANPA  staff  in 
coordination  with  the  presstime 
advisory  committee  chairman  Frank 
Bennack  of  the  Hearst  Corporation. 
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Syndicates 


By  David  Astor 


New  Breathed  pact  in  the  works 


Cartoonist  Berke  Breathed  may  soon 
sign  a  new  20-year  contract  with  the 
Washington  Post  Writers  Group 
(WPWG)  that  would  give  him  extensive 
control  over  his  popular  “Bloom  Coun¬ 
ty”  strip. 

The  new  contract,  which  also  pro¬ 
vides  Breathed  with  more  money, 
would  replace  a  current  five-year  pact 
due  to  expire  in  December  1985. 

Breathed’s  lawyer  is  currently  work¬ 
ing  on  some  of  the  language  in  the  re¬ 
negotiated  contract,  which  will  then  be 
sent  back  to  WPWG  for  its  considera¬ 
tion.  The  Iowa  City-based  cartoonist 
said  the  syndicate  basically  offered  him 
most  of  what  he  had  requested. 

If  the  new  contract  is  agreed  upon,  it 
would  essentially  put  “Bloom  County” 
under  the  control  of  the  cartoonist 
rather  than  the  syndicate.  Breathed 
said  it  is  an  “abomination”  that  comics 
are  usually  “not  owned  in  any  way, 
shape  or  form  by  the  person  who  cre¬ 
ates  them.” 

Cartoonists,  said  Breathed,  can  con¬ 
ceivably  be  dismissed  from  comics 
they  created  and  replaced  with  some¬ 
one  else.  “That’s  a  situation  that 
should  not  exist,”  he  said.  “I  wonder 
why  more  cartoonists  do  not  insist  on 
this  right  (of  ownership).” 

Breathed  emphasized  that  he  was 
speaking  about  the  way  syndicates 
work  in  general  rather  than  complain¬ 
ing  specifically  about  WPWG.  “They 


have  been  very  responsive  to  my  re¬ 
quests,”  he  said. 

The  new  contract  would  also  give 
Breathed  final  approval  over  all  possi¬ 
ble  non-newspaper  uses  of  “Bloom 
County” — whether  they  be  tv  shows, 
books,  or  licensed  products. 

Breathed  said  WPWG  has  been  very 
good  about  not  approving  any 
merchandising  against  his  wishes.  But 
as  the  almost  three-year-old  strip  rapid¬ 
ly  grows  in  popularity  (it  has  already 
been  picked  up  by  nearly  500  papers 
and  spawned  a  best-selling  book). 
Breathed  said  he  wanted  assurances 
when  future  merchandising  “tempta¬ 
tions  get  larger”  for  the  syndicate. 

One  of  the  catalysts  for  Breathed’s 
request  to  renegotiate  his  contract 
came  when  WPWG  received  a  query 
this  year  about  putting  “Bloom  Coun¬ 
ty”  characters  on  Arby’s  fast-food  res¬ 
taurant  glasses.  Breathed  said  WPWG 
expressed  interest  in  accepting  the 
offer,  but  that  he  convinced  the  syn¬ 
dicate  not  to. 

“A  strip  like  mine  can’t  afford  to  be 
merchandised  to  the  degree  where  its 
credibility  would  be  lost,’’  said 
Breathed,  who  has  only  okayed  pro¬ 
ducts  like  t-shirts  and  stuffed  Opus  pen¬ 
guins  so  far. 

William  B.  Dickinson,  WPWG  edito¬ 
rial  director/general  manager,  said  the 
syndicate  has  never  merchandised  any¬ 
thing  without  Breathed’s  approval.  He 


added  that  contract  negotiations  have 
been  “friendly,”  and  stated,  “As  far  as 
we’re  concerned,  everything’s  on 
track.” 

A  recent  Associated  Press  story  had 
reported  that  Breathed  told  a  Univer¬ 
sity  of  Rochester  audience  he  would 
stop  doing  the  strip  if  he  didn’t  get  a 
renegotiated  contract,  with  WPWG 
responding  that  it  would  then  find  a  car¬ 
toonist  to  replace  him  on  “Bloom  Coun¬ 
ty.”  But  Breathed  said  he  had  been  only 
talking — in  response  to  an  audience 
question — about  an  “ultimate  threat”  he 
might  hypothetically  use. 

“I  never  said  I  was  going  to  use  it,” 
he  declared. 

LATS  business  column 

“On  Business,”  a  twice-weekly  col¬ 
umn  by  James  Flanigan,  will  be  distrib¬ 
uted  beginning  Sept.  26  by  the  Los 
Angeles  Times  Syndicate. 

“Although  the  column  will  occa¬ 
sionally  focus  on  the  stock  market,  or 
economics  and  personal  finances,” 
said  LATS  vicepresident  and  general 
manager  Richard  S.  Newcombe,  “its 
main  purpose  is  to  explain  U.S.  busi¬ 
ness  through  the  actions  of  companies 
and  people  and  how  those  actions  in 
turn  affect  the  individual  investor.” 

Flanigan  wrote  in  one  column,  “As  if 
spending  the  industry’s  last  ounce  of 
credibility,  U.S.  Steel  chairman  David 
Roderick  recently  suggested  importing 
raw  steel  from  Britain — even  tired  old 
Britain — rather  than  invest  $1.5  billion 
to  renovate  basic  steelmaking  at  the 
company’s  Fairless  works  in  Phi¬ 
ladelphia.  That’s  the  same  Roderick 
who  last  year  raised  $6  billion  so  that 
U.S.  Steel  could  buy  an  oil  company. 
We  throw  up  our  hands,  perplexed — to 
say  the  least — about  the  steel 
industry.” 

Now  in  his  second  stint  as  a  business 
columnist  for  the  Los  Angeles  Times, 
Flanigan  was  formerly  assistant  man¬ 
aging  editor  of  Forbes  and  the  maga¬ 
zine’s  bureau  chief  in  Washington, 
London,  Houston  and  Los  Angeles. 
The  Manhattan  College  graduate  has 
also  served  as  a  New  York  financial 
writer  and  Paris  correspondent  for  the 
New  York  Herald  Tribune. 

‘Hollywood  Etc.’  to  CNS 

George  Christy,  a  columnist  for  The 
Hollywood  Reporter  {or  nine  years,  has 
joined  Copley  News  Service.  His  “Hol¬ 
lywood  Etc.”  column  will  appear  twice 
weekly. 

Christy ,  who  also  writes  a  column  for 
Andy  Warhol’s  monthly  Interview 
magazine,  was  formerly  an  editor  with 
Town  &  Country  magazine.  He  has  also 
worked  as  a  contributing  editor  for  Los 
Angeles  magazine,  television  editor  for 
Cosmopolitan,  and  editor-at-large  for 
Show. 

(Continued  on  page  33) 
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Rome-ward  bound  strip 

Comic  characters  Bert  and  Bee 
Evermore  are  settling  down  in  Rome 
beginning  Sept.  26 
The  stars  of  “The  Evermores,” 
which  appears  in  about  100  newspap¬ 
ers,  have  traveled  in  and  out  of  differ¬ 
ent  eras  since  the  comic  began  a  year 
ago.  Reader  response  was  very  strong 
to  those  strips  set  in  the  Roman  era, 
according  to  King  Features  Syndicate 
comics  editor  Bill  Yates. 


Cartoonist  Mort  Walker,  who  cre¬ 
ated  the  strip  (Johnny  Sajem  writes  and 
draws  it),  said,  “I  feel  placing  the 
characters  in  a  permanent  environment 
will  strengthen  reader  identity.  The 
Roman  era  is  especially  suitable  since 
many  elements  of  that  society  match 
ours.  The  basic  concept  of  ‘The 
Evermores’ — human  nature  has 
changed  very  little  over  the  centuries — 
will  remain  the  same.” 

Snoopy  poster  stopped 

After  receiving  complaints  from 
educators.  Hallmark  has  agreed  to  stop 
making  posters  showing  “Peanuts” 
character  Snoopy  saying  that  he  would 
rather  party  than  study. 

The  tongue-in-cheek  posters  were 
regionalized  to  show  the  names  of 
specific  schools  in  such  states  as  Illi¬ 
nois,  Maryland,  Massachusetts,  Mis¬ 
souri,  New  York,  North  Carolina  and 

Ohio.  The  posters  read,  “ - is  a 

nice  place  to  party  but  1  wouldn’t  want 
to  study  here.” 

*Shoe'  flying  into  print 

“Shoe”  cartoonist  Jeff  MacNelly  is 
currently  on  a  seven-city  tour  on  behalf 
of  his  book,  A  Shoe  For  All  Seasons, 
just  published  by  Holt  Rinehart  &  Win¬ 
ston.  , 

The  Jefferson  Communications  com¬ 
ic  is  distributed  by  the  Tribune  Com¬ 
pany  Syndicate. 

Manners  into  paperback 

Warner  Books  this  month  is  publish¬ 
ing  a  trade  paperback  edition  of  Miss 
Manners’  Guide  to  Excruciatingly  Cor¬ 
rect  Behavior,  which  has  over  85,000 
hardcover  copies  in  print. 

The  book,  based  on  Judith  Martin’s 


United  Feature  Syndicate-distributed 
“Miss  Manners”  column,  is  a  Quality 
Paperback  Book  Club  Main  Selection 
for  the  fall  and  will  be  backed  by  a 
$50,000  advertising/promotion/ 
publicity  campaign  that  includes  an  18- 
city  author  tour. 

Martin’s  humorous  book  provides 
etiquette  advice  on  such  topics  as  com¬ 
munions,  bar  mitzvahs,  weddings,  one- 
night  stands,  and  telephone  answering 
machines. 

A  Wellesley  College  graduate,  Mar¬ 
tin  worked  for  the  Washington  Post  20 
years.  The  critic-at-large  for  Vanity 
Fair  has  also  written  a  novel. 

‘Cathy’  subject  of  suit 

Universal  Licensing  Corp.  has  filed 
an  infringement  suit  against  Aetna  Pro¬ 
ducts,  New  York  City,  for  illegal  use  of 
its  “Cathy”  designs. 

Aetna  is  charged  with  the  illegal  man¬ 
ufacture  and  sale  of  tin  recipe  boxes 
and  other  items  based  on  the  Universal 
Press  Syndicate-distributed  strip.  The 
alleged  “knock-offs”  were  brought  to 
the  attention  of  ULC  by  Stylecraft  of 
Baltimore,  the  official  licensee  for 
several  categories  of  “Cathy”  home 
and  desk  accessories. 

Food  writer  kills  himself 

Roy  Andries  de  Groot,  writer  of  the 
Tribune  Company  Syndicate- 
distributed  “One  Great  Dish”  column, 
shot  himself  to  death  Sept.  16  in  his 
New  York  City  apartment. 

The  73-year-old  food  writer,  who 
almost  totally  lost  his  sight  when 
injured  during  the  German  bombing  of 


London  in  1940,  had  apparently  been 
despondent  over  his  failing  health. 

De  Groot,  who  attended  Oxford  Uni¬ 
versity,  was  also  the  author  of  several 
books  and  various  magazine  articles. 

Bacharach  passes  away 

Bert  Bacharach,  writer  of  the  “Now 
See  Here!”  column  formerly  distrib¬ 
uted  by  King  Features  Syndicate,  died 
Sept.  15  in  New  York  City  at  the  age  of 
85. 

The  father  of  composer  Burt  Bachar¬ 
ach  was  also  a  men’s  fashion  editor  for 
magazines  and  the  author  of  such 
books  as  Right  Dress:  Success 
Through  Better  Grooming. 


Color  comics 

(Continued  from  page  18) 


part  of  an  extensive  revamping  of  the 
Sentinel  that  has  helped  raise  the  pap¬ 
er’s  daily  circulation  6-7%  to  about 
230,000. 

Burgin  said  the  offset  Sentinel  is  so 
happy  with  the  daily  color  comics  that 
it  will  be  increasing  their  number  and 
size  beginning  next  month  and  placing 
them  on  a  full  page  at  the  back  of  the 
“Style”  section.  The  black-and-white 
comics  will  precede  the  color  ones  in 
this  section. 

“The  color  comics  brighten  up  the 
paper  and  make  it  livelier,”  said  Bur- 
gin.  “They  give  the  paper  more  warmth 
and  feel.  They  probably  help  to  create  a 
better  climate  for  advertisers.  We’ve 
had  absolutely  no  negative  feedback.” 
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Jersey  daily  profits 
from  color  production 


It’s  been  just  over  a  year  since  The 
Record  of  Hackensack,  N.J.,  installed 
its  new  TKS  offset  presses  with  two, 
four-color  satellite  units,  and  the  re¬ 
sults  of  having  color  have  lived  up  to 
the  advance  billing. 

“Color  has  gone  beyond  our  wildest 
dreams,”  said  vicepresident  for 
marketing  Frank  Savino.  “It  absolute¬ 
ly  helps  sell  the  paper.  We’ve  seen  con¬ 
tinued  growth  in  all  sales  operations.’’ 

The  Record  reports  its  color  linage 
for  the  first  nine  periods  of  this  year, 
out  of  a  total  of  13,  are  1 .3  million  lines 
ahead  of  last  year.  Total  color  linage  is 
about  double  what  it  was  last  year  by 
September. 

Circulation  grows 

Circulation  has  also  grown,  with  the 
Record’s  unaudited  internal  figures 
showing  daily  circulation  up  2.7%  to 
156,373,  and  Sunday  circulation  up  2% 
to  230,326. 

The  Record  offered  its  advertisers  a 
half  price  sale  to  introduce  them  to 
color  and  since  then  has  kept  its  pre¬ 
miums  at  a  level  the  paper  believes  will 
encourage  use  of  color. 

The  newspaper  charges  a  premium  of 
$150  for  spot  color,  $200  for  two-color, 
and  $250  for  four-color.  The  Record 
does  not  require  color  ads  to  be  a  mini¬ 
mum  size. 

Savino  is  so  convinced  that  the  quali¬ 
ty  of  the  Record’s  color  can  match  that 
of  magazines  that  he’s  offered  a  special 
deal  to  the  paper’s  national  accounts. 

If  the  accounts  will  give  the  Record 
one  of  their  magazine  ads,the  paper  will 
run  those  ads  once  free  of  charge.  Savi¬ 
no  said  the  Record  can  handle 


magazine  ads  up  to  a  130-line  screen. 

Paul  Lynch,  color  quality  coordina¬ 
tor  at  the  Record,  said  the  addition  of 
color  has  had  a  “domino  effect”  on 
advertisers. 

“One  store  runs  color,  and  it’s  com¬ 
petitors  then  feel  they  have  to,”  he 
said. 

To  get  the  dominoes  falling,  some¬ 
thing  has  to  give  them  a  push,  and 
Lynch  said  it  was  the  Record’s  gener¬ 
ous  use  of  editorial  color  that  gets 
things  moving. 

“We  showcased  our  editorial  color 
and  then  communicated  with  our 
advertisers,”  Lynch  said.  “As  long  as 
we  give  them  quality  color,  we’ll  get 
their  business.” 

Lynch  said  the  key  to  the  Record’s 
ability  to  give  its  advertisers  good  qual¬ 
ity  is  the  “unique  configuaration”  of  its 
TKS  presses. 

He  explained  that  there  are  two  color 
satellites,  one  on  each  press,  and  that 
the  satellites  sit  at  right  angles  to  the 
main  press  units.  The  advantage  to  that 
“box”  configuration.  Lynch  said,  is 
that  “we  can  actually  engage  satellites 
of  B  press  with  A  press  to  increase 
capacity.  Instead  of  16  pages  of  proc¬ 
ess,  we  can  run  24  pages  of  process  on 
certain  products.” 

On  a  96  page  edition,  the  Record’s 
normal  capacity  is  32  pages  of  spot 
color  and  16  pages  of  process  color. 

“Better  reproduction  comes  from 
running  with  the  satellite  units.  We 
don’t  have  to  go  from  unit  to  unit  to 
pick  up  registration,”  Lynch  said. 

Lynch  said  the  presses’  bay  windows 
let  the  production  crew  “put  color 
where  we  want  it  inside  the  paper.”  He 


remarked  that  the  Record  also  has  a 
double-ender  lead  which  allows  the 
paper  “to  print  color  on  the  other 
side.” 

In  all.  Lynch  said  the  Record  is  now 
producing  over  620  separations  per 
month.  The  greatest  majority  of  the 
separations  are  for  editorial  color,  he 
said,  but  the  use  of  advertising  color  “is 
increasing  month  to  month.” 

LA.  Times  plans 
color  coverage 

Beginning  July  22, 1984,  and  continu¬ 
ing  through  August  14,  1984,  the  Los 
Angeles  Times  will  publish  a  daily,  full- 
size,  four-color,  special  sports  section 
devoted  entirely  to  the  1984  Olympic 
Games,  which  will  be  held  July  28- 
August  12. 

The  Times’  sports  department  will 
have  two  separate  Olympic  desks  in 
operation,  one  to  handle  the  flow  of 
stories,  and  the  other  to  handle  results 
of  the  Games.  The  Times  will  link  its 
computerized  news  editing  system  to 
the  official  Olympic  results  computer, 
ensuring  readers  up-to-date,  accurate 
statistical  information. 

But  while  the  major  reporting  job  will 
be  in  sports  during  the  actual  competi¬ 
tion,  individual  sections  of  the  Times 
are  examining  the  wide-ranging  impact 
of  the  Olympics. 

In  addition  to  its  overall  planning 
effort,  the  Times  is  currently  involved 
in  a  number  of  pre-Olympic 
undertakings. 

Home  magazine  has  begun  a  14-part 
Olympic  collectors’  series  comprised 
of  12  preprinted,  color  Olympic-theme 
inserts  produced  by  the  Los  Angeles 
Olympic  Organizing  Committee.  Two 
additional  issues,  created  by  the  Home 
staff,  will  be  devoted  entirely  to  the 
Olympics. 


Cole  donates  morgue  of  Cleveland  Press 


Cleveland  State  University’s  board 
of  trustees  has  accepted  the  defunct 
Cleveland  Press'  morgue,  with  an 
estimated  worth  of  $7.2  million,  as  a  gift 
from  former  owner  and  publisher 
Joseph  Cole. 

Cole,  who  paid  for  the  independent 
appraisal  of  the  library,  is  entitled  to  a 
healthy  tax  write-off  on  the  gift,  but  he 
contends  he  will  not  seek  one. 

The  Philadelphia  Bulletin,  which 
closed  January,  1982,  donated  its 
library  to  Temple  University.  Although 
substantially  larger  than  the  Press’ 
morgue — approximately  10  million 
clips  and  5  million  photographs — the 
gift  was  appraised  at  about  $3  million. 

In  answer  to  published  speculation 
that  he  was  making  the  donation  as  a 
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tax  write-off.  Cole  replied  that  “it  is 
difficult,  if  not  impossible,  to  place  eco¬ 
nomic  or  monetary  values  on  this  kind 
of  material,  which  has  value  primarily 
as  a  community  resource.  In  any  event, 
so-called  tax  values  are  not  significant 
to  the  Press  or  me  since  ...  we  have 
no  intention  or  expectation  of  obtaining 
any  tax  benefits  by  reason  of  the 
ultimate  gift  of  the  library.” 

The  library  covers  the  entire  103- 
year  history  of  the  Press,  from  1878 
until  it  closed  June  17, 1982.  It  contains 
more  than  2  million  clips,  about  that 
many  photographs,  some  2,340  refer¬ 
ence  volumes,  bound  volumes  of  ori¬ 
ginal  editions  of  the  papers,  microfilm 
rolls  and  microfiche  of  every  edition 
printed  and  a  complete  collection  of 


editorial  pages  from  1969  on. 

The  donation  also  includes  the 
machinery  and  equipment  to  house  the 
collection,  including  four  electric  file 
retrievers.  The  University  also  was 
given  such  memorabilia  as  the  Press’ 
last  edition  and  the  custom-made  desk 
of  the  paper’s  late  editor,  Louis  B. 
Seltzer. 

Leon  Soule,  associate  professor  of 
history  and  a  faculty  representative  to 
the  University’s  board  of  trustees, 
called  the  donation  “the  major  gift  of 
the  century  with  a  value  to  an 
institution  like  this  that  is  almost 
indescribable.  It  is  like  acquiring  an 
important  piece  of  the  social  history  of 
Cleveland  and  it  provides  an  opportu¬ 
nity  for  historians  to  study  the 
institution  of  the  Press  from  its 
beginning.” 
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Grand  jury 

(Continued  from  page  II) 


controlled  by  a  Swiss  bank,  the  SEC 
papers  state.  As  security  for  the  adv¬ 
ance  of  the  funds  provided  by  the 
R.S.A.,  all  of  the  stock  of  Global  was 
pledged  to  the  Swiss  corporation  pur¬ 
suant  to  certain  agreements  that  gave 
the  Swiss  corporation  the  power  to 
demand  repayment  of  the  loan  on  24 
hours  notice  and,  if  the  loan  were  not 
timely  paid,  to  exercise  its  option  to 
acquire  the  Global  stock,  the  court  pap¬ 
ers  state. 

The  SEC’s  complaint  further  alleges 
that  McGoff,  Global,  and  others,  short¬ 
ly  after  receiving  the  initial  $10  million 
in  September  of  1974,  began  to  acquire 
Panax  common  stock  through  open 
market  purchases.  In  March  1976,  after 
a  subsidiary  of  Global  entered  into  an 
agreement  to  purchase  shares  of  Panax 
common  stock,  which  resulted  in 
McGoff  and  Global,  directly  and 
indirectly,  beneficially  owning  over 
18%  of  the  outstanding  shares  of  Panax 
common  stock,  McGoff  caused  a  Sche¬ 
dule  13d  to  be  filed  with  the  SEC  on 
behalf  of  himself  and  the  Global  sub¬ 
sidiary. 

Between  March  of  1 976  and  continu¬ 
ing  through  at  least  1980,  McGoff  and 
Global  caused  numerous  amendments 
to  the  Schedule  13d  to  be  filed  with  the 
SEC  on  behalf  of  himself.  Global  and 
various  affiliates. 

The  complaint  alleges  that  “McGoff 
and  Global  failed  to  disclose  in  their 
Schedule  13d  or  in  any  of  the  amend¬ 
ments  filed  thereafter.  Global’s  and 
McGoff  s  relationship  with  the  R.S.A., 
including  the  fact  that  the  R.S.A.  was 
an  affiliate  of  Global  and  McGoff,  by 
virtue  of  the  funding  through  the  Swiss 
corporation  of  Global’s  operations,  the 
loan  arrangements  and  the  pledging  of 
Global’s  stock  to  the  Swiss  corpora¬ 
tion.’’ 

Moreover,  the  complaint  states, 
McGoff  and  Global  failed  to  disclose 
that  McGoff  s  and  Global’s  purchases 
of  Panax  stock  had  been  made,  in  part, 
directly  and  indirectly,  through  the  use 
of  funds  provided  by  the  R.S.A. 
through  the  Swiss  corporation. 

In  the  complaint,  the  SEC  also 
alleges  that  McGoff  and  Global  soli¬ 
cited  proxies  and  permitted  their  names 
to  be  used  to  solicit  proxies  in  respect 
of  the  common  stock  of  Panax  by 
means  of  proxy  statements  that  failed 
to  contain  the  information  required  by 
Schedule  14A  under  Section  14(a)  of 
the  Exchange  Act,  and  that  contained 
statements  that  were  false  and  mislead¬ 
ing  and  omitted  to  state  material  facts. 

The  complaint  contends  that 
McGoff,  “aided  and  abetted”  by  Glob¬ 
al,  solicited  and  caused  the  solicitation 


of  proxies  for  Panax  shareholders 
through  the  use  of  proxy  statements 
that  failed  to  disclose:  (1)  the  R.S.A.’s 
involvement  in  the  operations  and 
establishment  of  Xanap  Ltd. ,  a  printing 
business  established  as  a  subsidiary  of 
Panax  and  as  a  joint  venture  with  com¬ 
panies  owned  by  Jan  Van  Zyl  Alberts,  a 
director  of  Panax;  and  (2)  that  the  prin¬ 
cipal  occupations  of  Alberts  included 
acting  as  an  agent  in  the  employ  of  the 
R.S.A.,  and  that  Alberts  was  acting  in 
his  capacity  as  an  agent  on  behalf  of  the 
R.S.A.  while  serving  as  the  managing 
director  of  Xanap. 

In  1979,  McGoff  sold  his  minority 
interest  in  the  commercial  printing 
facility  in  South  Africa. 

McGoff  is  the  owner  of  all  the  out¬ 
standing  stock  of  Global  through  a  vot¬ 
ing  trust  dated  November  3,  1977. 

“I  continue  to  stand  by  the  statement 
I  made  in  July  1979,’’  McGoff  said 
through  his  lawyer.  “1  have  never 
been,  and  never  will  be,  a  front  for  any¬ 
one.  All  the  decisions  1  have  made  as  a 
publisher,  editor  and  writer  have  been 
made  based  upon  my  own  independent, 
best  judgment  as  an  American,  and  not 
as  a  ‘tool’  or  ‘front’  of  any  foreign  per¬ 
son  or  government.’’ 

In  a  rap  at  other  daily  newspapers, 
McGoff  said,  “I  continue  to  believe 
that  all  of  my  prior  statements,  editorial 
activity,  and  reporting  activity,  have 
presented  a  true  picture  of  the  issues 
regarding  the  relations  between  our 
country  and  southern  Africa,  which  is 
more  than  1  can  say  for  many  newspap¬ 
ers  in  this  country.” 

Plans  benefit 

Meanwhile,  McGoff,  a  Republican 
party  fund  raiser,  is  reportedly  plann¬ 
ing  to  co-host  a  benefit  to  raise  money 
for  James  Brady,  the  presidential  press 
secretary  wounded  in  1981  on  the 
attempt  on  President  Reagan’s  life. 
McGoff,  who  has  close  ties  to  several 
members  of  the  Reagan  Adminstration, 
is  planning  a  benefit  for  Brady  in  late 
October.  It  will  be  held  on  the  Star  of 
Chicago,  a  yacht  which  is  owned  by 
McGoff  and  is  docked  in  Chicago. 

A  Chicago-based  multi-millionaire, 
W.  Clement  Stone,  will  reportedly  co¬ 
sponsor  the  benefit. 

McGoff  currently  heads  the  Michi¬ 
gan  chapter  of  the  Eagles  Club,  a  group 
of  wealthy  Republicans  who  have  con¬ 
tributed  $10,()00  or  more  to  the  GOP 
National  Committee. 

McGoff  (Global)  owns  several 
Southeastern  Michigan  newspapers, 
including  the  Macomb  Daily,  the  Mel¬ 
ius  Newspapers,  the  Dearborn  Press- 
Guide,  and  the  Wyandotte  News 
Herald,  as  well  as  a  resort  and 
entertainment  property  in  northern 
Michigan,  near  Traverse  City,  and  the 
Sea  Hawk  restaurant,  near  Lansing, 
Michigan. 
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Editor,  wife  and  son 
found  brutally  slain 

Dan  Osborne,  35,  editorial  page  edi¬ 
tor  of  Knight-Ridder’s  Fort  Wayne 
News  Sentinel,  his  wife,  Jane,  and  their 
1 1  year-old  son,  Ben,  were  found  mur¬ 
dered  in  their  home  on  Sept.  19. 

Police  said  the  three  were  victims  of 
a  “brutal,  sadistic  slaughter”  which 
they  believe  occurred  on  Friday,  Sept. 
16.  The  victims  were  attacked  in  their 
sleep  and  bludgeoned  to  death  from  a 
blunt  instrument.  The  family  dog  was 
also  killed. 

Osborne’s  two  year-old  daughter 
Caroline  was  discovered  alive  in  the 
house  after  spending  48  hours  with  the 
bodies.  Police  said  the  little  girl  had 
been  raped  and  required  surgery. 

Caroline  is  listed  in  satisfactory  con¬ 
dition  in  Lutheran  Hospital  in  Fort 
Wayne. 

There  was  no  evidence  of  forced  en¬ 
try  or  robbery  in  Osborne's  home, 
police  said .  Associate  editor  T.  C raig 
Ladwig,  a  family  friend,  found  the  bod¬ 
ies  when  he  went  to  the  Osborne  home 
to  check  up  on  Dan  after  he  was  more 
than  an  hour  late  for  work  and  had  not 
called  in.  Osborne  was  supposed  to 
start  work  at  7  a.m. 

“When  he  is  an  hour  late  and  doesn’t 
call,  there  was  no  doubt  in  my  mind 
something  grave  had  happened,”  Lad- 
wig  said.  “I  saw  both  cars  in  the  drive¬ 
way.  1  went  up  and  knocked  on  the 
door  and  heard  no  dog  barking.  That 
was  enough  for  me  to  call  the  police.” 

Osborne  and  his  family  had  moved  to 
Fort  Wayne  in  April  from  Kansas  City, 
and  Osborne  had  been  employed  at  the 
newspaper  since  June.  He  was  pre¬ 
viously  on  the  business  staff  of  the 
Kansas  City  Star. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


COMIC  STRIPS 

MONEY 

COMIC  STRIP— looking  for  something 
unique-try  Bad  Times  Unique. ..it’s  fun¬ 
ny!  Daily  and  Sunday-color.  Southern 
Features,  PO  Box  82838,  Hapeville  GA 
nr  (ADA)  767-A697  FOR  SAM- 

■'MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 

S  13th,  Temple  TX  76501. 

PLES! 

MOVIE  REVIEWS 

COMIC  PANEL— Joe's  Place  is  different 
from  anything  appearing  in  Newspapers 
today;  not  only  is  Joe's  different,  so  are 
our  prices.  One  (1)  week  to  one  (1)  year 
camera  ready  stats  available  one  (1)  a 
week.  Southern  Features,  PO  Box 
82838,  Hapeville  GA  30354  or  (404) 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  9th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

767-4697. 

REAL  ESTATE 

GENERAL 

HOUSE  CALLS-Houston  Post,  Rocky 

"A  LOOK  AT  HOLLYWOOD”  by  Frank 
Barrow,  noted  Screen  International  writ¬ 
er,  and  former  Hollywood  Reporter  Edi¬ 
tor.  For  the  insiders  view  on  todays  mov¬ 
ies.  Samples  and  rates.  Dickson- 
Bennett,  1324  North  3rd  St,  St  Joseph 

Mountain  News,  Miami  Herald,  60  oth¬ 
ers.  4  national  awards;  one  said  “con¬ 
cise,  entertaining,  wealth  of  real  estate 
knowledge,  solid  writing  skills.”  7th 
year.  Edith  Lank,  Box  18447,  Rochester 
NY  14618;  (716)  271-6230. 

MO  64501  or  phone;  (816)  279-9315. 

SPORTS 

AN  AMERICAN  ESSAY— Andrew  St. 
James.  WEEKLY.  Sensitive  &  Pro¬ 
vocative.  Samples:  James  A.  Martin 
Associates,  3061  Cranston  Dr,  Dublin 
OH  43017. 

A.L.  PLAYOFFS/WORLD  SERIES— in- 
depth  coverage,  all  home/away  games, 
at  VERY  reasonable  rates.  Game  stories, 
daily  notebook,  features,  etc.  By  Chica¬ 
go  Sports  Correspondent  for  USA  TODAY 

INCREASE  circulation,  feature  pictures 
of  beautiful  women  in  swimsuits.  Dick 

(has  own  VDT).  Call  Jerry;  (312)  785- 
1421. 

Kassan,  7745  SW  33  Terr,  Miami  FL 
33155. 

TRAVEL 

HUMOR 

■'HISTORICALLY  YOURS"— Weekly 

WEEKLY  COLUMN.  Skoglund  Features, 
1600  Oceanside  Dr,  Ste  400,  St  George 
ME  04857;  (207)  372-8052. 

open  to  the  public.  Furnishings,  archi¬ 
tecture,  tours,  special  events,  how  to  get 
there.  Robert  Bacon,  167  Summer  St, 
Kingston  MA  02364;  (617)  585-4600. 

and  watch  your 
syndicate  sales  soar! 

Run  your  ad  for  1 2,  26  or  52  issues  and 
benefit  from  our  low 
contract  rates. 

Call  for  information: 

E  &  P  CLASSIFIEDS  (212)  752-7053 

We’ll  give  you  something  to  write  about! 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights;  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtionat  8-1133 


Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


ED  0  MEYER,  Licensed  Broker- 
Appraisals-Consultation-Sales.  7200 
Hermitage  Rd,  Richmond  VA  23228; 
(804)  266-1522. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 
kets.  1 14  Wickersham  Dr,  Savannah  GA 
31411;  (912)  598-0931,  day  or  night. 
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NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


TEXAS  NEWSPAPERS  from  $40,000  to 
$750,000.  Some  low  down  payment, 
owner  financed.  Bill  Berger,  Associated 
Texas  Newspapers,  Inc,  1801 
Exposition,  Austin  TX  78703;  (512) 
476-3950. 


To  Purchase  or  Sell  a  Newspaper 
JAMES  A.  MARTIN  ASSOCIATES 
Call  Day  or  Night;  (614)  889-9747 
3061  Cranston  Dr,  Dublin  OH  43017 
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ANNOUNCEMENTS 

FELLOWSHIPS 

NEWSPAPER  APPRAISERS 

PROGRAM  IN  RELIGIOUS  STUDIES 
FOR  JOURNALISTS 

Journalists  with  at  least  five  years  of  pro¬ 
fessional  experience  are  invited  to  apply 
for  fellowships  to  study  religion  and  its 
relationship  to  contemporary  social, 
cultural  and  political  affairs.  From  mid- 
January  through  mid-May,  1984,  Fel¬ 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  tees.  Brochure. 
Marion  R.  Krehbiel,  Robert  N.  Bolitho, 

PO  Box  7133,  Shawnee  Mission  KS 
66207. 

lows  will  pursue  independent  study  cen¬ 
tered  in  the  Department  of  Religion  at 

NEWSPAPER  BROKERS 

the  University  of  North  Carolina  at 
Chapel  Hill.  Deadline  for  applications  is 
1  November  1983.  For  further 
information  or  application  materials, 
contact:  John  H.  Schutz,  Director,  Pro¬ 
gram  in  Religious  Studies  for  Jour¬ 
nalists,  101  Saunders  Hall  043A,  The 
University  of  North  Carolina,  Chapel  Hill 
NC  27514;  (919)  962-5666. 

Brokers  You  Can  Trust 

Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

Feature  Your  Feature  in 

Features  Available 

CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1983 

LINE  ADS  POSITIONS  WANTED 

1  week  — $4  50  per  line.  1  week  — $3.00  per  line. 

2  weeks — $4.00  per  line,  per  issue  2  weeks — $2.50  per  line,  per  issue. 

3  weeks — $3.40  per  line,  per  issue.  3  weeks — $2.25  per  iine.  per  issue. 

4  weeks— $2.80  per  iine.  per  issue.  4  weeks — $2.00  per  line,  per  issue. 

Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Edit«r  &  PwblisiMr 

575  Lexington  Av,  NY,  NY  1(X)22.  (212)  752-7050. 
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ANNOUNCEMENTS  j  ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE  \  NEWSPAPERS  FOR  SALE 

SMALL  WEEKLY  near  resort  &  metro  FOR  TRADE:  three  Kentucky  weeklies 
areas.  Good  potential  at  a  great  price!  grossing  $650,000,  for  small  daily  or 
$25,000  total,  negotiable  terms,  nice  large  weekly.  Box  5959,  Editor  &  Pub- 
equipment;  (803)  681-5252.  R.A.  lisher. 

MARSHALL  &  COMPANY.  MEDIA 

INVESTMENT  ANALYSTS  &  BROKERS.  - - 

508-A  PINELAND  MALL  OFFICE  CEN-  NEWSPAPERS  WANTED 
TER.  HILTON  HEAD  ISLAND,  SC  „„„„  ^  ^ 

29928.  LY :  9000  +  circulation  in  non-metro 

area,  sought  by  financially  sound  news- 
SUNBELT  tourist  monthly  newspaper.  owner.  Box  6333,  Editor  &  Pub- 

Well  established.  Good  margin.  Low  I'sher. 

price.  Box  6362,  Editor  &  Publisher.  - - - - - 

_  WE  WANT  to  purchase  a  weekly  news¬ 
paper  or  shopper  or  tv  magazine  in  Ohio , 
SOUTHEAST  ALASKA  weekly  in  heart  of  Indiana,  or  Southern  Michigan.  Replies 
fishing,  hunting,  camping  area,  town  of  held  confidential.  Box  6265,  Editor  & 
2500.  Superior  product,  1982  and  Publisher. 

1983  NNA  first  place  for  general  - 

excellence.  Brand  new  Compugraphic  PUBLICATIONS  AVAILABLE 

MCS  system,  beautiful  new  apartment  - 

above  shop.  All  this  and  it’s  profitable,  “HOW  TO  MAKE  $100,000  A  Year 
too.  Owner  will  carry  contract.  Write  Box  publishing  Newsletters."  Free  details. 
6382,  Editor  &  Publisher.  Box  34312,  Betheseda  MD  20817. 

i  SHOPPING  GUIDES 

WEEKLY  NEWSPAPER— Established  - - 

18  years  in  one  of  Colorado's  fastest  100  WAYS  TO  INCREASE 

growing  counties.  Averaging  48  pages  a  EQUITY  AND  PROFITABILITY 

week,  with  annual  income  of  $246,000.  ,  of  your  paper.  Free,  write  Estil  Cradick, 
Price,  $350,000,  $200,000  down.  Box  :  950Parkwood  Dr,  Dunedin  FL  33528  or 
6359,  Editor  &  Publisher.  :  phone;  (813)  733-1678. 

50  YEAR  OLD  weekly  east  part  Zone  5  ! 

with  print  shop.  Sell  eitherbr  both.  Must  I  WnMI 

sell  due  to  wife's  health.  Box  6302,  Edi-  UBI  DC  IIC 

tor  &  Publisher.  !  nEtt'O 


WEEKLY  NEWSPAPER— Established 
18  years  in  one  of  Colorado’s  fastest 
growing  counties.  Averaging  48  pages  a 
week,  with  annual  income  of  $246,000. 


phone;  (813)  733-1678. 

I  WHAT  HELPS  US 
HELPS  US 
HELP  YOU 


ZONE  5  county  seat  weekly;  3500 
circulation.  One  of  best  in  state.  Owners 
have  other  interests.  Includes  $35K 
building,  part  central  plant  worth  $25K. 
No  job  shop.  Latest  fiscal  shows  $45. 7  K 
net  on  $165K  sales.  Computers  and 
NDC  next  step.  Owner  will  finance  at  1/3 
down,  ten  percent.  Worth  $225K,  but 
will  negotiate.  It  you  don’t  have  capital, 
don’t  ask.  Write  Box  6358,  Ed  itor  &  Pub¬ 
lisher. 

FOR  SALE.  Half-interest  in  well-  i 
equipped  county  seat  New  Mexico  week¬ 
ly  (circulation  1600)  to  young  hard-  j 
working  editor  who  wants  to  become  i 
publisher  with  investment  of  only  I 
$15,000,  includes  real  estate.  Ideal 
man/wife  deal  if  both  can  do  news, 
advertising.  Other  half-interest  belongs 
to  fine  printer  who  has  been  with  this 
newspaper  20  years.  Paper  grossing 
$86,000.  Good  climate,  great  recrea¬ 
tion  area,  small  town  living.  Reply  Box 
6314,  Editor  &  Publisher. 

FLORIDA  WEEKLY  in  beautiful  city,  j 
10,000  free  distribution.  Strong  edito- 1 
rial  product.  Will  sell  for  $100,000  ! 
gross.  Will  sell  all  or  control.  Owner  has  ! 
other  interests.  Call;  (813)  733-8053.  | 

MENDOCINO  COUNTY’S  only  profitable 
small  independent  weekly.  Nets 
$30,000+  on  $70,000  gross.  Must  sell 
now;  (707)  983-6853  BKR. 

NORTHERN  NEVADA  prize  winning 
county  seat  adjudicated  weekly,  1500 
circulation,  $125,000  gross,  asking 
$125,000.  David  Shire,  PO  Box  704,  i 
Battle  Mtn  NV  89820. 

ONEOFBEST  small  city  weeklies  in  Wis- 1 
consin.  Excellent  town,  schools,  chur¬ 
ches,  medical  facilities.  Well-equipped 
plant  in  remodeled  building;  2250  paid  ! 
circulation;  projected  '83  gross  oven 
$110,000.  Will  sell  on  land  contract! 
with  or  without  building.  If  interested,  I 
write  Box  6373,  Editor  &  Publisher.  | 

PROFITABLE  mom-and-pop  weekly,  j 
lower  Midwest  near  lakes,  century  old, 
multi-award  winner  including  NNA  first: 
place,  gross  of  $100, 000-plus,  growing 
job  shop.  Good  starter  or  second  paper. 
No  real  estate;  no  broker.  Box  6341, 
Editor  &  Publisher. 


To  expedite  your  questions, 
claims  and  payments  regard- 
ing  classified  invoices, 
please  RETURN  THE  YEL¬ 
LOW  COPY  OF  THE  INVOICE 
WITH  YOUR  PAYMENT,  and 
refer  to  the  invoice  number  in 
all  correspondence  regard¬ 
ing  your  bill.  This  will  assure 
proper  credit  to  your 
account. 


THANK  YOU: 

E&P  CLASSIFIED 
DEPARTMENT 

INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 

MARKETING  PAPERS  for  the  80’s  to 
survive  through  the  90’s  and  beyond. 
From  carrier  to  mail  with  expertise 
in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitations  .  .  .  Voluntary 
paid  and  other  conversion  pro¬ 
grams  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial  man¬ 
agement  .  .  .Personnel  development 
and  specialized  training  .  .  .  and 
much,  much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 


INDUSTRY  SERVICES 
MARKETING  A 
READERSHIP  RESEARCH 

WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn’t  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)372-0372 

Box  1067,  Redondo  Beach  CA  90278 

COMPUTER  SOFTWARE 

BILLING  SOFTWARE 
Designed  by  a  publisher  for  ease  of 
operation  by  non-computer  users.  Prints 
Journals,  Bills,  Aging  and  many  unique 
Sales  Reports.  Single  or  Multi-Zone  ver¬ 
sions  available  to  run  on  Tandy/Radio- 
Shack  computers.  Call  or  write  for  sam¬ 
ple  reports.  Publisher  Control  Systems, 
223  West  Fifth  Street,  Shawano  Wl 
54166.  Jim  Sutton  or  Steve  Kuckuck; 
(715)  526-6547. 


'  EQUIPMENT  &  SUPPLIES 

!  COMPUTER  SOFTWARE 

!  AD/SYSTEM  390 

The  professional  system  for  advertising 
scheduling,  billing  and  reporting  for 
dailies  and  weeklies.  Third  generation 
software;  runs  on  most  microcomputers. 
Software  available  alone  or  with  com¬ 
plete  installed  system.  Free  sample  re¬ 
ports.  Pacific  Sun  Computer  Systems, 
Box  5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 

ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
I  advertising  scheduling,  billing,  and 
I  sales  reporting  software  system  for 
1  microcomputers.  It  runs  on  Apple  or  CP/ 

1  M.  Complete  hardware/software  package 
j  available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  CA  95436;  (707) 
887-7141. 

ELECTRONIC  LIBRARY 
Establish  your  own  computerized  library, 

I  a  full-text  data  base  in  which  every  word 
{  is  indexed.  Reporters  can  access 
I  information  in  seconds,  from  their  desks 
j  or  from  the  field.  Storage  and  retrieval 
support  provided  without  capital 
!  expenditures.  Keep  your  data  base  pri¬ 
vate  or  earn  royalties  as  part  of  a  growing 
i  regional  and  national  information  serv- 
!  ice.  For  details,  call  or  write:  VU/TEXT 
I  Information  Services  Inc,  1211  Chest¬ 
nut  St,  Philadelphia  PA  18107;  800- 
258-8080  (in  PA;  (215)  854-8297). 

VU-TEXT 

TELERAM—Model  P  1800;  like  new; 
i  cost,  $4000,  must  sell,  $1895.  PO  Box 
I  991,  Arlington  Heights  IL60004orcall 
I  V.  Taylor  at  (312)  398-0503. 

; _ COMPUTERS _ 

!  COMPUTER  NEEDED— non  profit 
'  association  and  museum  needs  donation 
■  of  small  computer  system.  Tax 
j  deductable.  Box  5811,  Editor  &  Pub- 
I  lisher. 

I  THE  TRS-80  MODEL  100  is  a  fantastic 
portable  computer.  Let  ushelpyou  make 
it  “talk"  to  your  newsroom  computers. 

1  We’re  Saturday  Software.  Call  us  at; 
I  (606)  739-6774. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A’s 

Truck  Loaders 

Sheridan  48P 

45'  and  90”  Floor  Curves 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


CIRCULATION  SOFTWARE  j 
For  newspapers  and  shoppers,  500  to  : 
30,000  circulation.  One  or  more  pub-  i 
lications,  paid/non-paid/free  lists, 
labels,  postal  pre  sort,  bundle  markers, 
expiration  billings,  cancel,  edit,  statis¬ 
tics,  etc.  ForTRS  80  III,  or  IV,  Software, 
$1195.  Write:  BURCO  Systems,  Inc, 
distributors  for  AMICO  Software,  PO  Box 
68,  Gridley  CA  95948;  (916)  846- 
3661.  (Gridley  Herald). 

COMPUTERIZED  BOOKKEEPING  sys-  j 
tern  for  weekly  newspapers  and  shopp¬ 
ers.  Runs  on  Radio  Shack  business  mod-  ■ 
els.  Custom-designed  with  many  time-  ! 
saving  and  helpful  management  fea¬ 
tures.  Write  for  sample  reports,  etc.  The 
Chiefland  Citizen,  PO  Drawer  980, 
Chiefland  FL  32626.  Phone;  (904) 
493-1553. 


M-M  Model  227-E 
Inserting  Machine, 
guaranteed. 


■WULXXR-MARTINI 
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EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


KANSA  INSERTER,  2  into  1.  Will  sell  as 
is  where  is  for  $8000.  Call  Jim  Rams- 
dell,  Eagle-Star,  Marinette  Wl;  (715) 
735-6611. 


MULLER  EM  10  Inserter  in  excellent 
condition.  Reply  to:  Graphic  Manage¬ 
ment  Associates,  Inc,  11  Main  St, 
Southboro  MA  01772;  (617)  481- 
8562. 


24-P  AND  48-P  SHERIDAN/HARRIS 
STUFFERS.  Guaranteed  production;  re¬ 
furbished  and  installed  in  your  plant; 
training  program  included. 
UPGRADING  YOUR  MAILROOM?  We 
purchase  used  stuffers  in  running  condi¬ 
tion. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)  468-5827. 


SHERIDAN  72P  Inserter  in  excellent 
condition.  Available  for  shipment  in  60 
days.  Reply  to  Box  6291,  Editor  &  Pub¬ 
lisher. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


AM,  CG  TYPESETTERS. 
Reconditioned.  $1000  &  up. 
WSI;  (216)  729-2858. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 

_ (614)  846-7025 _ 

FOR  SALE:  2  Unisetters  high  range,  with 
Data  Ports,  spares  and  fonts,  under  CG 
maintenance  agreement,  $16,000.  4 
Compuedit  VDT’s  with  format,  $1000 
each.  Call  COMPUFIT;  (313)  455-3241 
or  (313)  434-0024. 


GC  MDT/350  with  communication 
interface.  Terminals  are  reconditioned. 
$3300  each.  Graphic  Systems 
Exchange  Inc;  (716)  385-3027. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 

THE  WALLA  WALLA  Union-Bulletin  is 
selling  the  following  CG  equipment;  2 
Unisetter  HR  typesetters  and  spare  parts 
kit,  2  9100  auto  keyboards  with  read¬ 
outs  and  2  auto  tapes.  Contact:  Gus 
Hartzheim  or  Ken  Hatch,  Union- 
Bulletin,  PO  Box  1358,  Walla  Walla  WA 
99362  or  (509)  525-3300. 


TWO  ECRM  5300  scanners.  Three  TXT  1 1 
typesetters.  Sell  or  trade.  Jeff  Stalcup; 
(206)  597-8765. 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 

WE  NEED  the  punch  and  the  reader 
cables  for  a  Mergenthaler  Cor  Rec  Term 
1020  front  end  typesetter.  If  you  have 
any,  please  call;  (504)  644-1829.  Ask 
for  Phil. 
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COMPLETE  PRESSES  AVAILABLE; 
6unitColorkingwith  KJ6double  parallel 
folder 

2  unit  Newsking 
2  unit  Goss  Community 
2  unit  Suburban 
add  on  units  available: 

2  Goss  Community  units,  oil/sidelay 
1  Hancho  folder  WZ39 
We  carry  all  miscellaneous  Web  press 
accessories,  equipment.  Contact  us  for 
our  installed  price. 

Wesco  Grahics  Inc 
394  Martin  Av 
Santa  Clara  CA  05050 
(408)  496-0666  Telex  172644 


COLORKING  WEB,  2  units  and  folder. 
Serial  444-183.  Available  immediately; 
(203)  792-5800. 


EQUIPMENT  FOR  SALE 
MDT  350,  $3000;  14x18  Compukwik 
processor,  $500;  Ektamatic  processor, 
$300;  horizontal  process  camera  with 
new  lamps,  $700.  All  in  good  condition- 
replaced  with  updated  equipment.  Call; 
(907)  772-3547  or  write:  Ron  Loesch, 
Petersburg  Pilot,  Box  930,  Petersburg 
AK  99833. 


NOW  AVAILABLE 

5  unit  Urbanite  half  page  folder 
with  upper  former  and  skip  slit¬ 
ter.  Serial  U-932.  Like  new  con¬ 
dition.  Contact:  Bill  Goodfellow, 
c/o  Contra  Costa  Times,  PO 
Box  5088,  Walnut  Creek  CA 
94596;  (415)  943-8141. 


GOSS  COMMUNITY 
RECONDITIONED  AND  GUARANTEED 
5-74  with  SC  folder 

3- 74  units,  V2-Vi  web  folder 
1-77  3-color  Universal  unit 

4- 71  V15A-JF  folder  4-74 

5- 74  Newsking,  KJ6  folder 

Will  sell  individual  components.  Call  for 
installed  prices. 

WE  TAKE  TRADE-INS 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMARO  ISLAND  WA  98292 
(206)  387-0097 


REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete 
presses. 

2.  Units  are  stripped  down  to  the  side 
frames  and  restored  to  like  new  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4.  Exchange  program  available  to 
minimize  down  time. 

5.  Inquire  for  pictures  and  brochures. 
IPEC,  INC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (312)  459-9700,  Telex 
20-6766. 


USED  EQUIPMENT  WANTED— we  are 
paying  top  value  for  used  Suburban 
Urbanite  Community  V-22  &  V-25  press 
units  and  folders.  Please  call;  (216) 
627-5511. 


4  UNIT  GOSS  Community  with  quarter 
folder  (oil  bath).  Completely  rebuilt  in 
last  year  including  new  motor.  Runs  per¬ 
fectly.  We've  sold  our  newspapers  to  a 
group  who  has  their  own  presses  and 
building.  Best  offer  within  30  days  takes 
this  fine  press  and  quarter  folder.  Asking 
$125,000.  Call;  (216)  292-5776,  Bar¬ 
ney  Jones  or  (203)  745-3348,  Debbie 
Miller. 


EIGHT  UNIT  Hoe  Colormatic,  press 
3343,  Dahlgren  di-litho,  2:1  folder, 
22V4”  cutoff,  90°  plate  stagger,  42” 
diameter  rolls,  60”  web.  Beach  saddles, 
underside  lockup,  7  angle  bar  nests, 
automatic  reels,  Baldwin  Automix  and 
recirculating  system,  plate  bender  and 
punch.  Available  approximately  June  1, 
1984.  Can  be  seen  in  operation.  Box 
6368,  Editor  &  Publisher. 


GOSS 

Goss  Urbanite  5  units,  1972,  3  Cary 
Pasters 

Goss  Urbanite  4  units 

Goss  Urbanite  6-1000  series  units  for 

add-on 

Goss  Urbanite  10  units  new  1980 
Goss  Urbanite  1000  series  Va  folder 
Gregg  Flying  Imprinters  (for  Urbanite) 
Goss  Urbanite  folders,  roll  stands,  drives 
&  accessories 

Goss  Community  5  units  1976 
Goss  Community  12  units  with  SC  fold¬ 
ers 

Goss  Community  folders,  drives  & 
accessories 

Goss  Suburban  1500&  1600  series,  10 
unit  2  folders 

Goss  Suburban  add-on  units  (1000 
series) 

Goss  HV  8  units 
Goss  HV  4  units 
Goss  Cosmo  units  for  add-on 
HARRIS 

Harris  1650  add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders 

Harris  V-25  5  units  1973  with  folders 

Harris  V-25  8  units  1982 

Harris  V-15A  add-on  unit  1976 

Harris  V-22  4  units,  folder 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives 

KING 

3  Colorking  units  1969 
2  Newsking  units  1979 
2  KJ-6  folders  1979 

MISCELLANEOUS 

2  Martin  Flying  Pasters  rated  at  1400 
FPM  1979 

2  Cary  Silicon  Applicators 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialities  3  Web  Angle  Bar  Nest 
Baldwin  Count-O-Veyors  104,  105, 
106,  108 

2  1(36  Count-O-Veyors 

Complete  presses  or  components  sold 
separately 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  URBANITE,  5  units 
Urbanite  3-color  units,  add  on  units 
Suburban  1500  ,  add  on  units 
SC  Community,  9  units,  1973 
Community,  2  units,  1975 
UOP  3  color  unit;  Community  units 
Urbanite,  SU,  SC  folders 
Harris  845,  4  units 
V25,  8  units,  1982 
V15A,  4  units,  1978 
V15A,  4  units,  1978  and  1976 
VI 5A,  V25,  845  units 
Solna  News  King,  KJ6,  5  units,  1976 
Color  King,  4  units,  KJ8,  1980 
Butler,  Cary,  MEG,  Wood  auto-slicer 
ONE  CORP/ Atlanta 

(404)  458-9351  Telex  700563 


HOE  LITHOMASTER  22V4”  x  36”,  4 
units,  2  color  decks,  half-quarter  folder. 
Oil  bath  lubrication.  60  horsepower 
drive.  30,000  pph.  Can  be  seen  runn¬ 
ing.  Available  immediately.  Priced  to 
sell. 


4  UNIT  SC,  folder  manufactured  1981, 
units  1968.  Excellent  condition. 

4  unit  Goss  Community  folder,  manufac 
tured  1968/76 

9  unit/3  folder  (1-SC)  Community.  Now 
in  operation,  manufactured  1965- 
1974. 

2  unit  900  series  Suburban 

3  unit  1000  series  Suburban 

4  unit  1100  series  Suburban 
SU/Suburban  Folder 
Urbanite  tri-color  unit 
Urbanite  add-on  units  and  folders 

JF  1 5  folder  with  heavy  duty  quarterfold, 
1978 

4  to  6  unit  VI 5A  with  JFl  5  folder,  1975/ 
76 

Harris  VI 5A  add-on  units,  1975/76 
KJ6  Heavy  duty  folder,  reconditioned 
KJ8  with  upper  former  1976  folder 
News  King  add-on  units 
Ferag  counter/stacker,  reconditioned 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MA(1HINERY 
CORP 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


6  UNIT  69  Colorking.  Will  install,  6  unit 
Productionking  2  around,  2  Colorkings; 
(213)  885-5995. 


WE  HAVE  IN  STORAGE;  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22V4  cutoff 
8  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


WOOD  LITHOFLEX  DOUBLE  WIDTH 
offset  newspaper  press,  22%”  cutoff, 
72  inch  web  width,  5  printing  units,  2 
folders,  5  RTP’s.  Optional  oven  and 
chills  for  coated  paper.  Ideal  for  daily 
newspaper  with  high  pagination.  Priced 
reasonably.  Box  6263,  Editor  &  Pub¬ 
lisher. 


W«  mov*  machinery! 
E&P  CLASSIFIEDS 
(212)  752-7053 


WANTED  TO  BUY 


MULLER  227  Inserter  and  Model  231 
counter  stacker.  Must  be  seen  in 
operation.  Reply  tO:  Graphic  Manage¬ 
ment  Associates,  Inc,  11  Main  St, 
Southboro  MA  01772;  (617)  481- 
8562. 


SIGNODE  MLN  2  or  MLN  2A  Tying 
Machines  and  IDAB  440  Counter  Stack¬ 
er.  Reply  to:  Graphic  Management 
Associates,  Inc,  11  Main  St,  Southboro 
MA  01772;  (617)  481-8562. _ 

USED  EQUIPMENT  WANTED— we  are 


OFFSET  WEB  SALES,  INC 
PO  BOX  211 
MARYSVILLE  WA  98270 
(206)  653-2519 


paying  top  value  for  used  Suburban 
Urbanite  Community  V-22  &  V-25  press 
units  and  folders.  Please  call;  (216) 
627-5511. 
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EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


SKIP-SLITTER  for  Goss  Urbanite,  plus 
parts,  shafts,  gears,  blades,  etc.  for 
complete  installation.  Call;  (213)  927- 
8681.  Bill  Hilser. 

HELP 

WANTED 


ACADEMIC 


DIRECTOR  OF  STUDENT  PUBLICA¬ 
TIONS  for  The  University  of  Alabama. 
Responsible  for  production,  manage¬ 
ment,  advertising,  and  financial  struc¬ 
ture  of  student  nevuspaper,  yearbook, 
and  literary  magazine.  Minimum  quali¬ 
fications:  Undergraduate  degree.  Mast¬ 
er’s  preferred,  and  three  years 
experience  with  student  publications 
program  or  comparable  work  experience. 
Position  is  12  months  a  year;  salary  com¬ 
mensurate  with  edudation  and 
experience.  Search  closes  October  14, 
1983.  Send  nominations,  resumes,  and 
applications  tO:  Charles  Groover,  Chair¬ 
man,  Media  Planning  Board,  The  Uni¬ 
versity  of  Alabama,  PO  Drawer  BK,  Uni¬ 
versity  AL  35486.  The  University  of  Ala¬ 
bama  is  an  equal  opportunity/affirmative 
action  employer. 


SAM  HOUSTON  STATE  UNIVERSITY 
seeks  an  Assistant  Professor  faculty 
member  for  January  1984. 

PhD  in  Journalism.  Professional 
experience  in  some  areas  of  com¬ 
munications.  Teaching  experience  in 
Journalism  at  college/university  level 
highly  desirable.  Rank  and  salary  open. 
Contact:  Dr.  James  Goodwin,  Division  of 
English,  Foreign  Languages,  and  Jour¬ 
nalism,  SHSU,  Huntsville  TX  77341; 
(409)  294-1404,  Deadline:  October 
15. 

SAM  HOUSTON  STATE  UNIVERSITY 
IN  AN  AA/EOE  EMPLOYER 


HELP  WANTED 


ACADEMIC 


THE  UNIVERSITY OFMISSOURI  School 
of  Journalism  seeks  an  experienced  copy 
editor  to  work  closely  with  students  in 
production  of  the  school's  general- 
circulation,  daily  newspaper,  the  Colum¬ 
bia  Missourian.  Position  involves  work  at 
night  and  classroom  instruction.  Salary 
in  mid-2Qj.  Master's  or  Ph[)  degree  pre¬ 
ferred.  Opportunity  to  work  on  a  degree 
possible.  Apply  by  November  1  tO:  Prof. 
Brian  Brooks,  Search  Committee  Chair¬ 
man,  PO  Box  838,  Columbia  MO 
65205.  The  University  of  Missouri  is  an 
Affirmative  Action/Equal  Opportunity 
Employer. 


HELP  WANTED 


ACADEMIC 


POSITION  ANNOUNCEMENT 
Tenure  track  journalism  position,  August 
1984.  Masters  required,  PhD  preferred. 
Must  demonstrate  teaching  expertise  in 
journalism  and  commitment  to  research 
and  creative  activities.  Interest  in  crea¬ 
tive  writing  desirable  but  not  mandatory. 
Rank  and  salary  depend  upon  quali¬ 
fications.  Send  resume  and  three  letters 
of  reference  tO:  James  Hoy,  Chair; 
Division  of  English  &  Foreign  Languages, 
Emporia  State  University,  Emporia  KS 
66801.  Applications  due  January  15. 
Equal  Opportunity  Employer. 


DEPARTMENT  OF  COMMUNICATION  ARTS 
CHAIRPERSON 
RE-OPENED 
DEADLINE  EXTENDED 
WASHBURN  UNIVERSITY  OF  TOPEKA 

Applications  and  nomination.s  are  invited  for  the  position  of 
chairperson  of  an  interdisciplinary  department  incorporating 
Speech  Communication,  Telecommunications,  and  Journalism. 
This  is  a  12-month  position  beginning  spring  .semester  or  as  soon 
thereafter  as  possible.  Appointment  is  expected  at  professonal 
level.  Salary  in  mid-40's. 

Candidates  must  have  an  earned  doctorate  and  administrative 
experience  as  well  as  teaching,  research,  and  service  in  telecom¬ 
munications  and  Journalism  as  well  as  develop  a  new  program  in 
Public  Relations  and  a  cable  television  channel. 

Applications  should  be  accompanied  by  vita  anil  five  letters  of 
recommendation . 

Deadline;  November  21,  1983  or  until  a  suitable  candidate  is 
found. 

Applications  and  letters  should  be  sent  to: 

Dr.  Paul  S.  Salter,  Dean 
vwY  College  of  Arts  and  Sciences 

Washburn  University 
Topeka  KS  6662 1 


Washburn  L'niversity  i 


equal  apportunitv^affirmatire  arlion  empUtyer. 


E  &  P  Classifieds — 

effective  in  the  newspaper  community  as  your  newspaper’s  classi¬ 
fieds  are  in  your  community. 


ASSISTANT  SECRETARY 
FOR  PUBLIC  AFFAIRS 

The  Public  Affairs  Office  of  Amherst  College  is  seeking  a 
pterson  with  demonstrated  writing,  reporting  and  promotional 
talents  to  be  Assistant  Secretary  for  Public  Affairs.  The  Assistant 
Secretary  writes  and  edits  articles  and  other  materials  for  the 
promotion  and  publications  of  the  college,  directs  the  college's 
news  service,  and  is  second  in  charge  of  the  office.  The  staff 
includes  a  Staff  Associate,  a  Publications  Designer,  a  Sports 
Information  Director,  and  a  Photographer. 

The  Assistant  Secretary  is  in  charge  of  researching,  writing, 
and  placing  college  news  releases,  writes  about  campus 
activities  for  the  college's  alumni  magazine,  and  prepares  and 
edits  a  weekly  campus  newsletter.  The  Assistant  Secretary  super¬ 
vises  publication  of  the  college  catalog  and  directs  work  on  other 
publications  as  well. 

Strong  reporting  abilities,  a  talent  for  clear  and  imaginative 
writing,  and  editorial  and  promotional  skills  are  basic  quali¬ 
fications  for  the  position.  Professional  expterience  and  a  back¬ 
ground  in  the  liberal  arts  and  sciences  are  required.  The  person 
must  be  able  to  work  easily  and  effectively  with  members  of  the 
college  administration,  students,  faculty,  and  alumni. 

Send  resume  and  samples  of  work  by  September  29  to  Doug¬ 
las  C.  Wilson,  Secretary  for  Public  Affairs,  Amherst  College, 
Amherst  MA  01002. 

I  Amherst  College  is  an  Equal  Opportunity,  Affirmative  Action  Employer. 


ADMINISTRATIVE  I 

ARE  YOU  a  computer  oriented  sales  | 
executive  desirous  of  implementing  pro¬ 
grams  and  developing  demographic 
studies  for  a  group  of  vigorous,  small 
daily  newspapers?  Are  you  training  and 
promotion  oriented  and  can  you  get  your 
ideas  over  to  staffs?  We  may  have  just  the 
position  for  you  with  a  good  salary  and 
excellent  fringe  package.  Please  write 
details  and  thoughts.  All  replies  con-  : 
fidential.  Box  6329,  Editor  &  Publisher,  j 


PUBLISHER — Ranching  publication  in 
Southwest  seeks  strong  publisher  and 
general  manager  with  businessand  sales 
background.  Please  send  complete 
resume.  Box  6331,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER  ' 
Immediate  opening  in  our  classified 
advertising  department  in  Zone  5.  Quali- 1 
tied  applicants  must  have  3  to  5  years  in 
advertising  (at  least  1  year  in  classified)  | 
and  2  to  3  years  of  management] 
experience.  Good  organizational  and  i 
people  communication  skills  a  must,  j 
Will  supervise  staff  of  20.  Equal  Oppor- 1 
tunity  Employer.  Box  6340,  Editor  &  i 
Publisher.  | 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


HELP  WANTED 


ADMINISTRATIVE 


FIELD  SERVICES  ADVISOR 
American  Newspaper  Publishers 
Association  Foundation  is  seeking  a 
Newspaper-in-Education  field  services 
advisor  to  provide  on-site  support  for 
Newspaper-in-Education  programs 
nationwide.  This  person  will  advise 
newspapers  on  starting,  expanding  and 
improving  NIE  programs;  lead  teacher 
workshops  and  promote  the  N I E  program 
to  individuals  and  groups  in  the  news¬ 
paper  and  education  profession. 
Position  calls  for  frequent  travel,  NIE 
experience  and  highly  developed  com¬ 
munications  (oral  and  written)  skills.  All 
applications  must  be  in  writing.  Send  to: 
ANPA  Foundation,  The  Newspaper  Cen¬ 
ter,  Box  17407,  Dulles  International  Air- 
pqrt,  Washington  DC  20041.  Attention: 
Linda  Skover. 


GENERAL  MANAGER— with  strong 
background  in  advertising,  circulation 
and  production,  but  who  can  operate  in 
all  phases  of  small  daily  and  TMC  weekly 
in  Arizona.  Salary  commensurate  with 
experience,  abilities.  Send  resume,  re¬ 
ferences  to  Box  6319,  Editor  &  Pub¬ 
lisher. 


GENERAL  MANAGER 
Zone  1  weekly  group  is  seeking  a  mature 
individual  with  seasoned  judgment  and 
proven  managerial  experience.  Specific 
emphasis  should  be  on  cost  control, 
operation  management  and  motivation 
of  several  department  managers.  We 
offer  an  excellent  opportunity  for  the  pro¬ 
fessional  manager  whose  common  sense 
and  business  judgments  can  make 
things  happen.  Send  resume  and  salary 
requirements  to  Box  6307,  Editor  & 
Publisher. 


INDUSTRIAL  RELATIONS- 
PERSONNEL  MANAGER 
Medium  sized  Zone  9  daily  seeking  man¬ 
ager  of  industrial  relations-personnel 
department.  Will  be  responsible  for 
employment,  wage  and  salary,  employee 
benefits,  pension  administration,  as  well 
as  negotiations  with  all  unions  and 
administration  of  contracts.  Must  have 
newspaper  experience.  Please  send 
resume  with  education,  work  and  salary 
history  to  Box  6385,  Editor  &  Publisher. 
EOE  M/F 


NEWSPAPER  FULFILLMENT 
MANAGER 

A  Multi-Divisional  Zone  1  group  of  Paid 
Weekly  Newspapers  is  seeking  an 
EXPERIENCED  manager  with  emphasis 
on  the  Administration  Of  Subscriptions, 
Circulation  Sales  Telephone  Operators 
and  Customer  Service.  He/She  must 
possess  not  only  strong  leadership  skills 
but  also  demonstrated  follow-through 
abilities  and  previous  experience  with 
CAC  Audit  Practices.  Strong  organiza¬ 
tional  ability  with  excellent  follow 
through  is  essential.  If  you  have  these 
qualifications  we  offer  an  excellent 
opportunity.  Please  send  resume  AND 
salary  requirements  to  Box  6308,  Editor 
&  Publisher  immediately. 


ACCOUNTING  MANAGER 
We  are  seeking  an  aggressive,  cost- 
conscious  person  who  knows  newspaper 
budgeting.  Ideal  candidate  must  be 
strong  in  accounting,  financial  control, 
general  ledger,  taxes,  as  well  as  financial 
statements.  A  knowledge  of  business 
computers  will  give  you  an  edge.  College 
exposure  is  desirable.  The  abi  lity  to  com¬ 
municate  in  Italian  and  English  pre¬ 
ferred.  We  offer  company  paid  benefits 
and  a  congenial  working  atmosphere. 
Send  resume  with  salary  requirements 
to: 

Personnel  Manager 
II  Progresso 
15  Bland  St 
Emerson  NJ  07630 
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HELP  WANTED 


ADMINISTRATIVE 


PUBLISHER— Semi-weekly  newspaper 
in  Texas  seeks  experienced  publisher 
with  management  and  sales  back¬ 
ground.  Please  send  complete  resume. 
BOX  6332,  Editor  &  Publisher. 

SHOPPER  SPECIALIST 
An  individual  with  comprehensive  shop¬ 
per  experience  needed  in  Chicago.  Abil¬ 
ity  to  write  enthusiastically  about  the 
shopper  industry.  Communicate  well 
orally  and  in  writing.  Good  human  skills 
required.  Box  6374,  Editor  &  Publisher. 

You  May  Take  One  Giant 
Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P’s 
Positions  Wanted  section!  I 


ADVERTISING 


ADVERTISING  MANAGER  ! 
The  retirement  of  our  retail  advertising ! 
manager  leaves  us  with  an  opening  for  an  i 
experienced  and  aggressive  individual  to 
fill  this  position.  We  are  a  growing! 
12,000  daily  AM,  with  two  weekly  j 
shoppers,  located  on  the  Texas  Gulfj 
Coast.  Send  complete  resume,  along 
with  salary  requirements,  to;  Publisher,  | 
Texas  City  Sun,  Box  2249,  Texas  City  TX 
77590. _ 

RETAIL  ADVERTISING  MANAGER 
This  is  the  key  post  at  a  major  metro  Zone 
9  daily.  We  look  for  candidates  who  have 
solid  experience  and  references  to  moti¬ 
vate  our  sales  staff,  develop  major 
accounts  and  help  implement  the  overall 
marketing  plan.  We  offer  professional 
visibility,  a  competitive  market  chal¬ 
lenge,  and  a  fine  locale.  Box  6388,  Edi¬ 
tor  &  Publisher. 

FOUR  OF  MY  former  employees,  three  of 
whom  were  ad  managers,  are  now 
publishers  of  their  own  newspapers.  The  | 
opportunities  are  there  because  you  can 
demonstrate  your  ability  in  this  tough,  j 
competitive  market.  If  you  can  handle  a  | 
young,  but  aggressive,  staff  and  have  the  j 
maturity  to  work  with  community  | 
advertisers  as  well  as  metro  area  pro¬ 
fessionals,  write  or  call ;  Dick  Gross,  Pub¬ 
lisher,  The  Daily  Nonpareil,  PO  Box  797, 
Council  Bluffs  lA  51502;  (712)  328- 
1811. 

LARGE  CHICAGO  SUBURBAN  group 
offers  full-charge,  promo-wise  sales 
director  $35,000  +  car  +  incentives. 
Should  yield  $45,000  first  year,  then 
more.  Requires  competitive,  seasoned 
leader.  Fine  staff,  superb  plant,  growth 
area.  Box  6360,  Editor  &  Publisher. 

MEDIA  BUYER 

The  Sunflower  Group,  a  marketing  ser¬ 
vices  organization  and  advertising  agen¬ 
cy,  located  in  the  Kansas  City  area,  is 
seeking  a  person  for  our  media 
department.  We  specialize  in  newspaper 
advertising  and  work  with  some  of  the 
largest  food  and  package  goods  man¬ 
ufacturers  in  the  country.  The  new 
position  will  require  a  person  who  can 
communicate  with  clients  about  news¬ 
paper  advertising  and  oversee  their  ad 
placement.  A  minimum  of  2  years 
experience  in  national  or  retail  display 
advertising  is  required.  Please  send  re¬ 
sumes  tO:  Ms.  Leslie  Bayer,  Media 
Director,  The  Sunflower  Group,  15481 
West  noth  Street,  Lenexa  KS  66219. 

"PENNY  SAVER”  CAREERS 
VICE  PRESIDENT  (Midwest)  to  80K  + 
GENERAL  MANAGER  (South)  to  60K 
SALES  MANAGER  (West)  to  40K 
Please  send  resume  with  $  history  tO: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91355.  (3r  leave  day  and  night  #s  at 
(213)  344-7177. 


HELP  WANTED  { 


ADVERTISING 


A  SMALL  NORTHWEST  Ohio  daily  is 
looking  for  an  aggressive  manager  to  run 
our  classified  department.  Job  emphasis 
is  heavy  on  your  sales.  Send  cover  letter 
with  your  resume  to;  John  Sherer,  The 
Advertiser-Tribune,  PO  Box  778,  Tiffin 
OH  44883. 

ADVERTISING  MANAGER 
Immediate  opening  for  people  oriented 
manager  on  major  university  campus 
newspaper  with  large  student  staff.  Per¬ 
son  must  have  minimum  of  4-5  years 
successful  commercial  daily  sales  and 
management  experience  in  retail. 
Knowledge  of  co-op,  national  and  work 
in  a  competitive  market  all  plusses.  Must 
be  strong  in  sales,  training,  teaching, 
promotion,  motivation  and  people  skills. 
Good  salary,  challenge  and  commission 
j  on  department  performance.  Resume  tO: 
I  Kernel  Press,  Inc,  c/o  Wes  Calvert,  210 
!  Journalism  Bldg,  University  of  Ken- 
I  tucky,  Lexington  KY  40506-0042. 


i  ADVERTISING  DIRECTOR  tor  quality 
■  12,500  weekly  in  competitive  market. 

'  Must  have  proven  sales  and  manage- 
'  ment  leadership.  Reply  tO:  W.C.  O’Dono- 
1  van.  The  Virginia  Gazette,  PO  Box  419, 

I  Williamsburg  VA  23187. 

j  ENTRY  LEVEL  opening  for  People  Page 
reporter  plus  other  duties.  Future 
I  possibilities  on  regular  news  staff.  Full 
time.  Contact:  Mr.  Frederick,  Northern 
Wyoming  Daily  News,  Box  508,  Worland 
WY  82401;  (307)  347-3241. 

AD  MANAGER-PASADENA 
Upscale  tabloid  weekly  in  booming, 
sophisticated,  diverse  urban  center.  Ad 
manager  integral  part  of  start-up  team. 
We  seek  non-corporate  entrepreneurial 
sales  director  to  take  town  by  storm. 
Looking  for  sales  record,  graphic  eye  and 
hustle.  Pay  to  match.  Resume  to:  PO  Box 
90515,  Pasadena  CA  91109-0515. 

CLASSIFIED  MANAGER 
45,000  ABC,  DAILY  AND  SUNDAY 
1  We  offer  top  opportunity  for  a  dedicated 
J  classified  advertising  manager.  The  per- 
j  son  we  seek  may  be  serving  in  a  secon- 
I  dary  role.  This  is  first  management 
j  opening  we  have  had  in  many  years.  You 
I  must  be  able  to  motivate,  evaluate  and 
fairly  compensate  your  staff.  Send  com¬ 
plete  resume,  introductory  letter  and  sal¬ 
ary  history  in  confidence  to  Box  6271, 
Editor  &  Publisher. 

DIRECTOR  OF  SALES  who  truly  believes 
I  in  customer  service  needed  to  head 
strong  sales  and  marketing  effort  for 
intelligent,  monthly  business 
newsmagazine  in  Boulder,  Colorado, 
j  Experience  required,  marketing  degree 
preferred.  Excellent  salary  +  commis- 
!  Sion  +  bonus.  Send  resume  tO:  Boulder 
I  Business  Report,  2006  Broadway,  Boul¬ 
der  CO  80302  ASAP. 

RETAIL  ADVERTISING  MANAGER 
needed  for  a  quality  regional  newspaper 
in  Western  Nebraska.  Applicants  should 
have  a  history  of  success  in  advertising 
sales  and  2  years  supervisory 
experience.  College  degree  in  marketing 
or  advertising  preferred.  Experienced 
TMC  sales  and  promotional  planning, 
organization  and  follow  through  re¬ 
quired.  Responsibilities  include  the 
I  management  and  direction  of  the  retail 
j  department,  promotional  activity,  train¬ 
ing  and  major  accounts  sales.  The  Star- 
Herald  has  18,000  subscribersand  pub¬ 
lishes  6  mornings  a  week  in  a  competi¬ 
tive  market  area  serving  the  Nebraska 
panhandle  in  Eastern  Wyoming.  The 
;  qualified  individual  will  be  well  com- 
.  pensated  for  their  talent  and  skills. 

Career  opportunities,  complete  benefit 
I  program  and  an  excellent  working 
\  environment  in  a  fine  community.  Reply 
j  with  resume  tO:  David  McClain,  Star- 
‘  Herald,  1405  Broadway,  Scottsbiuff  NB 
69361. 


HELP  WANTED 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
Move  up  to  Retail  Manager,  excellent 
Northern  California  24,000  Daily, 
booming  area.  Must  be  aggressive,  high¬ 
ly  motivated  person,  able  to  take  charge 
and  motivate  staff.  Excellent  salary, 
commission  and  fringe  benefits.  Send 
resume  to: 

Daily  Republic 
Keith  Resnick 
PO  Box  47 
Fairfield  CA  94533 
(707)  425-4646 


ADVERTISING 

DIRECTOR 

40,000  circulation.  Sclf-.startcr. 
Familiar  with  all  phases  of 
advertising;  major  accounts  and 
display.  Good  starting  salary 
and  benefits  package.  Send 
resume  in  confidence  to  Box 
6378,  Editor  &  Puhlisher. 


_ ARTiGRAPHICS _ 

ART  DIRECTOR-FEATURE  TABLOID 
Upscale  weekly  Pasadena  recruiting 
high  powered  person  to  give  strong 
graphic  emphasis.  Fresh  approach,  high 
standards.beople  skills  required.  Do  you 
like  USA  Today?  Resume  and  samples 
tO:  PO  Box  90515,  Pasadena  CA 
91109-0515. 


EXPERIENCED  NEWSPAPER  ARTIST  i 
Hard  working,  self  starter  for  one  man  ! 
staff  on  graphically  oriented  87,000 
circulation  daily.  Illustration,  art 
direction  talents  a  must.  Here’s  your 
chance  to  do  it  all.  Send  resume,  sam¬ 
ples  to:  John  Rossello,  Features  Editor, 
The  Gazette  Telegraph,  PO  Box  1779, 
Colorado  Springs  CO  80901, 

ILLUSTRATOR  with  several  years 
experiece.  Should  have  page  layout  and 
type  design  ability,  be  adept  at  pre¬ 
separated  color  art  and  willing  to  do  an 
occasional  fact  graphic.  Send  resume 
and  samples  to;  The  Miami  Herald, 
Editorial  Art  Department.  One  Herald 
Plaza,  Miami  FL  33137, 

THE  MINNEAPOLIS  STAR  and  Tribune 
is  looking  for  a  night  Graphics  Editor. 
This  person  will  be  responsible  for  the 
visual  presentation  of  the  live  news  sec¬ 
tions.  Candidates  must  have  a  strong 
background  in  photo  editing,  layout  and 
news  graphics.  Good  news  judgment  is 
essential.  Supervisory  experience  is  a 
plus.  The  position  pays  $39,000  year 
plus  an  excellent  benefits  package.  This 
is  an  immediate  opening.  Please  send 
your  resume  and  some  sample  clips  to: 
Tim  Bitney,  AME/Graphics,  Minneapolis 
Star  and  Tribune,  425  Portland  Av,  Min¬ 
neapolis  MN  55488, 

!  _ CIRCULATION _ 

AVAILABLE  NOW — a  unique  circulation 
opportunity.  Number  2  position  now 
j  open  at  a  group  affiliated  daily  and  Sun- 
I  day  Zone  3  property.  If  you  have  a  basic 
j  understanding  of  circulation  methods 
and  "hands  on”  computer  system 
experience,  we  want  to  talk  to  you.  No 
matter  what  size  property  you  are  pres¬ 
ently  at,  write  us  today.  Tell  us  what  you 
feel  you  can  do  for  us  and  our  new  sys¬ 
tem.  If  you  can  help  usachieve  our  goals, 

I  we  can  help  you  achieve  yours.  Box 
I  6379,  Editor  &  Publisher. 


HELP  WANTED 


CIRCULATION 


AGGRESSIVE,  innovative  Circulation 
Manager  sought  by  23,000.022  6-day 
California  daily  with  Total  Market  Cover¬ 
age  package,  computerized  system, 
large  rural  plus  city  delivery.  Requires 
minimum  three  years  management 
experience;  marketing  experience  help¬ 
ful.  Resumes  to  Box  6372,  Editor&Pub- 
lisher. 


CIRCULATION  MANAGER 
j  North  Jersey  20,000  bi-weekly,  350 
carriers.  You  must  be  progressive,  pro- 
motion-minded,  at  ease  with  paperwork. 
Good  salary,  benefits.  Write  or  phone. 
Neal  Allen,  Ridgewood  Newspapers,  30 
Oak  St,  Ridgewood  NJ  07451.  (201) 
I  445-6400. 


CIRCULATION  MANAGER 
Northern  California  AM  daily  seeks 
experienced  circulation  manager. 
Should  have  competitive  market  back¬ 
ground.  Knowledge  of  independent 
dealers’  operation  helpful.  Only  a  sales 
planner  with  marketing  savvy  can  qualify 
for  this  highly  visible  post  in  major  mar¬ 
ket.  Box  6386,  Editor  &  Publisher.  EOE 
M/F 

j  MAJOR  CIRCULATION  supplier  needs 
j  experienced  sales  person  to  cover  multi- 
•  I  state  area  (Michigan,  Ohio,  Kentucky). 

Auto,  expenses,  salary,  commission  and 
■(excellent  benefits.  Send  complete 
resume  to  Box  6327,  Editor  &  Publisher. 

r  SINGLE  COPY  sales/distribution  mana- 
I  ger  for  56,000  Zone  9  daily  in  competi- 
I  five  market.  Seeking  professional  in 
i  sales,  promotion  &  employee  supervi- 
;  sion.  Salary  approximately  $20,000 
plus  excellent  benefits.  Send  resume  to 
.  Box  6350,  Editor  &  Publisher, 

ZONE  SUPERVISOR  for  North  Jersey  AM 
I  daily  publication.  Applicant  must  posse¬ 
ss  personality  to  motivate  people  toward 
‘  solid  growth  efforts  and  results.  Should 
^  be  strong  in  area  of  district  manager 

■  training  skills.  Nuts  and  bolts  operator 
’  with  ability  to  follow  up  effectively  on 

■  detail  assignments.  Planning  and  goal 
setting  necessary  management  quali- 

-  f  ications.  No  delegators  or  desk  warmers 
5  please.  Salary  and  expense  package 
5  $20,500  plus  lucrative  incentive  bonus 
.  plan.  Box  6294,  Editor  &  Publisher. 

1 

5  DATA  PROCESSING 


DATA  PROCESSING  MANAGER- 
West  Coast  newspaper  seeking 
experienced  manager  responsible  for  all 
computer  systems.  Responsibilities 
include  development  and  maintenance 
of  software,  development  of  long  range 
plans,  effective  recommendations  of 
hardware  configurations  and  manage 
existing  data  processing  functions.  Prior 
management  experience  required.  High¬ 
ly  visible  position.  Excellent  benefits. 
Send  resume  and  salary  history  to  Box 
6282,  Editor  &  Publisher. 

Equal  Opportunity  Employer 


I  BUSINESS  EDITOR  to  head  two  man 
department  tor  87,000  circulation  daily 
■  in  the  Rockies.  (Jopy  editing,  layout 
!  skills  required.  Send  resume,  samples 
j  to:  Ben  Wood,  Managing  Editor,  The 
Gazette  Telegraph,  PO  Box  1779,  Col- 
I  orado  Springs  CO  80901. 

*  BUSINESS-ENERGY  WRITER  needed 
to  join  growing  daily  in  a  market  that  is 
business-oil  oriented.  Some  previous 
I  business  reporting  experience  essential. 

Some  knowledge  of  oil  writing  helpful 
‘  but  not  required.  Resume  to:  David 
Sodamann,  Reporter-Telegram,  PO  Box 
;  1650,  Midland  TX  79702. 
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HELP  WANTED 


EDITORIAL 


ASSISTANT  CITY  EDITOR— major  Mid¬ 
western  metropolitan  daily  seeks 
experienced  editor  to  complete  city  desk 
team.  Applicants  should  have  supervis¬ 
ory  experience  on  small  or  medium  size 
daily,  along  with  solid  reporting 
experience.  We  want  an  energetic,  peo¬ 
ple-oriented  manager,  a  good  detail  edi¬ 
tor  strong  on  ideas  and  planning  who 
wants  to  grow  and  play  a  critical  role  in 
making  a  good  newspaper  better.  Send 
resume  to  Box  6352,  Editor  &  Publisher. 


AWARD-WINNING  weekly  group  seeks 
experienced  shirt-sleeve  editor  strong  in 
writing,  layout  and  photography  for  post 
in  small  Zone  6  office.  The  person  now 
holding  this  position  is  moving  up  with 
us.  Send  resume,  clips,  references  and 
salary  requirements  to  Box  6357,  Editor 
&  Publisher. 


ASSISTANT  METRO  EDITOR  needed  to 
help  direct  aggressive  and  talented  staff 
of  reporters  at  50,000  circulation  AM 
paper  in  a  two  newspaper,  highly  com¬ 
petitive  town.  Need  an  experienced 
reporter  or  editor  who  writes  well  and 
wants  to  live  in  Alaska.  Send  clips, 
resume  and  salary  history  c/o  R.  Shino- 
hara.  Anchorage  Daily  News,  Pouch 
6616,  Anchorage  AK  99502. 


BEGINNING  REPORTERS 
Equal  opportunity  at  55,000  circulation 
afternoon  daily  for  exceptional  raw  talent 
or  year’s  experience.  $340  to  $400/ 
week  to  start  in  fast  growing  and 
fascinating  Central  Valley  city,  close  to 
mountains  and  Bay  Area.  Send  writing 
samples  and  resume  tO:  City  Editor, 
Stockton  Record,  PO  Box  900,  Stockton 
CA  95201.  No  phone  calls.  If  you  don’t 
consider  yourself  a  talented  writer,  don’t 
apply. 


ENTRY  LEVEL  position  for  news- 
features  writer.  $8500  yearly.  Resume 
and  writing  samples  tO:  Observer,  25 
Glen  Head  Rd,  Glen  Head  NY  11545. 


EDITOR 

An  outstand  ing  career  opportunity  with  a 
company  consisting  of  a  large  group  of 
dailies  and  weeklies  in  a  concentrated 
area.  The  selected  candidate  must 
possess  strong  administrative  and  super¬ 
visory  skills  to  fill  this  newly  created 
position.  Excellent  compensation  and 
benefits.  Send  resume  to  Box  6377, 
Editor  &  Publisher. 


FEATURE  WRITER — Features  Section 
of  80,000  circulation  California  news¬ 
paper  needs  strong  feature  writer  with 
background  in  the  arts,  theatre,  music, 
etc.  Some  reviewing  background 
needed.  Should  have  minimum  3-5 
years  experience  on  daily  and  good  clips. 
Section  and  paper  are  on  move  with  new 
offset  press,  lots  of  color  and  innovative 
presentation.  Send  resumes  to:  Chuck 
Roames,  PO  Bin  440,  Bakersfield  CA 
93302. 


FEATURES  EDITOR 
The  Daily  News  of  Los  Angeles  is  looking 
for  a  dynamic  leader  with  hands  on 
experience  to  direct  a  diverse  features 
department  of  27  employees.  Qualified 
candidates  will  have  demonstrated  man¬ 
agement  skills  as  well  as  creative  knowl¬ 
edge  of  all  aspects  of  the  ’’back  of  the 
book."  We  offer  commensurate  starting 
salary,  outstanding  company-paid 
benefits,  and  the  challenge  of  working 
for  one  of  the  west’s  fastest  growing 
newspapers.  For  immediate  confidential 
consideration  send  resume  including 
salary  history/requirements  (no  phone 
calls  please)  to: 

Employment  Manager 
DAILY  NEWS 

PO  Box  310,  Van  Nuys  CA  91408 
Equal  Opportunity  Employer 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR  (basic  pay  $16,559  per 
year  plus  housing  and  other  allowances) 
for  PACIFIC  STARS  AND  STRIPES,  a 
United  States  Forces  newspaper  head¬ 
quartered  in  Tokyo,  Japan.  Applicants 
should  have  a  minimum  of  one  year  of 
specialized  experience  in  copy  editing, 
headline  writing  and  layout  on  a  daily 
newspaper,  college  or  commercial.  Send 
resume  and  comprehensive  work  sam¬ 
ples  to:  U.S.  Army  Civilian  Personnel 
Office,  Honshu,  ATTN:  RP-NAF,  APO 
San  Francisco  CA  96343. 


COPY  READER 

We’re  looking  for  someone  with 
experience  as  a  reporter  (2  years)  who 
can  read  copy  quickly,  edit  wisely  and 
layout  beautifully.  Prior  experience  on  a 
daily  paper  is  a  must.  We  are  a  24,000 
circulation  PM  daily  located  in  V^estern 
Pennsylvania.  Send  resume  tO:  Richard 
Rentz  Jr,  New  Castle  News,  PO  Box  60, 
New  Castle  PA  16103. 


COLLEGE  SEN lORS  attending  SDX  con¬ 
vention  in  San  Francisco:  If  interested  in 
being  interviewed  for  reporting  or  copy 
editing  position  send  resume  and  clips 
tO:  Managing  Editor,  Standard-Times, 
PO  Box  5111,  San  Angelo  TX  76902. 


EDITOR-rewrite  for  national  Catholic 
journal  with  5  years  desk  experience  & 
special  talent  for  telephone  interviews  & 
fast  rewrite.  Send  resume  &  complete 
work  references  tO:  Editor,  Columbia, 
Box  1670,  New  Haven  CT  06507. 


EDITOR 

Needed  for  5000  circulation,  Ottaway 
newspaper.  Responsible  for  day-to-day 
operations  of  the  newsroom,  including 
news  administration,  personnel  training 
and  development,  news  department 
management  and  page  layout.  Must 
have  a  strong  news  background,  editing 
and  layout  experience,  good  people 
skills  essential.  Minimum  of  two  years 
experience  editing  on  a  weekly  or  daily 
newspaper.  Telephone;  (914)  856- 
5383  or  send  resume  to:  Robert  W. 
Parks,  General  Manager,  The  Tri-State 
Gazette,  84-44  Fowler  Street,  Port  Jar¬ 
vis  NY  12771. 


ENTRY  LEVEL  opening  for  People  Page 
reporter  plus  other  duties.  Future 
possibilities  on  regular  news  staff.  Full 
time.  Contact:  Mr.  Frederick,  Northern 
Wyoming  Daily  News,  Box  508,  Worland 
WY  82401;  (307)  347-3241. 


EDITOR-IN-CHIEF  WEEKLY 
Start-up  community  journal  Pasadena, 
seeks  talented  person  to  shape  top- 
notch  upscale  weekly.  Full  control  over 
editorial  product  to  create  exciting,  sub¬ 
stantive  alternative.  Excellent  salary, 
profit  sharing.  We  seek  creativity,  edit¬ 
ing  experience,  dedication.  You  must 
have  perspective  and  ability  to  put  facts, 
events  in  context.  Send  resume/clips  to; 
PO  Box  90515,  Pasadena  CA  91109- 
0515. 


REPORTERS 

The  Star  seeks  aggressive,  experienced 
reporters  tor  its  head  office,  at  present 
relocating  to  Westchester.  At  least  five 
years  with  a  major  daily  or  national 
magazine.  Must  be  excellent  writer.  Sal¬ 
ary  commensurate  with  experience. 
Send  resumes.  Do  not  call. 

Personnel  Director 
THE  STAR 

730  3rd  Av,  New  York  NY  10017 


SEEKING  EDITOR  with  understanding 
of  publishers  problems  for  mail  oriented 
general  interest  magazine  with  large 
circulation.  Must  relocate  in  Midwest. 
Send  complete  resume  and  salary  his¬ 
tory  to  Box  6322,  Editor  &  Publisher.  All 
replies  confidential. 


HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR 

45,000  daily  in 

Vancouver,  Washington 

Yes,  we’ll  pay  a  top  salary.  And  we’ll  give 
you  the  staff,  the  budget  and  the  free¬ 
dom  to  do  your  own  thing.  In  return,  we 
ask  that  you  have  the  proven  manage¬ 
ment  skills  and  the  editorial  commit¬ 
ment  to  help  us  make  the  Columbian  one 
of  the  best  mid-sized  dailies  in  the 
nation .  We  also  ask  that  you  already  have 
an  established  record  of  achievement 
with  at  least  10  years  diversified  edito¬ 
rial  experience,  including  5  years  man¬ 
aging  people. 

Great  paper.  Consistent  award  winner  in 
Sigma  Delta  Chi  five-state  competition. 
Fifty-four  person  news/editorial/photo 
staff.  Progressive  management  philoso¬ 
phy.  Attractive,  modern  plant. 

Coverage  challenges:  competition  from 
Portland,  Oregon  metro-daily  10  mi¬ 
nutes  away.  Mt.  St.  Helens;  preservation 
of  natural  resources  such  as  Columbia 
River  Gorge;  keeping  newspaper  vital  in 
face  of  electronic  media;  direct  legisla¬ 
tive  coverage  and  more. 

Great  town  on  the  Columbia  River. 
Booming  economic  area  of  200,000. 
Emerging  electronics  industry.  Low 
crime  rate  and  we  want  to  keep  it  that 
way.  Located  just  90  minutes  from 
ocean  beaches  or  Mt.  Hood  skiing. 

$45,000  to  start  plus  excellent  fringe 
benefit  package. 

Ideal  profile:  proven  ability  in  team 
building,  delegation,  conflict  resolution; 
excellent  news  and  photo  judgment; 
committed  to  writing  and  photo  quality; 
administrative  ability  in  budgeting  and 
staffing;  futuristic  thinking  in  technolo¬ 
gy  and  coverage,  knowledge  of  libel  laws; 
degree  in  journalism  or  related  area  pre¬ 
ferred. 

Even  if  you’re  really  happy  in  your 
present  job — we  think  you’ll  be  happier 
here.  Tell  us  about  yourself  in  a  resume 
and  letter.  Replies  absolutely  con¬ 
fidential.  Write:  Ann  Michael,  Assistant 
Personnel  Director,  The  Columbian,  PO 
Box  180,  Vancouver  WA  98666. 

Equal  Opportunity  Employer 

NEWSPAPER  LIBRARIAN 
If  you  are  an  aggressive,  intelligent, 
experienced  newspaper  librarian  with 
strong  supervisory  skills.  The  Syracuse 
Newspapers  want  to  hear  from  you.  The 
Syracuse  (New  York)  Herald-Journal  and 
Post-Standard,  with  a  combined  daily 
circulation  of  nearly  200,000,  are 
recruiting  a  head  librarian.  We  are  look- 
i  ng  for  a  person  to  i  m  prove  our  trad  it  ional 
library  and  to  help  us  plan  for  the 
electronic  age.  An  excellent  career 
opportunity  for  a  head  librarian  looking 
for  new  challenges  or  for  an  assistant 
who  wants  to  move  up.  Send  your 
credentials  tO:  Timothy  D.  Bunn,  Manag¬ 
ing  Editor,  The  Herald-Journal,  Box 
4915,  Clinton  Square,  Syracuse  NY 
13221. 


UNE  OF  North  Carolina’s  best  weeklies 
now  publishes  twice  a  week  and  needs  a 
versatile,  aggressive  entry  level  reporter 
or  a  veteran  looking  for  a  slightly  slower 
pace  among  the  most  beautiful  moun¬ 
tains.  This  is  fertile  ground  for  all  facets 
of  journalism.  Our  quality  is  improving 
constantly  and  we  need  the  right  person 
to  become  the  state’s  BEST  semi¬ 
weekly.  Although  we  are  in  the  western¬ 
most  county  in  NC,  Atlanta,  Chattanooga 
and  Asheville  are  only  two  hours  by  car. 
We  haven’t  much  time  to  fill  the 
position,  so  send  your  resume  to;  Charles 
L  Guthrie,  Editor,  The  Cherokee  Scout, 
PO  Box  190,  Murphy  NC  28906  or  call 
:ollect;  (704)  837-5122. 


HELP  WANTED 


EDITORIAL 


OUR  RURAL  27,000  six-day  PM  is  look¬ 
ing  for  a  general  assignment  reporter  on 
3-person  nightside.  Ideal  candidate  has 
some  camera  skills  and  2-4  years 
experience.  Send  resume  &  clips  tO: 
Cyril  A.  Kane,  Managing  Editor,  The  Dai¬ 
ly  Item,  Sunbury  PA  17801.  No  phone 
calls. 


SPORTSWR ITER— Southern  daily  near 
New  Orleans  seeks  fulltime  sportswriter 
who  also  takes  photos.  College  degree 
preferred.  Send  clips  and  resume  to  Box 
6364,  Editor  &  Publisher. 


SOUTHWEST  OPPORTUNITY 
MANAGING  EDITOR 
Sun  Country  12,000  daily.  The  Manag¬ 
ing  Editor  will  expect  writing  quality  from 
and  administer  a  department  of  17.  Two 
fulltime  bureaus.  (Our  present  ME 
accepted  CE  spot  on  a  metro  daily). 
Replies  held  in  confidence.  Send 
resume  with  salary  history  to:  Publisher, 
The  Gallup  Independent,  PO  Box  1210, 
Gallup  NM  87301. 


SPORTS  COPY  EDITOR 
Alaska’s  largest  daily  newspaper  seeks 
an  innovative,  resourceful  copy  editor, 
specializing  in  sports  layout,  design  and 
editing.  Works  closely  with  sports  editor 
and  reporting  staff.  Desired  applicants 
should  have  2-3  years  experience,  with  a 
strong  general  news  background.  Attach 
samples  of  layout  with  resume.  The 
Anchorage  Times,  Personnel 
Department,  PO  Box  40,  Anchorage  AK 
99510. 


THE  KIPLINGER  PROGRAM 
IN  PUBLIC  AFFAIRS  REPORTING 
Newspersons  with  a  minimum  of  two 
years  of  experience  are  invited  to  apply 
for  the  program,  now  in  its  1 1th  year  at 
The  Ohio  State  University.  Entry  into  the 
year-long  program  leading  to  a  Master’s 
Degree  in  Journalism  is  competitive. 
Substantial  funding  is  available  to  suc¬ 
cessful  candidates.  The  12th  year 
begins  September  19,  1984.  For 
information,  write  or  call:  Henry  H. 
Schulte,  The  Kiplinger  Program,  School 
of  Journalism,  The  Ohio  state  University, 
242  W  18th  Av,  Columbus  OH  43210. 
Telephone;  (614)  422-2607  or  422- 
6121. 


FASHION  WRITER,  also  consumer, 
home  furnishings,  other  features  for 
Zone  5  mid-sized  daily.  Must  have  a  flair 
for  writing  tight,  bright  copy  on  deadi  ine, 
and  at  least  2  years  of  daily  newspaper 
experience.  Send  clips,  cover  letter,  re¬ 
ferences  to  Box  6387,  Editor  &  Pub¬ 
lisher. 


“HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


HEAD  LIBRARIAN 

Major  metro  newspaper  has  an  opening 
for  a  head  librarian.  This  person  should 
have  proven  leadership  ability  and  some 
experience  with  electronic  libraries. 
Would  lead  staff  of  18  who  perform  tradi¬ 
tional  newspaper  library  functions  with 
significant  and  growing  emphasis  on 
electronics.  MLS  preferred,  not  re¬ 
quired.  Salary:  mid  $30’s. 

Send  resume  to  Box  6369 
Editor  &  Publisher 
An  equal  opportunity  employer 


MANAGING  EDITOR 
Distinguished  weekly  newspaper  in 
beautiful  Western  Michigan  waterfront 
community  seeks  aggressive  individual 
with  editorial  management  experience. 
Must  have  good  local  news  judgment, 
strong  writing  ability,  and  graphic  layout 
skills.  Submit  resume  including  salary 
history  and  requirements  tO:  PO  Box 
632,  Muskegon  Ml  49443. 
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HELP  WANTED 


EDITORIAL 


FASHION  WRITER  I 

Experienced  fashion  writer  with  strong 
photo-styling  skills  needed  for  1 
expanding  metro  newspaper.  Previous  ] 
experience  with  color  and  coverage  of 
New  York  shows  desirable.  Send  resume  ‘ 
and  work  samples  to:  Kristy  Montee, 
Assistant  Managing  Editor,  News/Sun 
Sentinel,  PO  Box  14430,  Fort  Lauder¬ 
dale  FL  33302. 


FEATURE  WRITER  1 

We're  looking  for  a  feature  writer  with 
depth-who’s  experience  is  matched  with  j 
a  sense  of  style.  Particular  attention  will  i 
be  paid  to  candidates  who  can  take  com-  | 
plicated  stories  including  those  on  ' 
scientific,  medical  and  technical  topics,  i 
and  make  them  sing.  We're  always  I 
stretching  the  expectations  of  our  read-  i 
ers  in  Southern  California's  most  com-  } 
petitive  market.  Send  no  more  than  10  j 
clips,  resume  and  references  to:  Gary  t 
Lycan,  AM  E/Operations,  The  Orange  I 
County  Register,  PO  Box  11626,  Santa  ; 
Ana  CA  92711.  Those  who  include  i 
stamped  self  addressed  envelopes  will  j 
receive  a  prompt  reply. 


FINANCIAL  SECTION  EDITOR 

The  Providence  Journal  has  an 
opening  for  an  experienced  financial 
copy  editor  to  serve  as  the  desk  chief  for 
the  staff  of  our  Financial  Department. 
Duties  will  include  responsibility  for 
copy  editing,  story  selection,  layout  and 
general  coordination  of  the  major  Sun¬ 
day  business  section  and  special  Tues¬ 
day  business  sections  as  well  as  a  super¬ 
visory  role  in  the  production  of  daily  AM 
and  PM  financial  pages. 

Qualifications  include  financial  news 
reportingand  desk  experience,  clear  and 
effective  editing  skills,  a  creative  sense 
of  page  design  and  newspaper  graphics, 
familiarity  with  computer-based  front 
end  editing  systems  and  the  ability  to 
coordinate  operations  with  the  Produc¬ 
tion  Department.  Academic  background 
in  finance  and/or  economics  helpful. 

If  interested,  send  resume  including 
salary  history  to: 

Paul  Reeve 

Personnel  Administrator 
Providence  Journal  Company 
75  Fountain  Street 
Providence  Rl  02902 

an  equal  opportunity  employer  m  f 


SPORTS  EDITOR 

The  nation's  fastest  growing  afternoon/ 
Sunday  newspaper  is  looking  for  a  sports 
editor  who  can  direct  news  coverage  and 
can  produce  a  sports  section  with  quality 
grqaphics  and  writing.  Sports  coverage 
includes  Atlanta  Falcons,  Atlanta 
Braves,  Georgia  and  Georgia  Tech. 

Ideal  candidate  will  have  had  at  least  2 
years  writing  experience  on  a  daily  news¬ 
paper,  plus  proven  layout  and  supervis¬ 
ory  skills.  Send  resume,  non-returnable 
tearsheets  and  clips  tO:  J.  R.  Osteen, 
Managing  Editor,  Gwinette  Daily  News, 
394  Clayton  St,  NE,  Lawrenceville  GA 
30246. 


SPORTS  DESK  MAN 
Suburban  Cleveland  daily  seeks  desk 
man  with  layout  and  copy  editing  skills. 
The  right  person  will  develop  story  ideas, 
write  snappy  heads,  lay  out  modular 
pages,  edit  copy  of  community,  college 
and  professional  sports  and  rewrite  wire 
stories.  Send  clips,  layout  samples  and 
resumes  to:  Jim  Holleran,  EXTC,  Sports 
Editor,  The  News  Herald,  38879  Mentor 
Av,  Willoughby  OH  44094. 


E  &  P  CLASSIFIEDS 
Programmed  for  selling! 
(212)  752-7050 


HELP  WANTED 

EDITORIAL 

SPORTS  WRITER-EDITOR  for  14,000- 
circulation  quality  weeklies  in  Eastern 
-ong  Island,  New  York.  Good  opportu¬ 
nity  for  energetic,  enthusiastic  self  star¬ 
ter.  Local  high  school,  college,  and  lei¬ 
sure  sports  coverage.  Features  and 
straight  news.  Must  have  car  and 
camera.  Contact:  Peter  Boody,  The 
Southampton  Press,  Box  1207,  South¬ 
ampton  NY  11968;  (516)  283-4100, 

UNTRADITIONAL  local  government 
bloodhound  with  a  knowledge  of  taxes, 
budgets,  auditing,  politics  and  byways. 
Self-starter  for  continuing  in-depth  look 
at  county,  village,  town,  city  practices, 
people  and  archives.  Watchdog  organ¬ 
ization  experience  valuable.  If  you  can 
track  a  dollar  or  a  court  case  through  a 
smokescreen,  we'd  like  to  talk.  Box 
6261,  Editor  &  Publisher. 

WIRE  EDITOR  needed  for  55,000 
circulation  daily  in  Zone  2.  Must  have 
strong  layout  experience  and  the  ability 
to  write  powerful  headlines.  Send 
resume  and  work  samples  to  Box  6351, 
Editor  &  Publisher. 

FREELANCE 

FREELANCE  WRITERS  sought  for 
monthly  military/survival  publication, 
Wiite:  MX,  Military  Exchange,  Box  3, 
Torrington  CT  06790. 

RECYCLE  your  stories.  Syndicate  buys 
European  rights  to  features.  Free  guide¬ 
lines.  Allpress,  Box  1266,  Inverness  FL 
32651. 

WRITERS  WANTED 

Freelance  articles  for  established  gam¬ 
ing  magazine.  Send  for  guidelines  and 
rates.  Editor,  Gambling  Times,  1018  N 
Cole  Av,  Hollywood  CA  90038. 

JOB  LEADS 

PR'EDITORIAL  jobs  nationally.  Twice-a- 
month  rates.  M  Sternman,  68-38  Yel¬ 
lowstone  Blvd,  Forest  Hills  NY  11375. 

MARKETING 

MARKETING  DIRECTOR 

This  newly  created  position  is  with  a 
company  consisting  of  a  large  group  of 
dailies  and  weeklies  in  a  concentrated 
area.  An  outstanding  career  opportunity 
for  a  candidate  who  possesses  strong 
business  and  marketing  experience.  The 
selected  candidate  will  be  responsible 
for  developing  the  company's  first  com- 
prehensive  marketing  program. 
Excellent  compensation  and  benefits. 
Send  resume  to  Box  6375,  Editor  &  Pub¬ 
lisher. 

SYNDICATE 

Wants  salesperson  exclusive  or  in  addi¬ 
tion  to  other  syndicate.  We  are 
established  for  43  years  and  have 
circulation  building  columns  and  fea¬ 
tures,  Send  resume  and  state  terms. 
SINGER  COMMUNICATIONS,  INC. 
3164  Tyler  Av 

Anaheim  CA  92801 

Phone;  (714)  527-5650 

PHOTOGRAPHER 

PICTURE  EDITOR 

Picture-conscious  65,000  daily  in  Zone 
2  needs  a  strong-willed  picture  editor 
with  at  least  4  years  experience  in  photo¬ 
graphy/graphics.  Will  work  hand  in  hand 
with  chief  photographer  to  guide  4 
strong  photographers  in  exciting  photo 
pages,  color  and  studio  illustration. 
Challenging  position  requiring  daily  pic¬ 
ture  judgment,  idea  generation,  writing 
skills  and  photo  layout.  Tell  us  about 
yourself  in  a  letter  and  resume.  No  phone 
calls  please.  Photo  Dept,  Times-Leader, 
15  N  Main  St,  Wilkes-Barre  PA  18711. 


HELP  WANTED 


PHOTOGRAPHER 


NEWS  PHOTOGRAPHER 
100,000  circulation  daily  in  Las  Vegas 
is  looking  for  a  news  photographer  with 
at  least  2  years  experience  to  start  out  on 
the  evening  general  assignment 
position.  Should  possess  solid  reporting 
skills  as  well  as  the  ability  to  produce 
graphic  news,  sports  and  feature  photos. 
Send  resume,  2  letters  of  reference,  and 
20-40  slides  including  1  picture  story  or 
layout  and  color  to:  Scott  Henry,  Picture 
Editor,  Review-Journal,  PO  Box  70,  Las 
Vegas  NV  89125-0070.  Equal  opportu¬ 
nity  employer. 


THE  REGISTER-GUARD  is  seeking 
applicants  for  a  full-time  photographer's 
position  preferably  with  background  and 
interests  in  sports  photography.  Appli¬ 
cants  must  have  four  years  of  pro¬ 
gressively  maturing  experience  in 
photographic  work  preferably  sup- 
plemente(j  by  college  course  work  in 
journalism,  art  and  graphics;  or  any  sat¬ 
isfactory  equivalent  combination  of 
experience  and  training.  The  Register- 
Guard  is  a  70,000  daily  in  Eugene,  Ore¬ 
gon  that  has  just  completed  conversion 
to  seven  days  a  week  morning  publica¬ 
tion.  The  newspaper  places  a  premium 
on  exceptional  photography  and  page 
design.  The  successful  applicant  will 
take  pictures  for  all  newsroom 
departments,  process  film,  maintain 
files,  operate  wirephoto  and  color  pro¬ 
cessing  equipment,  edit  photos  and  lay 
out  pages.  The  successful  applicant  also 
must  have  ability  to  select  and  compose 
suitable  photographic  subjects  and  skill 
in  developing,  printing,  enlarging  and 
retouching  photographs.  The  newspap¬ 
er's  photographers  report  to  the  graphics 
director  but  are  expected  to  work  cooper¬ 
atively  with  the  city  desk  and  copy  desk 
staffs  and  other  departments.  Appli¬ 
cants  should  have  good  communication 
with  co-workers  and  the  temperament  to 
represent  the  newspaper  effectively  to 
the  public.  Qualified  applicants  only 
should  submit  a  letter  of  application,  a 
portfolio  and  a  resume  stating  what  they 
regard  as  their  key  qualifications  for  the 
job  and  why  they  are  interested  in  being 
hired  for  the  position.  Apply  no  later  than 
Friday,  October  7,  1983  to:  Photo¬ 
grapher,  Personnel  Department,  The 
Register-Guard,  PO  Box  10188,  Eugene 
OR  97440.  No  phone  calls  please.  All 
applicants  will  receive  written  notifica¬ 
tion  by  November  18,  1983.  The  Regis¬ 
ter-Guard  is  an  equal  opportunity 
employer. 


PRESSROOM 


PRESSROOM  PLATEMAKING 
MANAGER 

Immediate  opening  for  an  aggressive, 
mature  manager  with  promotion  poten¬ 
tial.  Will  be  totally  responsible  for  top 
quality  production  on  a  Goss  Urbanite 
with  tri-color  unit  running  a  30,000  dai¬ 
ly,  weeklies  and  commercial  work.  Self 
starter  send  resume  tO:  Patrick  A.  Rober¬ 
son,  Port  Arthur  News,  PO  Box  789,  Port 
Arthur  TX  77642. 


SHIFT  FOREMAN 

Needed  immediately.  Hunter,  fisher¬ 
man,  ski  enthusiast,  boater.  If  you  enjoy 
these  sports  we  have  the  ideal  job  for 
you.  We  are  looking  for  an  experienced 
pressroom  operator/manager  who  is  cap¬ 
able  of  runninga  5  unit  Goss  Community 
press.  Running  it  WELL  and  at  full  color 
capacity.  We  print  a  variety  of  small 
weekly  newspapers  and  commercial 
circulars.  If  you  want  to  work  evenings 
and  fish  or  hunt  days,  please  respond  to 
Joseph  Craig,  The  Mountain  Statesman; 
(304)  265-3333.  Non  sports  enthu¬ 
siasts  are  also  encouraged  to  apply.  This 
position  is  in  the  mountains  of  wild,  won¬ 
derful  West  Virginia.  Age  is  no  barrier. 
Experience  and  the  willingness  to 
demand  a  quality  finished  product  are 
the  crucial  requirements. 


HELP  WANTED 


PRODUCTION 


IMMEDIATE  opening  for  Composing 
Room  Foreman  of  seven  day  AM  news¬ 
paper  producing  over  200  pages  per 
week.  New  front  end  system  and  type¬ 
setters.  ITU  shop.  Preferred  candidate  is 
articulate,  ambitious,  innovative  and 
thoughtful.  Salaried  with  performance 
bonuses.  Please  respond  in  writing  to: 

Tribune-Star 
Personnel  Dept 
721  Wabash  Av 
Terre  Haute  IN  47808 


PRODUCTION  MANAGER 
Chicago  publisher  of  scholarly  booksand 
journals  needs  take-charge,  organized 
manager  for  rapidly  growing  list.  Must 
have  experience  in  all  phases  of  produc¬ 
tion.  MS  to  BB  with  many  color  illustra¬ 
tions.  Also  good  knowledge  of  lithogra¬ 
phy.  Send  resume  and  salary  history  to 
Box  6321,  Editor  &  Publisher. 


E  &  P  CLASSIFIEDS 
The  Industry's  Marketplace 
(212)  752-7050 


SALES 


We  are  one  of  the  world's  lead¬ 
ing  producers  of  printing  inks 
and  currently  have  excellent 
opportunities  available  for  a 
capable  individual  to  sell  print¬ 
ing  inks  to  newspapers  in  the 
Pennsylvania  and  New  Jersey 
market  areas. 

This  position  involves  approx¬ 
imately  50%  travel.  Although 
news  ink  sales  experience  is 
preferred,  you  can  also  qualify 
with  a  strong  sales  aptitude  and 
a  background  in  newspaper 
production.  You  must  be  a 
good  communicator  capable  of 
effectively  relating  to  custom¬ 
ers  on  all  levels. 

In  return,  we  offer  fine  salary 
(commensurate  with 
experience),  company  car, 
expenses  &  incentive  program 
and  liberal  benefits.  This  is  an 
excellent  opportunity  for  some¬ 
one  qualified  and  committed  to 
hard  work  and  achievement. 
To  arrange  a  local  interview, 
send  resume  with  salary  his¬ 
tory  and  requirements  in  confi¬ 
dence  to: 

JOSEPH  PARGOLA 
Eastern  Regional  Manager 

SUN  CHEMICAL 
CORPORATION 

General  Prinfing 
Ink  Division 

631  Cental  Avenue 

Carlstadt  NJ  07072 

An  Equal 
Opportunity 
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HELP  WANTED 


PUBLIC  RELATIONS 


EDITORIAL  SECRETARY 
$235  per  week 

Public  Relations/Communications 
Newsletters  and  releases 
Spelling  and  style  important 
50  words  per  minute  + 

Word  processing  opportunity 
Good  phone  and  interpersonal  skills 
Vital  national  church  office 
Call  weekdays  10  to  4 
(212)  683-5656,  Ms.  Smith 
New  York  City/34th  St  area.  EOE 


JOIN  OUR  CONTRACT 
CREW! 

.  .  Those  individuals,  compan¬ 
ies,  syndicates  that  know  the  value 
of  an  E&P  ad  and  run  with  us  on  a 
regular  basis. 

Whether  it's  1 2,  26  or  52  times  per 
year,  we  produce  business  and 
profit  for  these  people.  We  offer  you 
freedom  to  rotate  your  copy  within 
our  regular  deadline  times,  monthly 
billing  and  the  best  exposure  in  the 
field. 

Reserve  your  place  now,  in  the 
most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


POSITIONS 

WANTED 


ADMINISTRATIVE 


FORMER  newspaper  owner,  42,  seeks 
top  position  on  big  weekly.  Marketing 
oriented,  TMC  experience,  J-degree. 
Now  in  Zone  6.  Substantial  challenge/ 
opport u nity  desi red .  Some  type  of  equ ity 
position  preferred.  Box  6356,  Editor  & 
Publisher. 


MANAGEMENT.  Twenty  years 
experience  as  General  Manager;  Market¬ 
ing,  Advertising  and  Circulation 
Director.  Background  includes  metro- 
local  daily  and  community-TMC  weekly 
publications  in  competitive  AM-PM  mar¬ 
kets.  Skilled  in  training,  motivating  and 
directing  staff  in  team  effort.  Bottom- 
line  oriented.  Multi-degreed.  Desire 
relocation  to  Zone  9.  Two  week  notice 
availability.  Reply  in  confidence  to  Box 
6349,  Editor  &  Publisher. 


PUBLISHER:  Strong  administrator; 
craves  advertising,  circulation  and  profit 
growth,  watches  bottom  line,  stickler  for 
news,  community  minded.  Box  6330, 
Editor  &  Publisher. 


PUBLISHER/General  Manager  tired  of 
Southern  California  looking  to  return 
home  to  Florida.  Experience  with  dailies, 
weeklies,  TMC,  free  weeklies  and  com¬ 
mercial  printing  with  groups  and 
individual  owners.  Excellent  track  record 
in  all  areas  of  newspaper  operations, 
extra  strong  in  budgeting,  expense  con¬ 
trol  and  personnel  management.  I'm  35, 
want  to  put  down  roots  and  I'm  seeking 
buy-in  opportunity  or  management 
position.  Box  6342,  Editor  &  Publisher. 


VICE  PRESIDENT/ 

GENERAL  MANAGER 
Heavy  in  Production  Management 
desires  position  in  Zone  2.  Experienced 
in  newspaper  and  commercial  work.  Box 
6315,  Editor  &  Publisher. 


POSITIONS  WANTED 


CARTOONIST 


EDITORIAL  CARTOONIST  — 
Professional  published  in  over  100 
newspapers,  seeks  position  with  daily. 
Write  for  samples:  312  East  Howell  Av, 
Alexandria  VA  22301  or  call;  (703)836- 
3227. 


EDITORIAL  CARTOONIST.  Award  winn¬ 
ing  professional  available.  Long 
experience.  Box  6213,  Editor  &  Pub¬ 
lisher. 


CIRCULATION 


COLLEGE  GRADUATE,  major  metro 
oriented,  knowledgeable  in  all  circula¬ 
tion  operations  including  marketing, 
development  and  budgeting.  Interested 
in  challenging  position  with  progressive 
organization.  Box  6287,  Editor  &  Pub¬ 
lisher. 


PROFESSIONAL  4  year  DSM  of  4000 
circulation,  best  in  service,  age  30,  ath¬ 
letic,  honest,  MBA.  Needs  20,000  plus 
challenge  in  dynamic  community.  Box 
6371,  Editor  &  Publisher. 


EDITORIAL 


AWARD-WINNING  veteran  reporter 
seeks  new  challenges.  Experience 
includes  investigative,  police,  city, 
county,  and  state  government,  educa¬ 
tion,  and  a  weekly  column  on  music. 
Contact  me  at  Box  6339,  Editor  &  Pub¬ 
lisher. 


AWARD  WINNING  sports  writer  with  five 
years  experience  seeks  spot  with  large 
medium  or  metro  daily.  My  strength  is 
writing  but  am  also  adept  at  desk  work. 
Box  6363,  Editor  &  Publisher. 


ARTS/FEATURE  WRITER/DRAMA 
CRITIC  for  major  daily  seeking  position 
on  weekly  in  Zones  1,2,3  or  9.  Box 
6317,  Editor  &  Publisher. 


BRITISH  copy  editor/writer,  now  living  in  | 
United  States,  seeks  challenging 
employment.  Fleet  Street  credentials. 
Have  work  permit,  will  travel.  Terry  Pow; 
(517)  524-8044. 


COPY  DESK  CHIEF,  night-side  editor 
seeks  bigger  opportunities.  She  prefers 
Zones2,4,6,9.  Box 6338,  Editor&Pub- 
lisher. 


EDITOR,  seeks  position  as  editor  of 
weekly  or  reporter  for  daily.  Five  years 
editing,  reporting,  layout  and  photogra¬ 
phy  experience.  Prefer  Florida,  but  con¬ 
sider  eastern  Zone4.  Box 6281,  Editor& 
Publisher. 


EITHER  HE  OR  SHE  or  they.  They  write, 
they  edit,  they  lay  out.  They  seek  a 
change.  Mid-to  large  daily.  Box  6347, 
Editor  &  Publisher. 


PROFESSIONAL  private  investigator,  5 
years  as  agency  owner;  MS  degree,  labor 
relations;  minors  in  journalism  and 
international  business;  University  of 
Oregon  journalism  graduate  teaching 
fellow;  4-year  Navy  intelligence  veteran; 
seeks  challenging  investigative,  busi¬ 
ness  and/or  labor  reporting  position,  any 
Zone.  Robert  L.  Reveley;  (206)  623- 
3372. 


SPORTS  REPORTER  seeks  medium  size 
daily.  Covered  everything  from  local  to 
pros.  J-grad,  3  years  on  daily.  Willing  to 
relocate.  Box  6268,  Editor  &  Publisher. 


SPORTS  WRITER  seeking  position  with 
daily.  Have  experience  in  college  sports 
information  as  an  intern  and  in  pro  sports 
publicity.  Box  6297,  Editor  &  Publisher. 


SPORTS  EDITOR  seeks  new  challenge. 
Twenty-two  years  experience,  including 
16  as  sports  editor  of  20,000  circulation 
daily.  Box  6335,  Editor  &  Publisher. 
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POSITIONS  WANTED 

POSITIONS  WANTED 

EDITORIAL 

EDITORIAL 

EDITOR/WRITER  with  6  years 
experience  and  degree  seeks  challeng¬ 
ing  position  with  newspaper  or  magazine 
publication.  Extensive  newsletter,  news¬ 
paper  and  magazine  experience  in  writ¬ 
ing,  editing,  paste-up,  VDT,  typesetting, 
design  and  management.  Writing  clips 
include  interviews  with  top  personalit¬ 
ies,  international  and  national  politics, 
sports,  features  and  hard  news.  Present¬ 
ly  in  Houston,  but  will  relocate  for  right 
offer.  Box  6383,  Editor  &  Publisher. 

SPORISWKITER  with  4  years 
experience  seeks  sports  editor  position, 
preferably  with  small  daily.  Experienced 
in  all  facets,  strong  in  photography. 
Good  with  people,  willing  to  relocate. 
Call  Dave  Opfermann;  (313)  243-1155. 

SPORTSWRITER,  now  free-lancing, 
looking  for  a  permanent  home  on  your 
daily.  Sports  editor  of  8000  daily, 
formerly  with  60,000  daily.  Wisconsin 
or  Zone  5  preferred.  Ray  Barrington,  Rt 
6,  Country  Est  72.  Appleton  Wl  54915; 
(414)  734-1490. 

FEATURE  WRITER:  Bright  ideas  to  add 
zest  to  your  feature  pages.  '81  J-school 
grad  has  proven  mettle  through 
internships  on  two  medium-size  dailies 
and  freelancing.  Currently  being  held 
hostage  on  weekly.  Excellent  references, 
impressive  clips.  Photo,  VDT,  editing. 
Act  now,  offer  ends  soon.  Box  6367, 
Editor  &  Publisher. 

VETERAN  WRITER  who’s  covered  public 
lands,  energy,  business  and  agriculture 
for  a  decade,  seeks  full-time  affair  with 
his  1  true  love,  the  environment.  Writ¬ 
ing,  editing  or  advocacy  jobs  in  Zones 
5,7,8  and  9  considered.  Box  6334,  Edi¬ 
tor  &  Publisher. 

WEEKLY  EDITOR,  5  years  experience, 
seeks  move  to  daily  in  Zone  5  (Ohio),  as 
reporter  or  copy  editor.  Experienced, 
reliable,  hard  worker.  Box  6370,  Editor 
&  Publisher. 

GULF  COAST  assignment  sought  by  vet¬ 
eran,  talented,  mature  photojournalist 
with  the  ability  to  do  it  all  in  the  news¬ 
room,  or  specialize.  Right  paper  must  do 
more  than  scratch  the  surface  in  its 
reporting.  Lee  Young,  Box  1131,  Pon- 
chatoula  LA  70454;  (504)  386-4375. 

20-YEAR  SPORTS  veteran.  Editor- 
columnist-writer.  Seeks  new  vistas  in 
sports  journalism.  Zones  3-4;  AM  or  PM. 
Box  6303,  Editor  &  Publisher. 

I'M  A  HARD-WORKING  sports  writer 
with  4  years  of  experience  on  a  mid-sized 
daily  covering  pro  baseball  and  hockey. 
I’m  looking  to  move  to  an  any-sized  daily 
near  a  major  metropolitan  market.  Beat 
work  my  specialty.  I’m  a  digger.  Free  to 
relocate  anywhere.  Box  6320,  Editor  & 
Publisher, 

FREELANCE 

CARLA  MARIE  RUPP,  15  years  pro¬ 
fessional  journalism  experience 
(including  5*/2  years  associate  editor 
with  Editor  &  Publisher)  seeks  diverse 
news,  feature  writing  or  publicity  assign¬ 
ments.  Cal'  Carla  Rupp  at  (212)  244- 
3800  or  (212)  608-1487  for  any  edito¬ 
rial  or  photo  needs,  or  leave  toll  free 
message  for  Carla  Rupp  at  1-800-525- 
5097. 

1  WANT  TO  WORK  for  a  newspaper  or 
other  media  in  Chicago  area.  September 
grad  Ohio  State  University  J-School. 
Campus  daily  experience  reporting,  VDT 
editing,  photography.  Box  6366,  Editor 
&  Publisher. 

MY  DAILY  best  will  grace  any  editorial 
page  in  America.  Stymied  Number  2  on 
4-man  page  seeks  opportunity,  chal¬ 
lenge  where  issues,  not  ideology,  shape 
policy.  Box  6318,  Editor  &  Publisher. 

PHOTOGRAPHER 

ENERGETIC  and  aggressive  photo¬ 
grapher  eager  for  position  on  small  or 
medium-size  daily.  Three  years 
experience  on  semi-weekly.  Especially 
talented  in  sports  photography.  Zones 
7,8,9.  Brenda  Handy,  385  Concord  Ct, 
Manteca  CA  95336;  (209)  823-3438. 

NEWSMAN,  BA.  More  than  a  decade  of 
experience  in  sound  reporting  based  on 
research  ability.  Career  position  sought. 
Box  5642,  Editor  &  Publisher. 

SALES 

TOUGH,  DEPENDABLE,  creative  news¬ 
man  with  outstanding  writing  and  edit¬ 
ing  skills  seeks  challenging  reporting 
position  on  daily.  Best  among  '83  J- 
school  grads.  Newspaper  Fund  intern  on 
Boston  Globe,  reporter  for  Washington 
news  service,  congressional  press  aide, 
editor  of  large  university  daily,  extensive 
free-lance  work.  Solid,  award-winning 
clips.  Box  6376,  Editor  &  Publisher. 

NEWSPRINT  sales  manager  with  proven 
track  record  wishes  to  relocate  with 
aggressive  newsprint  company  or  in  a 
buyer  position  with  a  large  user  of  news¬ 
print.  Would  also  consider  spot  with  syn¬ 
dicate  selling  services  to  the  chief 
executives  of  newspapers.  Zone  prefer¬ 
ence  is  1  or  2,  but  will  consider  all.  Box 
6361,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


The  meaning  of  words 

Leonard  Sussman,  executive 
director  of  Freedom  House  and  Com¬ 
missioner  of  the  U.S.  National  Com¬ 
mission  for  UNESCO,  has  written  an 
important  “Glossary  for  International 
Communications”  which  will  help  stu- 
dents,  reporters  and  lawyers 
understand  the  reports,  resolutions  and 
writings  related  to  UNESCO's  pro¬ 
posed  “New  World  Information 
Order.” 

The  meanings  of  terms  such  as  “pro¬ 
tection  of  journalists,”  “civil  rights,” 
“access,”  and  “licensing”  when  they 
are  used  in  international  discussions 
and  documents  are  explained  four 
ways;  1.  As  interpretted  in  the  First 
World,  as  opposed  to;  2.  The  meaning 
in  the  Second  World  (Marxist),  in  con¬ 
trast  to;  3.  The  understanding  in  the 
Third  World,  and;  4.  The  “official” 
definition  at  UNESCO. 

Published  and  distributed  by  The 
Media  Institute,  3017  M  Street,  Wash¬ 
ington,  D.C.,  20007,  this  book  should 
be  in  the  hands  of  all  participants  in  the 
multiple  international  meetings  sched¬ 
uled  this  fall  to  discuss  UNESCO  pro¬ 
posals  regarding  the  “New  World 
Information  Order.” 

Words  and  phrases  don't  mean  the 
same  things  to  all  participants  at  these 
meetings,  Mr.  Sussman  points  out. 
Also,  he  explains  the  technique  of 
keeping  a  proposal  on  the  agenda  for 
future  meetings  even  though  it  may 
have  failed  to  be  accepted  the  first  time 
around. 

Building  on  the  words  of  George 
Orwell,  he  calls  it  the  “bloodless 
dialect.” 

Sussman  allows  that  UNESCO  con¬ 
ducts  important  and  effective  programs 
in  science,  culture  and  education  that 
deserve  more  attention  than  they  get. 
But  he  deals  mainly  with  UNESCO's 
problems  with  the  independent  press. 

“UNESCO  itself  set  the  agenda  for 
the  confrontation  with  the  press,”  he 
writes.  “It  did  this  by  proclaiming  that 
advancing  economic  development  in 
the  Third  World  was  the  highest,  most 
essential  objective  of  UNESCO.  It 
then  stated,  clearly  and  unequivocally, 
that  a  New  World  Information  Order 
had  to  be  assured  to  achieve  the  New 
International  Economic  Order.  That 
meant  that  the  worldwide  system  of 
news  reporting  and  transmission 
should  be  linked — ‘harnessed'? — to 
the  economic  objective.  The  content  as 
well  as  the  infrastructure  of  journalism 
was  targeted. 

“Some  proponents  of  the  new  order 
were  blatantly,  harshly  totalitarian 


both  in  commitment  and  in  expressing 
their  design  for  change  in  global  com¬ 
munications.  It  was  a  pity  that  the  mod¬ 
erate  critics  of  Western  journalism 
were  swept  aside  by  the  radicalizers. 
For,  indeed,  valid  criticisms  can  be 
made.  Any  wonder,  though,  that  fears 
were  aroused  in  the  independent  news 
media? 

“To  say  that  Mr.  M'Bow  (Amadou 
M’Bow,  director-general  of  UNESCO) 
never  threatened  censorship,  indeed 
decried  it,  is  a  true  but  insufficient 
answer.  He  repeatedly  called  for 
changed  content.  Others — in  the  Secre- 
tariat  and  in  member-state 
delegations — made  ominous  threats. 
This  glossary  serves  to  illuminate  the 
language  and  uses  of  language  that 
were  developed  as  part  of  this  proc- 

CSS." 

Sussman  added  that  “UNESCO 
itself  placed  the  Western  press  high  on 
the  agenda  for  confrontation  and 
change.  No  surprise,  then,  that  in 
covering  a  UNESCO  conference  the 
press  focuses  great  attention  on  com¬ 
munications  issues  (often  to  the 
exclusion  of  other  UNESCO  pro¬ 
grams.” 

In  international  conferences,  words 
are  tools  and  weapons  to  achieve  poli¬ 
tical  objectives.  In  practice,  at 
UNESCO,  the  most  radical  proponents 
of  news-control  introduce  the  harshest 
language  in  resolutions. 

“These  are  then  mediated  through 
consensual  agreement,"  Sussman 
says.  “As  a  consequence,  the  most 
radical  proposal  may  be  removed,  but 
many  other  concepts,  in  varying 
degrees  unwelcome  in  democratic 
societies,  remain  part  of  the  general 
statement.  This  procedure,  repeated 
year  after  year,  in  diverse  meetings,  at 
different  levels  of  official  representat¬ 
ion,  and  with  changing  subjects,  tends 
to  reinforce  certain  concepts,  proposes 
and  recommendations.  After  some 
time,  even  the  most  radical  concepts 
seem  familiar  by  virtue  of  reappearance 
on  agendas.” 

Just  to  show  how  this  insidious  treat¬ 
ment  works,  Sussman  recalls  the 
Soviet  Union's  1975  draft  declaring 
that  “states  are  responsible  for  the 
activities  in  the  international  sphere  of 
all  mass  media  under  their  jurisdiction” 
which  was  rejected  that  year.  In  1983, 
however,  the  UN  General  Assembly 
overwhelmingly  approved  this  lan¬ 
guage;  “States  should  bear 
international  resonsibility  for  activites 
in  the  field  of  international  direct  televi¬ 
sion  broadcasting  by  satellites  carried 
out  by  them  or  under  their 
jurisdiction.” 


We  recommend  this  book  to  all  edi¬ 
tors,  as  well  as  international  nego¬ 
tiators,  for  Sussman's  astute  analyses 
of  the  meanings  of  many  catch  words 
and  phrases — from  “access”  to  “cul¬ 
ture”  and  “democracy”  and  “free  flow 
of  information”  and  “freedom  of  the 
press”  to  licensing,  codes,  and  so  on. 

“New  World  Information  Order”  is 
one  term  that  has  recently  come  to  the 
forefront.  Sussman  reveals  the  Soviet 
Union  sharply  rejected  this  concept 
until  1978.  “We  do  not  need  a  new 
order,  said  a  Soviet  spokesman,  the 
present  one  is  sufficient,”  Sussman 
writes.  But  the  USSR  reversed  itself  in 
1979  and  has  since  been  an  ardent  sup¬ 
porter  of  Third  World  demands  in  the 
name  of  NWIO.  As  for  UNESCO,  it 
quietly  has  enlarged  its  goal  to  a  “new, 
more  just  and  more  efficient  world 
information  and  communicatioan 
order”  and  all  those  things  the  press- 
control  advocates  are  demanding  from 
licensing,  to  right  of  reply,  content  con¬ 
trol,  etc.  All  of  this  has  come  about 
through  the  “consensual  process” 
which  keeps  the  subject  on  the  agenda 
in  perpetuity  without  voting  on  it. 

Ad  bureau  fills 
financial  post 

The  Newspaper  Advertising  Bureau 
has  named  Leonard  S.  Spinoso  to  the 
newly  created  position  of  vicepresi¬ 
dent/finance  and  administration. 

Spinoso — vicepresident  for  finance 
at  Comtech  Telecommunications 
Corp.  since  1981 — assumes 
responsibility  for  the  ad  bureau's  per- 
sonnel,  accounting,  computer 
operations  and  office  management 
functions.  He  will  report  to  bureau 
president  Craig  C.  Standen,  who  will 
now  have  more  time  to  get  out  of  the 
office  and  tout  newspapers  as  an  ad 
medium  {E&P,  June  11). 

Prior  to  Comtech,  Spinoso  was  con¬ 
troller  and  chief  financial  officer  at  Sorg 
Printing  Co.  for  1 1  years.  He  also  held 
positions  as  controller  at  Chas.  L. 
Huisking  Co.  and  Glyco  Chemicals, 
Inc.,  and  as  senior  accountant  and 
auditor  at  Deloitte,  Haskins  &  Sells. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 
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Detroit,  Michigan  48243 
313-259-0080 
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The  Rocky  Mountain  News  is  at  the  top  of  Denver’s  Best 
Seller  List  in  daily  circulation*  readership** 
and  full  run  advertising  linage.*** 

Every  morning,  Denver  adults  read  Denver’s  Best  Seller 
for  news,  information,  entertainment  and  your  message. 

Check  the  difference  a  Best  Seller  can 
^  make  in  your  media  buys  in  Denver.  ^ 

Call  a  News  representative  today. 
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